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Test  Chicago  Tribune 
strength  for  yourself 


"The  ITGN"  a  book  of 
300  pages  and  more  than 
100  illustrations,  describes 
every  step  in  the  publica¬ 
tion  of  The  Tribune  from 
forest  to  Hev.'sstand. 

It  will  be  mailed  postpaid 
on  receipt  of  $2.00  by  the 
Business  Suri'ey  of  The 
Chicago  Tribune. 


CALL  ourselves  “The 

*  World’s  Greatest  Newspaper.*’ 
We  claim  surpassing  pulling 
power  for  advertising  placed  in 
The  Chicago  Tribune.  If  we  are 
right  you — Mr.  Manufacturer  or 
Mr.  Agent — could  use  much  more 
Tribune  space  to  great  advantage. 
Why  not  convince  yourself? 

Investigators  recently  called  at 
random  on  bankers,  merchants  and 
at  better  class  homes  in  Peoria, 
Ottawa,  Bloomington,  Streator, 
Rock  Island  and  Moline,  111.;  Dav¬ 
enport,  Cedar  Rapids  and  Du¬ 
buque,  Iowa;  Beloit,  Janesville, 
Madison,  Fond  du  Lac  and  Green 
Bay,  Wis. 

Out  of  18  bankers — 

18  read  The  Chicago  Tribune, 

Out  of  101  Merchants 
92  read  The  Chicago  Tribune. 

Out  of  131  homes 
126  read  The  Chicago  Tribune. 

At  each  home  the  question  was 
asked : 

**Why  do  you  read  The  Chi¬ 
cago  Tribune?** 

Many  reasons  were  given:  Wo¬ 
men's  features,  pictures,  financial 
news,  comics,  etc.,  but  two  replies 
stood  out  significantly.  Fourteen 
said  they  read  The  Tribune  be¬ 


cause  of  the  advertisements  it  car¬ 
ried  and  twenty-three  said: 

**Because  it  is  The  W.  G.  N.** 
—  meaning  **The  World*s 
Greatest  Newspaper.** 

WHEN  readers  have  this  sort 
of  attitude  toward  a  paper  is 
it  any  wonder  that  its  advertising 
produces  unusual  results? 

Merchants  were  asked  whether 
National  advertising  in  The  Trib¬ 
une  helped  the  sale  of  goods  in 
their  stores.  Out  of  loi  merchants 
94  said  that  it  did. 

Housewives  were  asked  whether 
they  had  any  difficulty  in  securing 
from  local  merchants  the  products 
they  saw  advertised  in  The  Trib¬ 
une.  Out  of  126  Tribune  readers 
1 21  replied  that  they  had  no 
trouble. 

Why  not  send  out  questionnaires 
yourself  to  check  up  on  The  Chi¬ 
cago  Tribune?  Why  not  have  your 
salesmen  in  the  Chicago  Territory 
find  out  what  advertising  medium 
w'ill  be  the  most  productive  for 
you? 

When  127  housewives  were 
asked  what  publication  they  would 
keep  if  required  to  give  up  all  but 
one — 59  named  local  papers  and  53 
named  the  Chicago  Tribune.  Ten 
publications  split  the  rest  of  the 
vote.  Could  any  publication 
make  such  a  showing  other  than 
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The  Richest  and  Most  Populous 
Market  in  the  World 

NEW  YORK  STATE 


In  Xew'  York  State  there  are  1,089,129  residents  making  income  tax  re¬ 
turns,  of  which  436,270,  or  40.06  per  cent  fell  within  the  $1,000  to  $2,000 
a  year  class.  Those  reporting  incomes  of  $2,0(M)  to  $3,000  a  year  were 
366,016  or  33.61  per  cent. 

There  were  also  1,245  persons  in  New  York  State  that  had  incomes  of 
more  than  $100,000  a  year. 

New  \  ork  State  leads  all  other  states  with  a  total  income  of  $9,074,859,000,, 
more  than  one-eighth  of  the  national  income. 

It  heads  all  states  in  per  capita  incomes  with  $874,  thereby  exceeding 
the  per  capita  income  of  the  country  b\  39  per  cent. 

New  York  has  many  sources  of  wealth ;  it  presents  more  attractions  for 
manufacturers  than  can  be  found  elsewhere. 

Tell  your  story  in  the  most  congested  community  in  America,  in  the 
state  where  there  are  more  wage  earners  and  more  independently  rich 
than  can  be  found  in  any  other  part  of  the  country. 


'"Albany  Knickerbocker  Press . (M) 

"'Albany  Knickerbocker  Press . (S) 

tAubum  Citizen  . (E) 

'Brooklyn  Daily  Eaxle . (E) 

'Brooklyn  Daily  Ea(la . (S) 

'Buffalo  Courier  and  Enquirer... (MAE) 

'Buffalo  Courier  . (S) 

'Buffalo  Evening  News  . (E) 

'Buffalo  Evening  Times . (E) 

'Buffalo  Sunday  Timea . (E) 

Coming  Evening  Leader . (E) 

"'Elmira  Star-Gazetto  . (E) 

Geneva  Daily  Times .  (E) 

'"Glens  Falls  Post-Star . (M) 

'"Gloversvilla  Leader  Republican . (E) 

Glovarsville  Morning  Herald . (M) 

'Ithaca  Journal-News  . (E) 

'Jamestown  Morning  Poet . (M) 

'"Middletown  Times-Press  . (E) 

'"Mount  Vernon  Daily  Argus . (E) 

'"Newburgh  Daily  News . (E) 

tNew  York  Globe . (E) 

tNew  York  Evening  Mail . (E) 


tThe  New  York  Herald . . (M)  ITtAM  J 

tThe  New  York  Herald . (S)  17t,IM 

The  Sun,  New  York . (E)  1W,442  .1 

rNew  York  Times  . (M)  .  „  .i 

iNew  York  Times  . IS)  f  SSd,tn 

'New  York  Tribune  . (M)  137311 

'New  York  Tribuna  . (S)  141 J7S  j 

"New  York  Worid . (M)  3S13W 

"New  York  World . .(S)  STATTt 

"New  York  World  . (E)  272,479 

"Niagara  Falls  Gazette . (E)  14,n4  j 

’"Olean  Times  . (E)  1.421 

"Poughkeepsie  Star  and  Enterprise.  .(E)  113S3  j 

tRocbeater  Timse-Unioo  . (E)  (S34t 

"Saratoga  Springs  Saratogian . (E)  7,921 

"'Staten  Island  Daily  Advance . (E)  lt,IH 

Syracuse  Journal  . (E)  4S314 

tTroy  Record  . (MAE)  22,4M 
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'A.  B.  C.  PubUsbara*  Statement,  April  1,  1922. 

tCovemroent  Statemaot,  October  1,  1922. 

'"A.  B.  C.  Publishers^  Statement.  October  1,  1922. 

"A.  B.  C.  Annual  Audit,  Sept.  31,  1922. 
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And  in  Amusements  such  as  Theatrical  and 
Moving  Picture  THE  PRESS  publishes  far  more 
advertising  than  either  The  News  or  Daily  Plain 
Dealer.  Just  a  leader  in  one  more  important 
classification  that  shows  which  way  the  wind 
blows  in  an  advertising  way  in  Cleveland. 

Here  are  the  figures  for  the  entire  year  of  1922 : 

THE  PRESS .  442,036  Lines 

Plain  Dealer .  375,009  “ 

The  News  .  430,809  “ 

Year  in  and  year  out  local  merchants  indicate 
their  faith  in  THE  PRESS  by  using  more  space 
in  this  great  selling  medium  than  in  any  other 
Cleveland  daily  newspaper — conclusive  proof  of 
the  responsiveness  of  THE  PRESS  circulation. 
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Increase  sales  by  applying 
the  right  pressure  in 

Philadelphia 

More  and  more  manufacturers  are  finding  that  Philadelphia — “the  third  larg¬ 
est  market  in  America” — offers  the  chance  for  greatly  increased  sales  at  very  small 
cost. 

Whether  you  make  products  that  have  a  popular  appeal,  or  turn  out  luxuries 
or  specialties,  it  will  pay  you  to  concentrate  upon  Philadelphia  and  the  rich  trad¬ 
ing  area  which  surrounds  the  city  proper. 

A  vigorous  selling  drive,  backed  by  adequate  advertising  in  Philadelphia’s 
foremost  newspaper — The  Bulletin — will  place  your  goods  in  the  hands  of  Phila¬ 
delphia  consumers. 

You  can  insure  a  rapid  turn-over  for  your  goods,  with  its  increase  of  retailers’ 
good  will, — for  every  day  The  Bulletin  goes  into  nearly  every  home,  office  and 
workshop  in  and  around  Philadelphia  and  Camden. 

Dominate  Philadelphia 

create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


In 

Philadelphia 

nearly  everybody  reads 

JheBuHetin’ 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania,  and  is  one  of  the  largest  in 
America. 

1922  net  paid  average  circulation:  493,240  copies 
a  day. 


NEW  YORK  CHICAGO 

Dan  A.  Carrall,  Verree  &  Conklin,  Inc., 

150  Nassau  Street.  28  East  Jackson  Blvd. 


LONDON 

M.  Bryans, 

125  PaU  Mall,  S.  W.  1. 


DETROIT  SAN  FRANCISCO  . 

C.  L.  Weaver,  Allen  Hofman, 

Verree  &  Conklin,  Inc.,  Verree  &  Conklin,  Inc., 

117  Lafayette  Blvd.  681  Market  Street. 

PARIS 

Ray  A.  Washburn, 

5  rue  Lamartine  (9) 


(Copyright  1923,  Bulletin  Company) 
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KELLEY  OF  HEADQUARTERS  HUNTS  FIRST  EDITIONS 

Section  of  Public  Library  In  His  Old  Home  Town  Is  Dedicated  to  Dean  of  Chicago  Police  Reporters 

As  Honor  for  His  Many  Gifts 

JUHN  KELLEY,  veteran  of  the  the  society  editor  of  the  .Morning  Globe, 

Chicatro  Tribune  and  dean  of  By  LUCILLE  BRIAN  GILMORE  Chicairo  npwsnaner  He  tinietipa 


•f  Chicago  Tribune  and  dean  of 
Chicago’s  night  police  reporters,  whose 
career  dates  back  to  the  time  when  the 
city  had  horse  drawn  street  cars  and  two 
restaurants  that  remained  open  after  the 
I(K>p  workers  started  homeward,  is  still 
covering  his  historic  “beat.” 

John — loved  by  every  newspaper  per¬ 
son  that  has  made  his  acquaintance — is 
59.  He  has  been  a  newspaperman  for 
thirty-eight  years,  thirty-three  of  which 
he  has  served  as  a  night  police  reporter 
in  the  city-by-the-lake.  .Ml  through  these 
years,  he  has  worked  on  every  story  of 
any  consequence  that  has  been  scrawled 
across  the  police  blotter. 

He  is  a  member  of  the  “old  school.” 
He  has  written  enough  copy  to  till  a 
small  sized  warehouse  but  he  has  never 
used  a  typewriter.  To  John  Kelley  a 
lead  pencil  and  sheets  of  paper  make  up 
a  better  combination  for  clear,  “punchy” 
sentences  that  have  put  him  in  a  class 
by  himself  for  police  feature  stories. 

Kelley  is  old  in  years  only.  He  is  a 
big  man.  His  powerful  frame  is  well 
rounded  out  with  flesh.  His  brown  eyes 
are  clear  and  keen.  His  cheeks  are  full 
and  red.  His  step  is  as  quick ’and  sure 
as  that  of  a  man  of  25.  When  he  laughs 
you  enjoy  its  heartiness. 

And  he  has  a  heart  that  must  be  big, 
if  good  fellowship  and  kindliness  can  be 
taken  as  evidence  of  it.  He  is  not  rich. 
But  his  charitable  acts  are  known  to 
his  closest  friends.  Many  never  heard 
of  them  for  he  is  too  sensitive  and  bash¬ 
ful  ever  to  mention  them.  He  has  sent 
many  a  Thanksgiving  and  Christmas 
basket  with  turkey  and  the  “trimmings” 
to  a  stricken  family. 

While  he  has  remained  a  night  police 
reporter,  it  has  been  John’s  own  desire. 
He  cast  aside  many  opportunities,  and 
his  interests  are  far  wider  than  ordinary 
police  news.  He  is  a  studious  reader  of 
literature.  One  of  his  most  cherished 
spots  is  the  bookstore.  There  he  finds 
his  greatest  pleasure,  browsing  among 
the  histories. 

Kelley  has  collected  many  first  edi¬ 
tions  and  given  them  to  his  best  friends. 
He  has  a  wonderful  library  in  his  home. 
He  pores  over  it.  One  section  of  the 
public  library  in  his  old  home  town  has 
i)een  dedicated  to  John,  for  he  has  sup¬ 
plied  it  with  hundreds  of  books. 

John  was  born  July  5,  1863,  in  Chica¬ 
go.  When  he  was  quite  young  his  par¬ 
ents  moved  to  Girard,  Pa.  There  he  got 
his  first  job.  It  was  one  of  selling  wash- 
wringers  and  sewing  machines  by  can¬ 
vassing  from  house  to  house  in  Girard. 

He  looks  back  upon  it  as  a  great  ex¬ 
perience  for  he  says  the  work  gave  him 
an  excellent  chance  to  collide  with  human 
nature.  One  town  he  was  in  the  habit 
of  canvassing  was  Erie,  Pa.  And  it  was 
there  that  he  did  his  first  newspaper  work. 

Kelley  was  hiking  the  streets  with  a 
summer  sun  beating  down  on  him  in 
1884  when  he  met  Frank  E.  Wood, 
who  for  many  years  was  managing  di¬ 
rector  for  D.  W.  Griffith  in  Hollywood, 
Cal.  The  sewing  machine  business  was 
as  “lifeless  as  a  corpse,”  to  quote  John, 
and  he  was  glad  to  meet  a  friend. 

“How’s  business?”  asked  Mr.  Wood. 

“O,  fair^>ut  people  have  no  money — 


it’s  blamed  hard  to  .sidl  anything.  I’m 
thinking  of  giving  up  it  up  a  little  later 
on.  (iuess  I’ll  hlow  home  to  Girard 
over  the  winter.” 

“.Any  idea  of  the  new.spaiK-r  game?” 

“I  read  ’em,  certainly.” 

“Well,  I  need  a  corresjwndent.  I  run 
the  Sunday  Graphic  here  in  Erie — want 


on  the  Sunday  Graphic  I’ll  teach  you  the 
newspaper  business,”  he  said  in  sub¬ 
stance.  “You  have  it  in  you.” 

John  accepted  the  offer.  The  first 
“assignment”  was  a  rather  knotty  one. 
lie  was  informed  that  people  were  in¬ 
debted  to  the  Sunday  Graphic  to  the  ex¬ 
tent  of  $400,  and  that  it  was  up  to  him 
to  get  the  money.  The  first  day,  Kelley 
returned  to  the  Graphic  office  with  a 
total  of  $13.60.  Mr.  Wood  thumped  him 
on  the  hack  and  told  him  he  was  the  star 


somebody  to  look  after  the  news  in 
Girard  and  through  the  vicinity.” 

“The  what?” 

“Graphic-g-r-a-p-h-i-c.” 

“Thought  it  was  graphite  you  wanted 
me  to  sell— ell — how’s  a  .sewing  machine 
fellow  going  to  write  up  stuff  al)Out 
people.” 

“If  you  can  sell  sewing  machines,  you 
can  fill  the  job  I  have  open,”  replied  Mr. 
Wood. 

“I’ll  take  a  chance.” 

So.  by  ai>pointment,  Kelley  walked  into 
Mr.  Wood’s  office  in  Erie  December  10. 
1884.  Wood  gave  him  a  supply  of  cor¬ 
respondence  paper  and  a  card.  On  the 
card  was  printed  this:  “This  card 
goes  to  show  that  John  Kelley  is  an 
accredited  correspondent  in  North  Girard 
and  surrounding  territory.  Any  favors 
you  may  extend  will  be  reciprocated.” 

Kelley,  feeling  like  a  journalist,  took 
the  next  train  to  his  home  town. 
Through  snow  and  slush  he  “covered” 
the  territory  in  great  shape.  He  filled 
several  columns  in  each  issue  of  the 
weekly  newspaper  with  new  babies,  ar¬ 
rivals  from  out  of  town,  departures  from 
North  Girard,  and  some  fire  stories  de¬ 
tailing  how  cows  and  horses  were  blind¬ 
folded  and  “rescued.” 

'The  Graphic’s  circulation  increased  in 
and  around  North  Girard  that  winter. 
But  in  the  spring  the  wringer  and  sewing 
machine  business  bloomed  with  the  tulips, 
and  John  resigned  as  correspondent  and 
went  hack  to  his  old  canvassing. 

He  had  been  at  his  old  job  six  weeks 
when  Mr.  Wood  met  him  again.  "If 
you’ll  come  back  and  work  for  me  again 


John  Kelley  could  have  had  other 
jobs  but  he  has  preferred  to  stay  at 
Police  Headquarters  where  he  has 
found  real  joy  in  doiniT  his  stuff. 
'‘Don't  fake — stick  to  the  truth,” 
is  his  advice  to  all  cubs. 


reporter  of  the  staff.  John  kept  after 
the  delinquent  ones.  And  he  got  the 
balance  of  $386.40. 

Mr.  Wood  put  him  to  work  as  a  cub 
reporter.  .His  salary  was  $7  a  week. 
John  says  they  used  to  get  “miscellaneous 
matter”  and  “grape  vine  telegraph”  each 
Saturday  from  Cleveland.  One  Satur¬ 
day  the  Graphic’s  “boiler  plate”  reached 
the  depot.  The  freight  charges  amounted 
to  $10.  There  was  nQ  spondulix  about 
the  Graphic  office. 

Wow !  Great  excitement.  Without 
the  boiler  plate  there  could  be  no  Sun¬ 
day  newspaper.  Kelley  remembered  that 
the  sewing  machine  comjKuiy  he  had 
worked  for  owed  him  back  pay.  He  got 
it.  And  a  calamity  for  the  weekly  was 
averted. 

Kelley  worked  along  for  a  year  Then 
the  Erie  Times  started  as  a  daily.  A 
few  weeks  later,  the  “opposition”  hire<l 
John  for  better  pay.  John  wrote  many 
hinnorous  articles  for  the  Times  under 
the  heading,  “Mrs.  Muldoon’s  Stories.” 
They  were  well  received.  The  Times 
prospered.  Kelley  remained  with  it  a 
few  years.  Then  he  came  to  Chicago. 

It  was  fall  and  rain  and  sleet  struck 
Kelley  in  the  face  as  he  hopped  off  the 
train.  He  walked  the  streets  for  weeks 
in  a  vain  search  for  work.  In  tho.se  days 
the  newspapers  used  to  lay  off  a  go^ 
portion  of  their  staff  after  the  holidays 
as  January  was  a  poor  month  for  ad¬ 
vertising. 

Tired  and  a  bit  discouraged,  Kelley 
stopped  his  visits  to  the  offices  long 
enough  to  drop  into  a  humble  lunch 
room  on  Chicago’s  West  Side.  He  was 
partaking  of  a  15  cent  meal  when  his 
eyes  hit  upon  a  line  across  the  front 
page  of  a  newspaper  lying  on  the  counter : 

“Frenzied  Husband  Slays  Wife.” 

Kelley  read  that  the  slain  woman  was 


the  society  editor  of  the  Morning  Globe, 
Chicago  newspaper.  He  finished  his 
meal  hurriedly,  threw  a  dime  and  a  nickel 
on  the  counter  and  hurried  into  the  street. 
Ten  minutes  later,  he  was  trying  to  sup¬ 
press  his  panting  in  the  Morning  Globe 
office. 

He  had  asked  for  a  job  on  the  staff 
some  days  before.  And  he  repeated  his 
request,  having  read  of  the  “opening.” 
He  was  hired  as  society  editor.  It  was 
February  21 — the  day  before  Washing¬ 
ton’s  birthday.  And  that  night  there 
were  six  “fancy  balls”  at  six  different 
places. 

Kelley  almost  galloped  from  one  hall 
to  another.  But  he  managed  to  get  a 
story  on  each  function.  The  next  day  he 
confessed  he  did  not  like  the  “.society 
whirl”  and  asked  for  a  job  as  police  re- 
l>orter.  And  he  was  given  a  night  police 
“beat.” 

John  was  given  the  place  of  Harry 
Beach,  now  editor  of  the  San  Antonio 
(Tex.)  Light.  Mr.  Light  had  resigned. 
Kelley  remained  with  the  Globe  for  a 
year,  then  changed  to  the  old  (Thicago 
Herald,  continuing  with  it  as  the  name 
changed  to  the  Times- Herald  and  the 
Record-Herald. 

On  February  16,  1908  James  J.  Keeley, 
then  managing  editor  of  the  Chicago 
Tribune,  knew  of  Kelley’s  work.  They 
had  covered  police  together  back  in  18*10. 
He  hired  him  to  do  night  police  for  the 
Tribune.  And  Kelley  is  still  covering 
that  same  beat.  The  buildings  have 
changed.  There  are  skyscraiK'rs  where 
there  were  shacks.  And  old  faces  have 
gone. 

John’s  greatest  work  has  l)een  accom¬ 
plished  on  the  Tribune  staff.  He  grew  to 
have  a  personal  acquaintance  with  95 
per  cent  of  Chiaigo’s  policemen  and 
police  officials.  He  knew  them  by  their 
first  names.  And  if  a  big  story  broke 
while  Kelley  was  out  of  the  station, 
they’d  search  until  they  found  him. 

They  knew  that  John  never  betrayed 
a  confidence.  He  knew  what  not  to  print 
when  it  wasn’t  ripe  for  printing.  When 
it  was  ready  he  got  it  first.  And  he  be¬ 
came  famous  in  (Thicago  for  getting  news 
that  other  police  reporters  missed. 

Kelley  worked  for  years  at  night  police 
work  before  there  were  telephones  in  the 
Chicago  police  stations.  He  “covered” 
a  territory  miles  square.  If  the  horse 
car  wasn’t  coming.  John  walked  until  it 
came  along. 

Sometimes  they  failed  to  show  up  and 
he  would  walk  as  far  as  possible,  know¬ 
ing  that  he  could  not  hike  too  far  lest  he 
would  have  to  walk  back  and  would  not 
have  time  to  make  it  and  miss  a  dead¬ 
line. 

Inasmuch  as  there  were  only  two  res¬ 
taurants  open  at  night  in  the  loop,  Kelley 
often  took  his  lunch  along  as  he  walked 
or  bobbed  along  on  the  horse  car.  If  he 
could  get  back  down  town  that  night, 
he  would  be  able  to  eat  in  one  of  the 
restaurants.  Rut  if  his  work  kept  him 
out  in  the  outlying  territory,  a  lunch  was 
his  own  salvation. 

For  thirtv-three  years,  Kelley  has  has 
had  every  Tuesday  off.  In  all  this  time 
he  lias  not  been  idle  through  sickness 
more  than  thirty  days.  For  thirty  years 
(Cnittinued  on  page  33) 
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Editor  &  Publisher  for  February  17,  1923 


FIVE  PITTSBURGH  PAPERS  BUY  AND  KILL 
DISPATCH  AND  LEADER 


Three  Newspaper  Owners  Share  Purchase  Cost  of  $2,000,000 
— Press  and  Sun  Join  A.  P. — Moore  Going  to  Europe 
— Rook  Remains  City  Official 


in  American  newspaper  an- 
nals  is  the  transaction  by  which  the 
Pittsburgh  Dispatch,  morning  and  Sun¬ 
day,  and  the  Pittsburgh  l>eader,  evening 
and  Sunday,  were  purchased  by  the  other 
five  newspaiiers  of  that  city  and  suspend¬ 
ed  on*  l-'eiiriiary  14.  The  deal  is  said  to 
have  involved  over  $2, 000,000,  paid  to 
Col.  C.  A.  Rixik  and  his  associates  in  the 
ownership  of  the  Dispatch  and  to  Alex¬ 
ander  P.  Moore  of  the  Leader.  Susiien- 
sion  of  these  newspapers  leaves  the  Ga¬ 
zette-Times  and  the  Post  as  the  morning 
and  Sunday  papers,  and  the  Press,  the 
Oironiclc-Telegraph  and  the  Sun  in  the 
evening  field.  The  Press  also  has  a  Sun¬ 
day  edition. 

The  Newspaper  Printing  Company, 
owning  the  Gazette-Times  and  the 
Chronicle-Telegraph;  the  owners  of  the 
Post  and  the  Sun,  of  which  A.  F.  Braun 
is  puhlisher,  and  Col.  O.  S.  Hershman, 
proprietor  of  the  Press,  shared  the  ex¬ 
pense  of  the  purchase  equally. 

None  of  the  interested  parties  would 
comment  upon  the  price,  but  it  is  under¬ 
stood  that  it  covered  the  physical  prop¬ 
erty,  but  not  the  real  estate,  the  good  will 
and  the  subscription  li.sts  of  the  Dispatch, 
and  the  real  estate,  physical  property, 
good  will  and  subscription  lists  of  the 
Leader.  The  latter’s  building  and  land  is 
believed  to  be  worth  over  $500,000.  The 
Dispatch  did  not  own  its  building,  but 
leased  it  from  the  estate  of  A.  W.  Rook. 
It  is  also  understood  that  the  purchasers 
assumed  the  bonds  of  the  Ix;ader,  but  not 
the  accounts  payable  or  receivable  of 
either  newspaper. 

Mechanical  equipment  of  both  news¬ 
papers  was  turned  over  intact  to  Elmer 
R.  Stoll,  secretary  of  the  Pittsburgh 
Newspaper  Publishers’  As.sociation,  and 
will  be  sold. 

Associated  Press  memberships  held  by 
the  Dispatch  and  Leader  lapsed  when 
those  papers  ceased  publication,  and  new 
memberships  were  issued  for  the  Press, 
giving  it  evening  and  Sunday  service,  and 
for  the  Sun,  giving  it  evening  service. 
The  new  memberships  became  effective 
February  15,  the  other  Pittsburgh  mem¬ 
bers  of  the  A.  P.  waiving  their  right  of 
protest  and  the  directors  of  the  Asso¬ 
ciated  Press  electing  the  new  memlters  by 
a  telegraphic  vote.  Col.  O.  S.  Hershman 
was  elected  to  represent  the  Press  and  J. 
E.  Trower  as  the  Sun’s  representative. 
A.  E.  Braun,  publisher  of  the  Post  and 
Sun,  represents  the  former  newspaper  in 
the  A.  P.  The  net  result  of  the  change  is 
to  give  the  Associated  Press  two  new 
evening  members,  and  one  less  in  the 
morning  and  the  Sunday  fields. 

The  Press  and  Sun  have  had  the 
United  Press  and  the  International  News 
Service  exclusively,  and  the  Chronicle- 
Telegraph  has  taken  all  three  leased  wire 
services.  Under  the  new  arrangement, 
Pittsburgh’s  three  evening  newspapers 
will  each  have  three  services — the  Asso¬ 
ciated  Press,  United  Press  and  Interna¬ 
tional  News. 

Keen  competition  for  the  circulation  of 
the  suspended  papers  is  expected.  Proofs 
of  their  circulation  lists  were  supplied 
simultaneously,  the  day  before  the  change 
was  announced,  to  all  of  the  other  news¬ 
papers  by  Mr.  Stoll  of  the  publishers’ 
association,  and  several  mail  campaigns 
are  already  under  way.  Restrictions 
against  use  of  free  copies  and  sampling 
have  been  suspended  by  agreement  of  the 
publishers  during  the  readjustment  of  cir¬ 
culations. 

Former  readers  of  the  Dispatch  and 
the  Leader  are  being  notified  by  letter  and 
by  front-page  boxes  in  all  of  the  remain¬ 
ing  newspapers  that  regular  service  of 
any  paper  can  be  secured  by  telephone 
message  or  notification  to  newsdealers. 

Contracts  of  the  Dispatch  and  the 
Leader  covering  legal  advertising  and  re¬ 
quiring  immediate  publication  have  been 
assumed  by  the  purchasing  newspapers 
and  will  be  executed.  No  other  current 


obligations  have  been  taken  over,  it  is 
stated.  Reports  that  some  of  the  papers 
may  increase  their  advertising  rates  to 
a  moderate  extent  could  not  be  confirmed 
this  week. 

Arrangements  have  been  made  by  the 
purchasers  to  pay  one  week’s  salary  to 
the  employes  of  the  Dispatch  and  the 
I^eader  and  it  is  expected  that  another 
week’s  wages  will  be  paid  by  the  former 
owners.  .Members  of  the  mechanical 
forces  of  the  defunct  papers  will,  it  is 
probable,  lx;  employed  as  individuals  by 
the  other  offices,  as  for  several  months 
there  has  been  a  shortage  of  pressmen, 
stereotypers  and  compositors  and  men 
have  been  working  the  equivalent  of 
seven  to  nine  r^ular  days  each  week. 
News  and  editorial  forces  and  advertis¬ 
ing,  circulation  and  clerical  staffs  are 
said  to  be  fully  manned  in  the  offices  of 
the  purchasing  newspapers  and  there  has 
been  no  agreement  to  take  on  the  em¬ 
ployes  rendered  idle  by  the  double  sus¬ 
pension.  Some  of  the  editorial  men  of 
both  papers,  it  is  understood,  are  already 
placed  on  newspapers  in  the  vicinity  of 
Pittsburgh. 

Col.  Rook  announced  the  suspension  in 
the  Dispatch  of  February  14  in  tbe  fol¬ 
lowing  notice : 

“To  Our  Readers:  The  Pittsburgh 
Dispatch,  together  with  its  good  will  and 
other  assets,  has  been  sold  to  the  Post, 
the  Gazette-Times,  the  Press,  the  Sun  and 
the  Chronicle-Telegraph.  With  today’s 
issue  the  publication  of  the  daily  morning 
and  Sunday  Dispatch  will  be  discon¬ 
tinued.  The  newspaper  field  of  the  Pitts¬ 


burgh  district  will  be  covered  thoroughly 
by  the  remaining  newspapers.  Dispatch 
readers  may  secure  the  delivery  of  any  of 
the  above  newspapers  by  calling  the  cir¬ 
culation  department  of  the  particular  pa¬ 
per  desirc-d  or  by  notifying  their  news¬ 
dealers.” 

Col.  .Rook  declined  to  amplify  this  an¬ 
nouncement,  when  asked  by  Editor  & 
Publisher  for  a  statement  of  the  trans¬ 
action,  beyond  declaring  that  the  price  for 
the  Dispatch  was  “altogether  satisfactory 
to  its  owners.”  He  will  continue  in  the 
important  post  of  director  of  public 
safety  in  Pittsburgh,  to  which  he  was  ap¬ 
pointed  a  few  days  ago.  In  this  capacity 
he  has  complete  charge  of  the  fire,  police 
and  health  departments. 

Alexander  P.  Moore,  former  owner  of 
the  I>eader,  declares  that  he  will  go  to 
Europe  at  once  and  that  he  will  spend  the 
test  of  his  life  in  philanthropic  work. 

“With  seven  daily  and  five  Sunday 
newspapers,  Pittsburgh  had  the  reputa¬ 
tion  in  newspaper  circles  as  the  most 
over-papered  city  in  the  country,”  A.  E. 
Braun,  publisher  of  the  Post  and  Sun, 
stated  to  Editor  &  Publi.sher.  “The  dis¬ 
continuance  of  the  Pittsburgh  Dispatch 
and  the  Leader  reduces  the  number  of 
going  newspapers  to  two  morning,  three 
afternoon,  and  three  Sunday  newspapers, 
which,  it  is  believed,  can  give  better  serv¬ 
ice  both  to  readers  and  advertisers  than 
was  possible  hitherto. 

“The  transaction  was  the  result  of  ne¬ 
gotiations  between  representatives  of  the 
Dispatch  and  the  Leader,  as  sellers,  and 
the  Post,  the  Sun,  the  Press,  the  Gazette- 
Times  and  the  Chronicle-’Telegraph,  as 
purchasers.  The  five  papers  last  named 
paid  in  cash  the  consideration  for  the  sale 
of  the  property  and  good  will  of  the  two 
retiring  newspapers.  Each  of  the  remain¬ 
ing  newspapers  will  take  such  steps  as 
they  may  deem  advi.sable  to  acquire  such 
share  of  the  circulation  of  the  Dispatch 
and  the  Leader  as  may  be  possible.” 

It  has  been  known  for  some  time  that 


OTHER  LONG-ESTABLISHED  NEWSPAPERS 
SUSPENDED  IN  RECENT  YEARS 


IVEWSPAPER  casualties  involving 
’  names  old  and  honored  in  American 


journalism  have  been  increasingly  fre¬ 
quent  since  the  first  guns  flared  in  Eu¬ 
rope  in  1914.  Scarcely  one  important 
.American  city  has  escaped  the  loss  of  at 
least  one  of  its  old-established  newspapers 
Year 

Name  of  Newspaper  Established  Purchaser 

New  York  Press .  1897 

.New  York  Sun .  1833 


in  the  nine  years  since  then,  and  in  sev¬ 
eral  cities  two  or  more  journals  have 
found  the  pace  of  present-^ay  operation 
too  fast  for  their  resources.  A  list  of  im¬ 
portant  sales  and  consolidations  which 
have  eliminated  one  or  more  newspapers 
in  recent  years  follows : 


ChicaRO  Herald .  1854 

Philadelphia  Telegraph....  1864 

ITiiladelphia  Press .  1857 

Poston  Record  .  1884 

lialtimore  Star .  1908 

Detroit  Journal .  1883 

St.  Louis  Republic .  1808 


Grand  Rapids  (Mich.)  News 
Kansas  City  (Mo.)  Post.. 


1863 

1906 


Cleveland  Leader .  1848 

Ilirmingham  I>edger .  1896 

San  Francisco  Call .  1856 

Oakland  Enquirer .  1878 

Hartford  Post .  1856 

Portland  (Me.)  Argus....  1803 
Concord  (N.  H.)  Monitor.  1864 

Concord  Patriot .  1808 

Albany  Argus  .  1813 

Rochester  (N.  Y.)  Union 

and  Advertiser  .  1826 

Yonkers  Statesman .  1883 

Utica  Observer .  1816 

Utica  Herald-Disp.atch .  1793 

Norristown  Herald .  1799 

Norristown  Times .  1881 

Salt  Lake  Herald-Republi¬ 
can  .  1870 

Erie  Herald  .  1878 

Quincy  (HI.)  Journal....  1883 
Springfield  (Ill.)  News- 
Record  .  1879 

Rock  Island  (111.)  Union..  1862 


1  )is|>osition 

F.  A.  Munsey,  1913 .  Merged  with  Sun,  1916 

F.  A.  Munsey,  1916 .  Changed  from  A.  M.  to  P.  M.. 

1920.  Evening  Sun  dropped 

W.  R.  Hearst,  1918 .  Merged  with  Examiner,  1918 

C.  H.  K.  Curtis,  1918....  Merged  with  Public  Ledger, 
1918 

C.  H.  K.  Curtis,  1920....  Merged  with  Public  Ledger, 
1920 

W.  R.  Hear.st,  1920 .  Merged  with  Advertiser,  1920 

F.  A.  Munsey,  1921 .  Merged  with  News,  1921 

Detriut  News,  1922 .  Merged  with  News,  1922 

St.  Louis  Globe-Democrat,  Merged  with  Globe-Democrat, 

1922 

Merged  with  Press,  1922 
Sunday  Post  and  Journal 

merged,  1922 

Plain  Dealer,  Merged  with  Plain  Dealer, 

.  1917 

Merged  with  News,  1920 
Merged  with  Post  as  P.  M. 

paper 

Oakland  Post,  1921 .  Merged  as  Post-Enquirer,  1921 

Hartford  Times,  1920 .  Merged  with  Times,  1920 

Portland  Press,  1921 .  Merged  with  Press-Herald. 

Merged  as  Evening  Monitor- 

Patriot 

Merged  with  Knickerbocker 

Press,  1920 


1922 

Grand  Rapids  Press,  1922. 
Kansas  City  Journal,  1922. 


Cleveland 

1917  . 

Ilirmingham  News,  1920.. 
San  Francisco  Post,  1913.. 


F.  E.  Langley,  1923 . 

Albany  Knickerbocker  Press 
1920  . 


Rochester  Times,  1918....  Merged  as  Times-Union,  1918 
Yonkers  News,  1921 .  Merged  as  Statesman  &  News, 

1921 

Merged  as  Observer-Dispatch, 

1922 

„  Merged  as  Herald  and  Times, 

B.  Strassburger,  1923..  ^^23 


F.  E.  Gannett,  et  al,  1922. 


Salt  Lake  Telegram,  1920.  Merged  with  Telegram,  1920 

Erie  Dispatch,  1920 .  Merged  as  Dispatch-Herald, 

1920 

Quincy  Whig,  1920 .  Merged  as  Whig-Journal,  1920 

Springfield  State  Register 
and  Springfield  State 

Journal,  1919 .  Suspended  1919 

Rock  Island  Argus,  1920..  Merged  with  Argus,  1920 


both  the  Dispatch  and  the  Leader  have 
Ixien  tentatively  on  the  market.  Report 
has  it  that  an  offer  of  $1,000,000  was 
made  for  the  Dispatch  prior  to  the  1920 
Presidential  campaign,  and  that  the  own¬ 
ers  demanded  a  higher  figure. 

Both  newspapers  had  been  long  estab¬ 
lished,  though  neither  was  old  as  Pitts¬ 
burgh  newspaper  ages  go.  The  Dispatch 
was  founded  in  1846  by  J.  Harris  Foster 
and  was  taken  over  by  a  partnership  of 
•A.  W.  Rook  and  Dan  O’Neill  in  1864. 
Col.  C.  A.  Rook  took  charge  of  the  paper 
as  editor  in  1902  and  conducted  it  until 
its  sale,  though  he  did  not  own  a  con¬ 
trolling  stock  interest,  members  of  his 
family  and  heirs  of  Dan  O’Neill  holding 
the  majority.  It  is  reported  that  Col. 
Rook  opposed  the  suspension  of  the  Dis¬ 
patch  and  that  the  transaction  was  con- 
cludexl  through  the  other  stockholders. 

The  Leader  was  established  in  1865  by 
John  Pittock,  whose  family  in  later  years 
has  owned  the  Portland  Oregonian.  The 
Leader  was  later  acquired  and  success¬ 
fully  conducted  for  several  years  by 
Theodore  and  Joseph  Nevin,  who  sold  it 
to  Alexander  P.  Moore  17  years  ago  for 
a  reputed  price  of  $550,000. 

Circulation  of  the  Dispatch  for  the  six 
months  ending  September  30,  1922,  as  re¬ 
ported  to  the  A.  B.  C.,  was  54,019  morn¬ 
ing  and  57,674  Sunday.  The  Leader, 
which  was  not  a  member  of  the  A.  B.  C, 
reported  to  the  Post  Office  that  its  circu¬ 
lation  for  the  same  period  was  83,892 
evening  and  78,652  Sunday. 


Editor*  Open  Publicity  Bureau 

Pittsburgh,  Feb.  15. — John  K.  Emge, 
managing  editor,  and  Harry  P.  Laufman, 
city  editor  of  tbe  Leader,  announced  on 
that  newspaper’s  suspension  that  they 
would  establish  an  advertising  and  pub^ 
licity  bureau  here. 

DRY  GOOD^^S  OUT 
OF  N.  Y.  TIMES 


Increase  in  Rates  Results  in  With¬ 
drawal  of  Eleven  Department  Stores 
in  Concert — Other  Papers 
Are  Not  Affected 


Eleven*  department  stores,  acting  in 
concert,  withdrew  their  advertising  from 
the  New  York  Times  on  February  14 
following  notification  from  that  news¬ 
paper  that  rates  on  their  class  of  busi¬ 
ness  were  to  be  increased  one  cent  a  line 
on  the  daily  edition  and  two  cents  a  line 
on  .Sunday.  The  advertising  of  the  John 
Wanamaker  Store  and  of  Arnold  Con¬ 
stable  &  Co.  is  not  affected. 

Neither  the  Times  nor  the  department 
store  managements  involved  would  dis¬ 
cuss  the  matter  in  any  way.  It  was  only 
from  outside  sources  that  Editor  &  Pub¬ 
lisher  was  able  to  find  the  cause  of  the 
trouble.  Despite  the  absence  of  business 
which  last  year  totalled  3,585,924  lines, 
or  about  15  per  cent  of  the  Times’  lineage, 
the  Times  lias  been  running  40  and  36 
page  papers  with  a  volume  of  business 
that  has  made  the  lack  of  department 
store  advertising  noticeable  only  on  close 
analysis. 

The  new  full  copy  rate  of  the  Times  is 
33  cents  a  line  on  week  days  and  34  cents 
on  Sunday  for  circulation  of  350,000  and 
550,000,  respectively.  Department  stores 
have  long  had  and  now  enjoy  a  rate  ap¬ 
proximately  50  per  cent  less  than  that 
paid  by  other  stores  and  general  advertis¬ 
ers.  They  have  not  been  charged  for  il¬ 
lustrations  nor  for  forward  page  positions. 

The  Times  faces  increases  in  produc¬ 
tion  costs  during  1923  which  it  contends 
makes  a  continuation  of  the  old  depart¬ 
ment  store  rate  prohibitive. 

Samuel  Rcyburn,  of  Lord  &  Taylor,  is 
president  of  the  New  York  Dry  Goods 
Association.  He  was  asked  for  a  state¬ 
ment  on  the  store’s  side  of  the  controversy 
but  made  no  response  to  Editor  &  Pub¬ 
lisher’s  query. 

The  other  New  York  newspapers  con¬ 
tinue  to  carry  their  full  quota  of  busi¬ 
ness,  to  which  they  are  obligated  by  con¬ 
tract.  There  were  various  informal  dis¬ 
cussions  among  the  executives  this  week 
as  to  what  they  might  do  in  the  situation, 
but  they  have  not  gone  beyond  this  point. 
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Editor  &  Publisher  for  February  17,  1923 

RETAILERS  PLAN  RESEARCH  WORK  TO 
FIX  EFFECTIVENESS  OF  ADVERTISING 


Store  the  turnover  was  only  about  half 
that  much,  or  between  5  and  6  times. 
This  turnover  is  arrived  at  by  dividing 
the  total  sales  volume  by  the  average 
stock  at  retail.  Due  to  the  lower  ex- 


are  to  continue  to  depend,  upon  the  newspapers 
for  the  broadening  of  the  service  of  the  store. 
Our  direct  mail  will  be  incidental.  Mail  order 
business  is  under  consideration,  and  will  be  de- 
veloi>ed  in  due  course  of  time.  Attention  for 
,  .  .  the  present  is  being  concentrated  on  the  great 

pcnse  of  operation,  the  company  is  op-  field  served  by  the  metropolitan  newspapers, 
crating  the  basement  on  a  total  markup  from  which  we  believe  we  can  best  get  the  im- 

of  from  10  to  15  per  cent.  mediate  response  essential  in  the  beginning  of 

Mr.  Neaderland  said  the  volume  of  ... 

advertised  merchandise  averages  about  ..  advertising  m  changing  as  the  result  of 

“  the  lessons  learned  daily  m  the  conduct  of  the 

business. 

^  “I  believe  in  certain  fundamentals  that  apply 

xii  deal  less,  in  others  more.  The  to  all  advertising — sincerity,  simplicity,  the  ap- 

he  estimated  the  sales  gain  would  reach  business  is  therefore  about  85  peal  to  curiosity  and  to  the  interest  in  anything 

5(1  ner  rent  The  Matnm  ctnrp’e  npt  PCr  Cent  of  the  total  Volume.  “So  yOU  with  a  personal  touch,  brevity,  the  restraining 

orofit  on  last  year’s  business  was  iriven  “how  important  it  is  to  exaggeration  without  limiting  proper  en- 

p  Oht  on  last  year  S  business  wasgiven  _^^„£„i|y  U-  dailv  ‘*>usiasni.  Beyond  these,  there  is  no  standard. 

T - *'•  - - V-' — - V  — ■. -  ^  ^ent  on  sales  volume.  On  top  .  .  aViA  mArchandico  mari^  formula.  The  more  different  you  are,  with- 

Association,  according  to  the  intentions  of  the  20  per  cent  sales  increase  planned  9*  buyer  atrf  merchandise  man-  departing  from  fundamentals,  the  better.  It 

of  members  as  stated  in  the  closing  dis-  for  1923  an  attempt  will  also  be  made  to  98cr  in  keeping  stocks  complete,  in  nav-  gives  you  an  individuality  which  brings  the  cus- 

cussions  of  the  annual  meeting  of  the  reduce  the  overhead  cost  from  26  per  'F’K  rnerchandise  priced  right,  in  having  tomer  into  closer  touch  with  you,  makes  you 

body  in  New  York.  Complaints  were  cent  to  25  per  cent  by  means  of  the  one  quantities,  is  so  fundamentally  stand  out  from  the  rest,  gives  you  an  oppor- 

registcred  at  the  earlier  sessions  that  jkt  cent  saving  in  advertising  cost.  Mr.  “uportant  to  the  sales  volume  of  the  tunity  to  express  your  goods  and  service  more 

the  newspapers  were  not  giving  adver-  Neaderland  said  investigations  had  dis- 

tisers  the  maximum  of  home  circulation,  closed  one  prominent  Chicago  store  is 

—  told  in  Editor  &  Publisher  last  doing  a  business  of  over  $15,000,000  on 


National  Retail  Dry  Goods  Association  Convention  Comes  to 
Conclusion  That  Greatest  Need  of  Business 
Today  Is  Sane  Merchandising 

15  per  cent  of  the  department  sales  in 

Research  investigation  in  an  ef-  ary  of  this  year  showed  a  sales  gain  of  store.  In  some  departments  it  is  a 
fort  to  find  the  exact  effectiveness  15  per  cent  over  last  year.  In  February  ueal  less,  in  others  more.  The 

of  department  store  advertising  in  news-  La  ActimofAri  ^La  c^Iac  .min  rA.>Ai,  regular  business  is  therefore  about  85 

papers  will  receive  special  attention  dur¬ 
ing  the  next  year  from  the  Advertising 
Group  of  the  National  Retail  Dry  Goods 


as 
week. 


an  overhead  charge  of  25  per  cent,  while 


store — taking  precedence  over  the  adver-  completely,  whether  through  the  use  of  type, 
tised  features.”  art,  or  white  space. 

A,  ujrj  f.t-rc  c  So  with  broadening  the  service  of  a  conserva- 

Staunch  defender  of  the  efficacy  of  in  simple  American,  means 

newspaper  advertising  as  a  business  pro-  pyj  moi-g  p^p  into  it.  There  is  no  one  way 


Among  the  ways  and  means  suggested  stores  on  the  Pacific  Coast  run  from  28  ducer  for  department  stores  was  Douglas  to  do  it.  Just  apply  the  fundamentals  which 

for  finding  out  the  effectiveness  of  indi-  per  cent  to  30  per  cent  overhead.  Walker,  advertising  manager  in  the  new  govern  merchandising,  service  and  publicity,  in 

vidual  newspapers  was  the  use  of  postal  The  Namm  Company’s  percentage  of  administration  which  has  just  taken  over  your  own  w.iy.  And  if,  with  courage  in  your 
card  questionnaires  sent  to  charge  cus-  advertising  expense  for  the  basement  the  management  of  .\rnold.  Constable  &  kx'cpmg  your  feet  on  the  ground,  you 

tomers.  For  stores  doing  all  or  nearly  store  is  approximately  the  same  as  that  Co..  New  York,  and  is  now  building  up 

all  business  in  cash  a  method  recom-  of  the  upstairs  store.  The  turnover  in  the  business  on  modern  lines.  Mr. 


mended  would  require  salespeople  to  ask  the  basement  was  between  10  and  12 
customers  what  papers  they  read  in  the  times  last  year,  while  for  the  upstairs 
morning,  afternoon  and  on  Sunday.  To 
avoid  the  possibility  of  different  depart¬ 
ments  putting  the  same  question  to  a 
customer  more  than  once  a  Boston  store 
reported  having  adopted  the  policy  of 
querying  customers  only  in  a  number  of 
unrelated  departments  on  the  same  day, 
then  in  another  group  on  another  day 


Walker  said: 

“We  have  depended,  and  our  present  plans 


FOREIGN  LINEAGE  AND  WANT  ADS  LED 
JANUARY  VOLUME  UPWARDS 


added  to  the 
Jaiinary  line.nge  for  the  past  three  years. 

. . ^  Lineage  in  .Sunday  editions  only  aver- 

its  advertising  appropriations  on  the  basis  the  lineage  carried  during  January,  1923,  aged  for  the  four  issues  in  1923  a  total 
of  the  answers  obtained.  .  "  •'  '  "  ’ 


and  so  on  until  all  are  covered.  The  IVfO  signs  that  the  present  surge  of  Sunday  issue  that  has 
Boston  store  referred  to  makes  such  a  advertising  has  reached  its  peak,  Tpim-irv  llnAntm  fnr  iBa  i 

survey  every  six  months  and  determines  or  is  nearing  it.  appear  in  analysis  of 


you  from  winnini;  out.** 

Mr.  Walker  told  how  the  personnel  of 
-Arnold,  Constable  &  Co.  was  reorgan¬ 
ized,  a  very  difficult  work  in  mid-Novetn- 
ber,  after  all  the  other  stores  had  combed 
the  market  closely  for  their  Christmas 
selling  force.  ‘‘Twelve  days  after  we 
took  hold.”  he  said,  “we  were  ready  to 
go  to  the  public.  The  Christmas  business 
was  good,  nicely  ahead  of  1921.  .And  it 
was  done  without  the  aid  of  special  sales, 
which  had  been  quite  a  feature  of  the 
previous  December.” 

Leonard  Elreyfuss,  vice-president  of 
the  United  Advertising  Corporation, 


by  the  New  York  newspapers.  Com-  of  802.575  lines  in  all  papers,  against  the  New  York,  complained  that  outdoor  ad- 

Curtailment  of  advertising  space,  im-  j'arative  totals  for  the  period  1923-1917  average  in  January,  1922,  of  700,946  vertismg  received  too  Iktle  attention 

provement  of  copy  to  bring  better  re-  for  each  paper  were  given  in  Editor  &  lines.  This  increase  per  Sunday  is  about  from  department  stores  because  those 

turns,  advertising  managers  of  stores  in  Publisher  'ast  week.  The  fact  that  the  14  per  cent.  It  is  reflected  strongly  in  upstaip  immediate  return 


space  for  each  day  of  the  week  were  iiKrease  in  business,  especially  when  it 


some  of  the  suggestions  discussed  for 
meeting  the  increased  cost  of  advertising 
due  to  newspaper  rate  increases. 

The  advertising  managers  were  one  on 
the  view  that  what  is  needed  most  now 
in  business  is  sane  advertising  and  sane 
merchandising.  Some  believed  that  ad¬ 
vertising  is  losing  its  force,  citing  times 
when  it  was  taken  at  its  word  and 
brought  a  known  and  ready  response. 
The  growth  of  propaganda  advertising 
was  blamed  as  having  a  very  harmful 
effect  on  all  advertising. 

The  opinion  also  seemed  to  prevail 
that  there  have  been  entirely  too  many 
sales  for  the  good  of  business  and  a  re¬ 
sultant  waste  of  advertising  on  them. 

Talking  of  the  use  of  big  space  in 
small  towns,  one  advertising  manager 
said  he  doubted  seriously  if  any  store  in 
the  country  could  merchandise  an  entire 
page  a  day  and  do  it  properly.  He  said 
there  was  too  much  of  the  idea  of  trying 
to  beat  last  year’s  sales  by  staging  events 
that  had  only  a  passing  appeal.  That 
space  should  be  bought  for  the  amount 
of  copy  to  be  used  rather  than  copy  pro¬ 
vided  for  the  space  to  be  filled  was  the 
thought  in  mind. 

It  was  the  opinion  also  that  the  adver¬ 
tising  manager  should  sign  his  own  space 
contracts  the  same  as  the  merchandising 
manager  does  on  whatever  he  buys. 

Di.scussing  the  percentage  of  total 
sales  charged  to  advertising,  Herman 
Neaderland.  advertising  manager  for  A. 
I.  Namm  &  Son.  Brooklyn,  N.  Y.,  said 
three  years  ago  3.97  was  the  percentage 
given  to  advertising  by  his  store.  With 
this  amount  the  firm  was  able  to  achieve 
a  sales  gain  of  48  per  cent  the  first  year 
following  and  2fl  per  cent  additional  the 
second  year  following.  Two  years  ago, 
Mr.  Neaderland  said,  the  total  sales  vol¬ 
ume  of  the  store  was  $8.000000;  last 
year  it  was  $15,500,000.  In  1922.  how¬ 
ever,  the  advertising  cost  was  4.15  per 
cent  of  this  volume. 

This  year  it  is  hoped  to  reduce  the 
advertising  cost  to  3  per  cent  by  increas¬ 
ing  the  volume  of  sales  20  per  cent. 
Figures  Mr.  Neaderland  gave  for  Jami- 


is  considered  that  this  year  lacked  one 

Morning 
and  Sunday 


1923 

Total  space .  7,089,630 

.\niiiscnicnts  .  290. 'tO 

Art  .  47,084 

Auction  <.ales  .  98,214 

Automrhile  dl.si'lay  .  471,624 

Autemobile  undisplay....  53,410 

Ro<  ts  and  shoes .  55,728 

Buildinft  material  .  4,228 

Candy  and  gum.. .  10,360 

Charity  and  religious....  30,274 

Dancing  .  16,780 

Deaths,  etc .  62,640 

Druggist  preparations  ...  117,404 

Dry  eoods  .  1,199,690 

Financial  .  707,338 


Ford  stuffs 

Furniture  . . 

Hotels  and  restaurants. 
Jewelry 
legal 


110,328 
282  572 
29,822 
21,374 
41,170 

Men’s  furnishings  .  204.896 

Musical  instruction  .  9.834 

Musical  instruments  ....  94,914 

Miscellaneous  display  _  388,220 

Miscellaneous  undisplay..  262,.t26 

Newspapers  .  95.274 

Office  appliances  . .  16.254 

Prrprietary  _  medicine  ....  64.746 

Public  service  .  9,770 

Perindic.al  (magazines)...  77,712 

Publishers  .  83,689 

Railroads  .  30.978 

Real  estate  .  265.700 

Real  estate  undisplay _  216.870 

Resorts  .  61,240 

.S.  S.  and  tr.avel .  313,028 

Schools  and  colleges .  54,130 

Tobacco  .  27. .342 

Wants  .  781,448 

Non-intox.  hevernges .  11,456 

Women’s  spec,  shops .  369.634 


1922 

6,788,460 

319,476 

41.622 

101,716 

408.104 

37.698 

47.946 
2,764 
1.006 

24.044 

13,518 

66,336 

80,072 

1,372,278 

705.636 

93.796 

248,690 

32,576 

19,896 

37,566 

201,684 

22.394 

90.434 
381.676 
255,868 

44.946 
25,506 
91,026 
21,152 
46,824 
71,122 
25,5.14 

217.998 

206,462 

47.434 
294.400 

66,996 

16.578 

595.140 

2.1,596 

386,950 


static.  Comparative  statistics  by  classes 

for  the 
follow : 

month  in 

1923 

and  1922 

Evening 

and  Sunday 

Sunday  Only 

_ 

'  1923 

1922 

1923 

1922  ’ 

7,020,570 

6,755,132 

3,210,302 

3,504,734 

214.992 

255,794 

150,780 

193,094 

5,328 

4.440 

27,116 

28,226 

9,916 

8,980 

14,600 

20,078 

427,998 

370,796 

266,616 

270,190 

90,888 

80,922 

23,730 

21,032 

91,430 

84,360 

20,076 

22,154 

1.0.54* 
17,652 
39,706 
6,928 
40,314 
119,380 
2,595,500 
404,292 
320,962 
228.078 
49,876 
20.868 
191,182 
200,430 
7,500 
117,2K: 
253..142 
340.642 
33  180 
5.266 
121,940 
12,100 

14.594 
21.744 
21.988 
56  634 

195,0,58 

40.232 

65.512 

26,752 

24.492 

66. 594 
4.450 

514,488 


898 

12,244 

44,118 

8,708 

36,996 

72,136 

2,490.470 

396,900 

318,020 

149,488 

56,262 

21,426 

141,704 

194.906 

8,788 

110,496 

316.252 

294.442 

82.816 

2.204 

1.18,948 

32.112 

32.8.10 

18.734 

14.704 

47.128 

256.410 

27.082 

48.820 

22,110 

28,3.16 

55.812 

7.086 

460.452 


1,396 

'  8,576 
3,524 
18,632 
51,050 
843,108 
39,514 
25,020 
260,174 
10,926 
10,358 


20,598 

3,588 

58.242 

163.736 

113,006 

12.532 

1,.142 

26,852 


2,526 
338 
5,550 
5,536 
21,698 
39,390 
1,024,198 
77,794 
35,272 
258,244 
20,584 
7,288 


11,314 

71.778 

10.274 

145.712 

133.974 

42.308 

66,7.18 

37.662 

1.800 

224.786 

802 

288.062 


11,300 
9,870 
58,522 
161,032 
124,054 
14,776 
2,902 
51.008 
6,510 
5.600 
61.6,54 
1,992 
1 34.606 
1,11.1.10 
.10,918 
60.926 
36,932 
9,608 
22.1.264 
10,950 
30.1.988 


Foreign  adv . 

I.ncal  display  . 

llndisplay  .Vdv . 

S.  S.  and  Travel  Guide.. 

F.uropean  . 

Rroolclyn  . 

Harlem  and  Bronx . 

New  Jersey  . 

R.idio  . 

1..591.372 

4,020,740 

1,414.494 

21.024 

1.3.1.>.758 

4.257.566 

1,170.7.10 

25,406 

1.205,850 

4.867,240 

947,480 

1.177.566 

4.651.252 

926.314 

638.288 

2.0.10.222 

5.29.944 

2.848 

652.954 

2,356.031 

495,756 

1.614 

288,982 

.52.7.10 

6,812 

2.168 

295,800 

73.614 

10,936 

888 

417,728 

51.948 

.1.582 

308.850 

12.192 

3,320 

692 

284.502 

52,7.10 

6.812 

1.726 

:')i.5n6 

76,096 

7,332 

3,442 

76.182 

.1.016 

Dr.iphic  section  . 

108.634 

110,582 

20,110 

25,116 

115,148 

125,840 

Affiliated  adv . 

15,736 

23,872 

29.754 

52,132 

8.298 

12,528 

Office  adv . 

115,632 

130.732 

102,914 

75,614 

41,966 

52,478 

Total  pages  . 

7,418 

7,156 

7,074 

6,548 

3,242 

3,646 

“The  American  public  ha.s  changed 
completely  in  the  past  ten  years,”  Mr. 
Dreyfuss  claimed,  “especially  since  the 
advent  of  the  automobile  and  the  motion 
picture.  We  have  become  a  nation  of 
headline  readers  and  the  competition  for 
attention  in  the  daily  newspaper  is  ter¬ 
rific.  Advertising  is  of  two  kinds,  ex¬ 
planatory  and  exclamatory.  The  first  is 
the  kind  we  find  in  the  daily  newspaper, 
the  magazine,  etc.,  and  the  second  is  thq 
outdoor  advertising,  street  car  advertis¬ 
ing,  etc.  The  newspaper  is  the  medium 
for  the  day  by  day  copy  and  a  most  vital 
thing  which  is  not  to  be  questioned.  But 
we  have  changed  in  the  last  few  years 
and  have  become  readers  of  headlines 
which  get  our  attention.  There  then 
comes  into  the  life  of  the  department 
store  the  necessity  of  maintaining  a  pres¬ 
tige,  if  you  want  to  say  it  that  way.” 

The  department  store  advertising 
manager’s  biggest  field  for  advancement 
is  as  flepartment  co-ordinator,  said  Col. 
L.  S.  Plant,  head  of  the  Newark  (N.  J.) 
firm  bearing  his  name.  He  emphasized 
the  necessity  for  the  advertising  manager 
being  in  direct  contact  with  store  rec¬ 
ords,  sales,  stocks,  etc.,  and  of  co-op¬ 
erating  with  the  store  manager.  Col. 
Plant  said : 

“The  advertisinsf  man  nr  woman  must  grow, 
must  rxpantl.  They  have  Rreat  mom  to  develoj> 
their  own  functions  anti  where  shall  this  he? 
'Fhere  place  for  development  is  in  connection 
with  the  f»ther  departments  of  the  store.  They 
welcome  atlvicc  and  c»>*o|>eration  and  become  the 
rf>  ordinntor  of  the  department  store.  Hut  they 
must  have  facts  and  mu^-t  have  the  knowledRC 
of  other  departments  of  the  store  if  they  are  to 
do  this. 

“In  some  stores,  the  advertisim?  manaper  Is 
isolated.  This  is  a  direct  loss,  for  in  imlation 
the  aflvertisinp  loses  its  ap|>eal  because  every- 
bofly  in  the  store  comi>eteH  for  ad  space  and 
there  is  a  need  for  regulation.  The  publicity 
m.anaper  or  advertising  manager  can  act  in  this 
rapacity  to  a  certain  extent.  Tf  he  has  the 
knowledpe  of  stock  sales,  records,  etc.,  the  ad¬ 
vertising  manaper  can  know  which  department 
needs  more  advertising  than  another  dcoartment 
and  which  denartment  needs  specialized  adver- 
tisinp  and  particular  emphasis,  Tn  most  stores, 
the  figures  arc  kept  secret  and  this  is  a  mistake, 
for  you  can  keep  things  moving  only  when  you 

(^Continued  on  fage  25) 
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DIPLOMACY  OF  “SH-SH”  AND  HANDOUTS 
ON  WASHINGTON  GRIDIRON 

**A1I  Successful  Diplomacy  Is  Mysterious/’  Is  Creed  Enunciated 
at  Midwinter  Dinner  of  Washington  Club — Henning’s 
Inaugural  Interrupted  by  Impeachment  Threat 

By  SAM  BELL 

'  II  a.rhiiigluii  Corresl'ondent  of  Editor  &  1’i  bi  ' sii  kr) 

WASHINGTON,  D.  C,  Feb.  12— 

”  The  press  agent  and  the  press 
conference,  as  they  flourish  in  Washing¬ 
ton,  was  satirized  in  one  of  the  most  tell¬ 
ing  skits  presented  at  the  annual  spring 
dinner  of  the  Gridiron  Club,  February  10. 

The  stunt  had  to  do  with  Hearem  Ali 
Kazzitt  and  his  foreign  minister,  Whoosit, 
in  liagdad-on-the- Potomac. 

"You  will  feel  at  home  here,  my  mas¬ 
ter,”  said  the  foreign  minister,  when  they 
steppeil  upon  the  scene.  “The  first  thing 
to  do  is  to  name  a  head  of  foreign  affairs, 
bureau  of  public  information  and  press 
relations.  .Ml  successful  diplomacy  is 
mysterious.  Our  foreign  policy  must  be 
incomprehensible  except  to  ourselves.  But 
we  must  have  ojKn  diplomacy,  so  that 
everyone  can  understand  how  incompre¬ 
hensible  it  is.  .\  press  agent  is  the  front- 
doorkeeper  of  open  diplomacy.” 

“But  we  must  not  let  anyl)o<ly  in  or 
anylxxly  out,  must  we?” 

‘‘Exactly — it  is  very  simple.  With 
open  diplomacy  the  front  door  stands 
■wide,  but  in  the  doorway  is  the  press 
agent.  He  announces  ‘The  gentlemen  of 
the  press.’  ‘Tell  them  nothing,’  we  say. 

Then  he  says,  ‘Please  wait,  gentlemen, 
while  I  mimeograph  it.’  Presently  he 
hands  the  press  a  statement  which  reads: 

‘Department  of  Foreign  .Affairs.  For 
the  Press : 

‘‘  ‘Inquiry  at  the  Department  of 
Foreign  Affairs  today  reveals  that  the 
Government  stands  firmly  upon  its 
foreign  policy  as  heretofore.  It  is  not 
concerned  with  matters  which  do  not 
concern  it,  but  it  is  deeply  concerned 
with  matters  in  which  it  is  concerned. 

This  is  not  isolation.  It  was  unofficially 
stated  that  the  current  situation  is  too 
delicate  for  further  comment.’ 

‘‘I  suggest  Hassan  Saidit,  the  town 
crier  of  this  important  mission  of  pub¬ 
licity.  We  must  next  appoint  an  unoffi¬ 
cial  observer,  who  is  known  as  a  back¬ 
door  diplomat.” 

‘‘Ah.  we  have  a  press  agent  for  a 
front-door  keeper  and  an  unofficial 
observer  at  the  back  door.  We  get  them 
coming  and  going.” 

‘‘Precisely.  This  definition  continues : 

He  represents  us  in  a  company  where  we 
would  not  be  seen  ourselves.  We  advise 
him  of  our  views.  He  expresses  them 
as  his  personal  opinion.  He  cables  back 
what  we  told  him  to  say,  and  says  he 
did  not  mean  it  that  way.  So  we  forgive 
him.  He  is  always  about  to  be  with¬ 
drawn.” 

“Well,  now  that  we  have  decided  on 
the  diplomatic  door-tenders,  hadn’t  we 
better  go  in?” 

“Sh-sh ;  Never  say  that.  Never  say 
‘we  are  going  in.’  We  must  never  go 
into  anything.  We  are  always  coming 
out.” 

“But  how  can  we  come  out  if  we 
haven’t  gone  in?” 

“That  is  the  reason  for  the  unofficial 
observer.  He  goes  in;  and  that  lets  us 


The  pair  then  decide  to  make  Ali-Bla- 
Bla  and  the  forty  international  bankers, 
unofficial  observers. 

In  the  midst  of  the  discussion  between 
the  Caliph  and  his  forei.gn  minister.  Sena¬ 
tor  Borah  appeared. 

“We  are  just  coming  out,”  the  foreign 
minister  explained  to  the  man  from 
Idaho. 

“That’s  wrong,”  he  answered,  “you 
should  go  in.” 

“Why,  I  thought  you  wanted  us  to  keep 
out,”  said  the  caliph. 

“I  did  so  long  as  everybody  wanted  to 
go  in.  But  now  they  want  to  stay  out,  I 
am  in  favor  of  going  in.” 

Inbad  the  Sailor,  minister  of  marine, 
whose  last  name  was  Sims,  and  Alasker. 
possessor  of  a  wonderful  lamp,  added 
their  presence  to  the  court.  Alasker 
complained  that  the  lamp,  to  which  had 


Ix-en  attributed  magical  powers,  seemed  to 
Ix'  bewitched. 

“We  rublxd  it,”  he  complained,  “and 
wished  for  a  ship  subsidy  and  all  we  got 
was  a  bonus.” 

.As  the  result  of  the  complications 
Alasker  was  ordered  by  the  Caliph  to 
rub  the  lamp  again  and  summon  the 
powerful  spirit  of  Congress  to  help.  Con¬ 
gress  appeared  as  the  Old  Man  of  the 
Sea.  declaring  that  he  was  all  powerful. 

“I’ll  show  you  who  is  who,”  he  said. 

“I  cancel  all  this  foreign  policy  you  have 
Ixen  trying  to  evolve,”  and  with  the  boast 
that  he  would  show  the  Caliph  American 
methods,  the  Old  Man  of  the  Sea  climbed 
onto  the  Caliph’s  back  and  the  pair  van¬ 
ished. 

\rthur  Scars  Henning,  correspondent 
of  the  Chicago  Tribune,  was  the  first 
recipient  of  the  club’s  compliments  when, 
as  newly  elected  president,  he  attempted 
to  take  charge  of  the  proceedings.  He 
was  at  once  interrupted  on  the  ground 
that  he  had  not  been  inaugurated.  Then, 
as  the  inaugural  ceremony  was  about  to 
lie  staged,  the  leader  of  the  club’s  radical 
“bloc,”  declaring  that  inaugurations  lost 
their  thrill  two  years  ago.  roused  popular 
■suiiport  by  .suggesting,  “Let’s  not  inaugu¬ 
rate  him — let’s  impeach  him.” 

Conservatives  interrupted  with  the 
idea  that  Henning  had  not  been  on  the 
ioh  long  enough  -vto  do  anything  that 
deserved  impeachment,  but  the  radicals 
replied  that  it  was  best  to  take  no 
chance.^ — impeach  him  before  he  gets  a 
chance  to  do  anything. 

Legal  advice  was  .secured,  however,  the 
club’s  coun.scl  showing  that  “repeatedly 
and  unanimously — Justice  Brandeis  dis¬ 
senting — it  has  been  held  by  the  Supreme 
Court  that  an  official  must  be  inaugu¬ 
rated  before  he  can  be  impeached.”  The 
inauguration  proceeded. 

The  characters  in  the  Robbing  Good 
opera  included  the  income  tax  collector, 
the  landlord,  the  coal  man.  the  ginger  ale 
man,  alias  the  bootlegger;  Mr.  Consumer, 
Maid  Mary  .Ann  and  the  outlaw  chorus  of 
meat  packers,  gasoline  men,  public  utility 
men.  plumbers,  gougers  and  profiteers. 
The  plot  of  the  opera  revolved  about  the 
tearful  pleas  of  Maid  Mary  Ann  remind¬ 
ing  the  members  of  Robbing  Good’s  band 
of  broken  promises  and  the  arguments  of 
Mr.  Consumer  that  the  dinner  bell  will 
sound  sweeter  when  the  cost  of  living 
has  been  re<luced.  The  combined  appeal 
to  hearts  and  stomachs  proved  too  strong 
to  be  resisted,  and  the  outlaws  agreed  to 
reform  and  live  in  the  future  by  the 
Golden  Rule. 

Other  features  of  the  entertainment 
included  a  song  by  Congressmen  afraid 
to  return  to  their  constituents  and  a 
musical  skit  presented  by  the  Gridiron 
Club  Opera  Company  entitled  “Robbing 
flood.”  .Among  the  newspaper  editors 
and  writers  who  attended  the  dinner  as 
guests  were: 

Daniel  E.  Ahern,  Boston  Globe;  Paul 
Bellamy,  Cleveland  Plain  Dealer ;  Karl 
.\.  Bickel,  United  Press;  Van  Lear 
Black.  Baltimore  Sun ;  George  G.  Booth. 
lAetroit  News;  Joseph  A.  Blondell,  Balti¬ 
more  Sun:  Irvin  S.  Cobb,  Robert  J. 
Cuddihy.  Literary  Digest:  Frank  N. 
Doubleday,  Charles  Dana  Gibson ;  Curtis 
Hodges,  Indianapolis  News;  .A.  R.  Hol- 
comhe.  New  York  Tribune;  Kin  Hub¬ 
bard.  Indianapolis  News;  Clarence 
Buddington  Kelland,  Joseph  C.  Lincoln, 
Richard  Henry  Little,  Chicago  Tribune; 
Lester  Markel.  New  A’ork  rihune ; 
Karl  W.  Miller,  Detroit  News ;  J. 
Edwin  Murphy,  Baltimore  Evening 
Sun ;  Augustus  K.  Oliver,  Pittsburgh 
Chronicle-Telegraph ;  Wright  A.  Patter¬ 
son.  Western  Newspaper  Union ;  Grant- 
land  Rice.  New  A’ork  Tribune;  George 
M.  Rogers,  Cleveland  Plain  Dealer ; 
Charles  A.  Segner,  Chicago  Evening 
Post;  Carroll  Shaffer,  Chicago  Evening 


Post :  David  B.  Smith,  Pittsburgh 
Gazette-Tintes :  John  J.  Spurgeon. 

Washington  Post;  Newbold  Noyes, 
Theodore  P.  Noyes,  Theodore  W.  Noyes, 
R.  M.  Kauffman  and  S.  H.  Kauffman, 
Washington  Star ;  .Arthur  D.  Marks, 
Washington  Post;  Merle  Thorpe,  Na¬ 
tion’s  Business;  Charles  .A.  Tyler, 
Philadelphia  Public  Ledger;  Hendrik 
Willem  Van  Loon,  Baltimore  Sun;  Mark 
A.  Watson,  Baltimore  Sun,  and  Judson 
C.  Welliver. 

Notable  among  those  present  in  addi¬ 
tion  to  the  out-of-town  editors,  publishers 
and  writers,  were  President  Harding, 
Vice-President  Coolidge,  Secretary  Wal¬ 
lace,  Secretary  Weeks,  Postmaster-Gen¬ 
eral  Work,  Secretary  Hoover,  Pierce 
Butler,  associate  justice  of  the  Supreme 
Court,  Speaker  Gillett  and  the  Italian 
.Ambassador. 


JOINT  POSTAL  BOARD’S 
CAREER  ENDED 


Conference  Strike*  Senate  Appropria¬ 
tion  from  P.  O.  Bill  and  Puts  Future 
Investigation  Under  Post 
Office  Heads 


CHARGES  U.  S.  SHIELDS 
MRS.  HARRISON 


Mrs.  Stan  Harding,  British  Journalist, 
Claims  American  Officer  Offered 
Payment  If  She  Dropped 
Her  Accusations 


The  London  weekly.  Truth,  which  has 
been  featuring  the  case  of  Mrs.  Stan 
Harding,  an  English  newspaper  woman, 
who  was  imprisoned  in  Russia  and  who 
charges  that  she  was  falsely  denounced  as 
a  spy  by  Mrs.  Marguerite  Harrison,  an 
.American  newspaper  woman,  who  is  also 
charged  with  being  an  .American  Govern¬ 
ment  agent,  this  week  prints  what  is  said 
to  be  an  account  of  a  conversation  which 
Mrs.  Harding  had  with  Col.  Solbert, 
.American  military  attache  in  I^ndon. 

Mrs.  Harding  is  demanding  £10,000 
damages  from  the  Soviet  Government  and 
alternately  against  the  .American  Govern¬ 
ment.  which  she  declares  is  responsible 
for  the  acts  of  its  agents. 

Truth  declares  that  Mrs.  Harding  was 
told  by  the  Foreign  Office  that  the  .Ameri¬ 
can  Ambassador  wanted  to  see  her.  She 
called  at  the  embassy,  and  was  referred 
to  Col.  Solbert,  to  whom  she  told  her 
story. 

This  is  what  Truth  says  is  a  verbatim 
account  of  the  conversation : 

“We  understand  that  you  are  claiming 
damages  from  the  5ioviet,”  began  Col. 
Solbert. 

“Yes,  I  am  claiming  £10.000  arkl  an  am¬ 
ple  apology,”  returned  Mrs.  Harding. 

“That  is  very  little  after  all  that  you 
have  been  through,”  said  Col  Solbert. 
“Now,  .America  would  be  willing  to  help 
you,  but  a  condition  of  this  help  is  that 
you  refrain  from  making  these  statements 
about  Mrs.  Harrison.” 

“Mrs.  Harrison  acted  on  the  assump¬ 
tion  that  dead  men  tell  no  tales.  This  is 
undoubtedly  so ;  but  when  they  got  out 
they  talked,”  answered  Mrs.  Harding. 

“What  have  you  to  gain  by  attempting 
to  publish  these  things?”  asked  Col.  Sol¬ 
bert.  “If  you  send  your  story  to  the 
Times.  Sir  Campbell  Stuart  will  ring  us 
up,  and  we  will  say :  ‘Drop  it :  don’t  touch 
it.’  .America  will  protect  its  agents.  Mrs. 
Harrison  did  very  good  work  for  us  dur¬ 
ing  the  war.” 

Truth  is  insisting  that  the  British  Gov¬ 
ernment  take  up  the  case  for  Mrs.  Hard¬ 
ing  and  insist  on  compensation  from 
.America. 

Mrs.  Harrison,  who  recently  arrived  in 
Siberia  after  a  trip  to  Japan,  was  arrested 
bv  Soviet  officials  and  taken  to  Moscow. 


Washington,  D.  C.,  Feb.  15. — Opposi¬ 
tion  of  members  of  the  House  to  the  con¬ 
tinuance  of  the  Joint  Postal  Commission 
of  Congress,  established  in  1920,  “to  in¬ 
vestigate  the  cost  of  the  handling  and 
transportation  of  mail,  with  particular 
reference  to  second-class  matter,”  has 
prevailed  and  no  appropriation  for  the 
commission  is  providexl  in  the  Post  Office 
bill,  as  approved  by  both  houses  of  Con¬ 
gress.  The  proposed  appropriation  of 
$75,000  for  the  commission,  tied  to  the 
bill  by  the  Senate,  was  stricken  from  the 
final  draft  as  it  came  from  the  conference. 

.As  the  result  of  the  action  of  Congress 
the  investigation  of  mail-weighing  costs 
will  be  carried  on  entirely  under  the  di¬ 
rection  of  the  Post  Office  Department. 
.An  appropriation  for  $500,000  for  the  de¬ 
partment  to  continue  the  investigation  is 
provided  for  the  fiscal  year  beginning 
July  1. 

Elimination  of  the  commission  amounts 
virtually  to  a  victory  for  the  publishing 
interests.  Failure  of  Congress  to  consider 
the  Kelly  bill,  which  provides  for  the 
elimination  of  the  last  two  increases  in 
second-class  postal  rates,  made  as  a  war 
emergency  levy,  has  been  attributed  to 
the  activities  of  members  of  the  commis¬ 
sion.  .Action  on  the  Kelly  bill  was  post¬ 
poned  at  this  session  on  the  ground  that 
the  report  of  the  commission  should  be 
made  before  consideration  was  given  to 
a  readjustment  of  postal  rates.  It  was 
the  contention  of  publishers  that  the  com¬ 
mission  didn’t  intend  to  make  a  report  on 
the  subject,  but  wanted  to  hang  on  for 
political  reasons.  ‘That  position  was  sus¬ 
tained  by  members  of  the  House,  who  had 
watched  the  activities  of  the  commission 
since  1920. 


THOMPSON  LIBEL  TRIAL  STARTb 


Oral  Argument  in  $10,000,000  Suit 
Against  Chicago  Tribune 

Chicago,  Feb.  15. — Oral  argument 
over  the  $10,000,000  libel  suit  brought  by 
Mayor  William  Hale  Thompson  against 
the  Chicago  Tribune  in  the  name  of  the 
city  must  begin  on  February  16,  under  a 
ruling  of  the  Supreme  Court  of  Illinois. 
The  court  denied  the  plea  of  City  Cor¬ 
poration  Counsel  Samuel  Ettelson  for 
continuance  of  the  hearing  until  the  April 
term  of  court.  A  formal  motion  by 
counsel  for  the  Tribune  asking  that  the 
case  be  transferred  to  the  Appellate 
Court,  with  instructions  to  dismiss  it,  was 
denied  in  the  same  ruling.  The  original 
suit  was  dismissed  last  July  by  Judge 
Harry  M.  Fisher,  on  the  ^ound  that  it 
was  a  violation  of  the  constitutional  guar¬ 
antees  of  the  freedom  of  speech.  Then 
the  city  hall  lawyers  appealed  to  the  .Ap¬ 
pellate  Court,  arguing  that  no  question 
of  the  abridgement  of  constitutional 
rights  was  involved. 


Middletown  Press  Officers 

The  annual  report  of  the  Middletown 
(Conn.)  Press  Publishing  Company 
gives  the  following  officers  and  directors : 
President.  Burr  E.  Stevens ;  vice-presi¬ 
dent,  Richard  H.  Bunce :  secretary- 
treasurer.  Elmer  S.  Hubbell ;  directors, 
the  officers  and  Francis  A.  Beach,  John 
P.  Bacon.  Edward  B.  Sellew,  and  Will- 
liam  H.  Boutcllir. 

Sun-Time*  Absorbs  Semi-Weekly 

The  Owen  Sound  (Ont.)  Sun-Times 
on  February  1  will  absorb  the  Owen 
Sound  Advertiser  a  semi-weekly  estab¬ 
lished  60  years  ago. 


Times  Citisensbip  Cup  Awarded 

The  Trenton  (N.  J.)  Evening  Times 
1922  Civic  Cup.  awarded  to  the  citizen  of 
Trenton  who  the  judges  decide  has  ren¬ 
dered  the  most  conspicuous  service  to 
the  city,  was  formally  awarded  to  An¬ 
drew  J.  Berrien  January  28  by  Gov.  Sil- 
zer  of  New  Jersey.  Early  in  1922  the 
Evening  Times  announced  that  it  would 
provide  this  $500  trophy  and  named  a 
board  of  award  of  prominent  citizens. 
Candidates  for  the  trophy  are  nominated 
by  the  public. 


Paper  Win*  in  $80,000  Libel  Action 

The  St.  Paul  Dispatch-Pioneer  Press 
was  recently  acquited  in  the  $80,000  libel 
suit  brought  against  it  by  Miss  Della 
Nadeau,  a  manicurist,  who  claimed  that 
the  news  stories  of  a  murder  case  in 
which  she  was  questioned  by  the  police 
were  damaging  to  her. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Catherine  (acts  on  economic  conditions  and 
broadcastinf  them  to  the  Associated  Adver- 
tisine  Clitbs  of  the  World  will  be  the  thine 
that  Francis  X.  Wholley  (above)  w!ll  have  to 
worry  about  as  the  bead  of  a  new  bureau  of 
that  oreanization  just  established  in  Wash- 
ineton. 


Photo  by  P.  Sr  A, 


You  can’t  beat  the  evl*!  New  York  news¬ 
paper  men  oreanized  the  Newspaper  Club, 
then  alone  came  the  e<rls  with  the  Women’s 
Newspaper  Club  and  now  they  are  eofne  to 
beat  the  men  to  it  by  boldine  the  first  bie 
party  at  the  Ritz  Carlton  on  March  2.  Miss 
Imoeene  Stanley  (left)  of  the  News  and  Arm 
Dunlap  (rieht)  of  the  American,  sold  the  first 
txket  to  Actine  Mayor  Murray  Huibcrt. 


Some  day  she  mieht  be  your  managinc  editor, 
so  watch  out!  Miss  Marearet  Wilson  (rieht) 
the  University  of  Iowa’s  leadine  e>rl  jour¬ 
nalist,  is  happiest  when  out  eunnine  with 
her  chocolate  colored  pup  "Jim.” 


First  Mid-Atlantic  editor;  K.  Norman  Hillson 
(left)  who  started  the  Da'Iy  Mail  Atlantic  edi¬ 
tion  on  board  liners  at  sea,  arrived  here  re¬ 
cently  on  the  Carmania. 


Twenty  persons  were  killed  and  many  injured  when  a  part  of  the  building  of  Berlin’s 
famous  newspaper,  the  Tageblatt  (below)  caved  in.  Several  floors  collapsed..  This  picture 
was  taken  imanediateiy  after  the  accident. 


President  Arthur  Sears  Henning  (below) 
newly  inaugurated  president  of  the  newspaper 
profession’s  moot  famous  banquet  organiza- 
t'on,  the  Oidiron  Club  of  Washington,  looks 
like  he  was  all  set  for  a  big  year.  Probably 
going  to  sign  a  subsidy  bill. 
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Editor  &  Publisher  for  February  17,  1923 


NEWSPAPER  COPY  ABSOLUTELY  VITAL 
TO  MARKETING  OF  ANY  PRODUCT 

William  H.  Rankin  Sees  the  Value  of  Other  Media,  He  Tells 
Kansas  City  Advertising  Club,  But  He  Finds  No  Substitute 
in  Putting  Goods  in  Consumers*  Hands 

salesmen  and  advertising  men,  to  see  what  I  saw,  would  appear  absolute- 
after  years  and  years  of  experience,  ly  impossible  of  accomplishment.  The 
know — too  much!  They  forget  to  do  the  man  that  guided  the  aeroplane  was  en- 
little  things — or  grew  too  big  to  do  them  gaged  in  the  task  of  writing  a  notice  on 
— that  njade  them  successful  earlier  in  the  sky  itself. 

life,”  declared  William  H.  Rankin,  presi-  .“An  enterprising  advertising  agency — 
dent  of  the  advertising  agency  of  that  \'an  Patten — seeing  the  value  of  this  ad- 
name,  in  an  address  before  the  Kansas  vertising,  presented  the  proposition  to  the 
City  Advertising  Qub  on  January  29.  American  Tobacco  Company.  Some  300 
“It  is  not  the  new  revolutionary  ideas,  sky-writing  advertisements  will  be  shown 
nor  the  rapid-fire  demolishing  of  prece-  in  different  cities  throughout  the  United 


dent,  that  makes  the  most  successful  mar¬ 
keting  men,”  he  continued.  “It  is  the  plug 


States.  The  first  advertisement  appeared 
last  week  in  New  York,  and  it  read  ‘It’s 


ging  away  at  the  old  things  over  and  over  Toasted — Lucky  Strike  Cigarette.’  Other 
again  and  doing  them  better.  You  may  showings  will  follow. 


say  that  there  is  nothing  new  in  what 
I  am  saying  and  I  agree  with  you. 


“Like  the  good  merchandiser  it  is,  the 
American  Tobacco  Company  has  tied  up 


“Take  for  example,  the  job  of  mar-  its  newspaper  advertising  with  this  sky- 
keting  a  newspaper.  It  becomes  almost  writing  campaign.  One  of  them  read 
automatic  with  the  editor,  the  publisher,  ‘I-ook  for  the  answer  in  the  sky — Lucky 
and  the  circulation  men.  They  are  al-  Strike  Cigarettes,  they  are  toasted.’ 


ways  striving,  too,  for  something  new 
that  will  help  them  sell  their  product.  I 
remember  that  in  my  earlier  days — 20 


“Is  is  a  novelty,  and  shows  the  enterprise 
and  progressiveness  of  a  firm  like  the 
American  Tobacco  Company.  Neither  it 


$25,000  FROM  SIR  EDWARD 
HULTON  FOR  AD 
CONVENTION 

gIR  EDWARD  HULTON,  pro¬ 
prietor  of  Daily  Sketch,  Man¬ 
chester  Dispatch,  London  Evening 
Standard  and  twenty  other  impor¬ 
tant  newspapers  in  Great  Britain, 
has  suhscrihed  |2S,000  towards  the 
entertainment  of  the  delegates  of 
the  Associated  Advertising  Cluhs 
of  the  World  if  they  go  to  London 
in  1924.  He  told  Sir  Charles 
Higham,  now  visiting  the  United 
States  on  behalf  of  the  “SO”  Club, 
the  organizers  of  the  1924  idea, 
that  he  is  “ready  to  subscribe  more 
if  necessary.”  He  said:  “Tell  the 
American  Ad  men  I  will  person¬ 
ally  see  that  they  have  a  wonderful 
visit.  My  papers  will  help  them 
in  every  way.” 

Sir  Edward  is  a  great  friend  of 
the  advertising  men  in  Europe. 


years  ago,  say— I  was  assistemt  circulation  nor  anylxKly  else  would  wish  to  do  this  “Radio  can  be  made  to  help  the  con 


grandfathers  through  thick  and  thin. 

Now,  however,  with  Wall  Street  back¬ 
ing  and  ownership  that  has  advertised  its 
piquets  through  regular  agency  chan¬ 
nels,  it  is  freely  predicted  that  the  old 
attitude  toward  “  Castor ia”  is  certain  to 
change  and  with  it  also  will  come  a  gen¬ 
eral  change  of  mind  that  threatens  to 
affect  many  of  the  other  old  standing  ac¬ 
counts  of  the  same  type. 

“Castoria’s”  new  owner  is  Household 
Products,  Inc.,  a  new  Delaware  corpora¬ 
tion.  in  which  Sterling  Products,  Inc., 
(manufacturer  of  “Cascarets”  and 
“Bayer’s  Aspirin”)  is  a  one-fourth  owner. 
The  management  will  be  in  the  hands  of 
Sterling  Products,  Inc.  The  advertising 
of  the  latter’s  other  patent  medicines  is 
handled  by  the  Thompson-Koch  Adver¬ 
tising  Agency  of  Cincinnati.  The  rumor 
is  general  that  this  agency  will  hereafter 
handle  also  the  “Castoria”  advertising 
account. 

In  answer  to  a  query  by  Editor  &  Pub¬ 
lisher  on  February  15,  the  Thompson- 
Koch  Company  said:  “The  future  plac¬ 
ing  of  Castoria’  advertising,  we  believe, 
has  not  yet  been  fully  determined.” 

For  over  forty  years  the  advertising  of 
“Castoria”  has  been  placed  personally  by 
John  G.  Ham,  from  the  headquarters  of 
the  Centaur  Company,  in  New  York. 
Mr.  Ham’s  travels  in  the  interest  of 
“Castoria”  had  made  him  known  person¬ 
ally  to  publishers  in  practically  every 


manager  of  the  Star  League  of  New?-  sort  of  advertising  as  a  steady  diet.  It  sumers  realize  the  value  of  advertising,  hamlet,  town  and  city  in  the  United  States 
papers  in  Indiana.  The  best  way  to  get  would  not  pay  on  that  basis.  I  do  not  be-  ^nd  to  urge  them  to  read  it.  The  radio,  and  Canada.  His  methods  of  advertising 

circulation  in  those  days  was  to  get  out  a  lieve  any  advertising  would  pay  the  ad-  j  believe,  will  be  an  auxiliary  to  the  news  “'Castoria”  have  been  peculiarly  John 

good  newspaper  and  sell  it  for  a  fair  price  vertiser  so  well  as  the  printed  advertise-  and  advertising  columns  so  that  people  Ham’s.  It  is  said  of  him  that  he  always 

—nothing  spectacular  about  that.  We  ment  in  the  newspapers,  magazines,  farm  ^ill  read  both  news  and  advertising  col-  obtained  his  own  terms  and  never  paid 


studied  our  market  and  we  found  that  papers,  trade  papers,  outdoor  advertising,  umns.' 
the  price  of  ‘7  days  for  7  cents’  was  the  or  street  cars. 

stirring  appeal.  “.\nother  help  in  advertising  is  the  radio. 


stirring  appeal.  “.\nother  help  in  advertising  is  the  radio. 

“In  Muncie  we  built  up  a  circulation  of  Within  a  radius  of  100  miles  of  the  city 
90  per  cent  of  the  citizens  of  Muncie  and  of  Nc^v  York  there  are  500,000  homes 
60  per  cent  of  the  homes  of  the  surround-  that  have  radio  receiving  sets.  Betw-een 
ing  counties;  we  used  the  same  old  New  York  and  Chicago  I  believe  there 


CASTORIA  SALE  MAY 
CHANGE  AD  POLICY 


methods  in  Indianapolis  and  Terre  Haute  are  a  million  homes  with  radio  receiving  Street  Syndicate  and  Sterling 


and  they  were  successful. 


sets,  which  means  that  there  is  a  circula- 


“Afterward  we  increased  the  price —  tion  of  all  the  w-ay  from  2,000,000  to  5,-  Produc  t,  Inc.,  epo  o  ave 
and  then  we  had  to  resort  to  premiums  000.000  possible  hearers.  Paid  $12,000,000  for  Famous 

and  other  methods.  Today  we  are  back  “The  American  Telephone  &  Telegraph  Advertised  Remedy 

to  the  common  sense  wy  and  are  now  Company — Station  W  E  A  F,  New  York  - 

getting  2  cents  daily  and  5  cents  Sundays,  —is  now  co-operating  with  advertisers  in  p^^ent  medicine 


card  rates  to  any  newspaper.  Often  he 
would  even  pay  more  than  the  rate  to 
evade  the  precedent  of  having  to  break  his 
lifelong  principle,  but  in  most  cases  he 
succeeded  in  buying  space  at  lower  cost 
than  anyone  else.  Yet  his  business  was 
always  accepted  by  publishers  and  re¬ 
newed  year  after  year.  Up  to  today  Mr. 
Ham  has  not  been  notified  whether  or 
not  he  is  to  continue  with  the  new  owners 
or  what  their  advertising  policies  will  be. 
He  started  to  work  for  “Castoria”  forty- 
six  years  ago. 

Charles  H.  Fletcher  established  “Cas- 


And  the  market  is  now  bigger  and  better  presenting  stories  to  every  home  within  tbi<5  wppW  hv  thp  Charles  H  ♦  •  •>  *”  i5tj  established  Las- 

than  ever  hearino^  distance  of  its  station  Its  sta-  this  week  by  the  Chiles  n.  toria”  as  a  children’s  patent  remedv  in 

j  j  f  c  *  1./^  , ",  ,  Fletcher  Estate  to  the  Household  Prod-  1877  and  since  then  it  has  been  made  a 

VVe  had  in  those  days  one  of  the  first  tion  can  be  heard  in  Honolulu,  Montreal.  i.,,-  ,r,r<T3n;-7PH  hv  a  Wall  //  :>incc  inen  u  nas  peen  maae  a 

merchandising  departments  to  assist  our  New  Orleans,  and  Havana,  Cuba.  They  „  *  thp  turners  ';terl-  "’^'tl-wide  household  word  by  consistent 

advertisers.  For  a  while  we  actually  sold  are  experimenting  to  find  out  just  how  ?  ^ ,  whpplincr  W  Va 

goods  for  those  who  bought  our  adver-  radio  can  be  used  to  help  advertising,  and  1”^.  ^  k  ’  and  u  bill-boards,  signs  on 

tising  space.  By  experience  we  learned  they  have  placed  a  nominal  price  for  looked  upo  ^  .  /  .  ,  hmW'fRs  and  other  forms  of  publicity 

that  elbowing  into  the  ranks  of  his  sales-  each  ten  minutes.  In  ten  minutes  you  can  newspai^r  men  as  destined  to  mark  the  having  been  utilized  to  their  fullest  ex¬ 
men  is  not  the  best  way  for  a  newspaper  deliver  about  750  words.  In  order  that  t)f  the  practice  of  many  Pnb  is  ers  o  tent  by  for  advertising  pur- 

to  help  the  advertiser.  I  might  know  more  about  this  sort  of  allow  agency  commissions  on  this  and  po.ses.  Over  $6.5(X),(XX)  has  been  expended 

“A  newspaper  can  best  help  its  adver-  service,  on  December  30  I  broadcasted  a  number  of  other  old-time  adye^sing  ac-  m  advertising  in  the  United  States  and 
tisers  by  having  the  dealers  so  well  sold  ten-minute  message  on  ‘Advertising  and  counts  which  are  handled  direct  by  the  &nada  m  the  last  thirteen  years,  1910- 


on  its  advertising  that,  when  the  salesmen  Its  Relation  to  the  Public.’ 


advertiser. 


1922.  There  has  been  built  up  an  enor- 


presents  his  advertisement  proofs  or  tells  “Marion  Davies  told  by  radio  her  beauty  Castoria  advertising  for  nearly  half  mous  value  for  the  trade  name  and  good- 
the  buyer  about  the  coming  campaign  in  secrets;  she  recommended  Mineralava  a  century  has  been  carried  by  newspapers,  will. 

the  newspaper,  it  will  assist  the  salesman  Beauty  Clay.  Over  1,500  answered  her  1^  the  old  days  when  advertising  was  not  The  output  is  distributed  all  over  the 
in  selling  the  dealers  more  goods  than  radio  talk,  asking  for  an  autographed  so  plentiful  for  newspapers  as  it  is  world  through  the  drug  trade  and  had 

they  would  otherwise  buy.  That,  I  think,  printed  copy  and  her  photograph.  Up  to  foe  Castoria  account  was  one  of  the  grown  from  a  few  gross  during  the  first 

is  the  greatest  help  a  newspaper  can  be  to  Wednesday,  January  31.  letters  were  re-  stand-bys  of  the  publishers.  It  ran  rain  year  of  manufacture  to  20,778,192  bottles 

an  advertiser  or  an  advertising  agency,  ceived  from  Tennessee,  Kentucky,  Illinois,  aod  shine  and  under  all  conditions  ^d  in  1922.  Profits  of  the  company  for  five 

That  it  is  which  will  help  us  market  more  Iowa.  Indiana,  Ohio,  and  all  the  Eastern  always  met  its  bills.  The  result  was  that  years,  after  Federal  taxes,  adjusted  to  the 

goods,  and  get  them  where  they  ultimately  States,  as  well  as  many  from  Canada.  times  changed  and  the  agency  com-  basis  of  1922  rates,  average  $1,918,075  per 

must  go  if  we  are  to  succeed — in  the  con-  “Inquiries  from  the  Marion  Davies  mission  custom  was  established  on  most  annum. 

Burner’s  hands.  Beauty  talk  will  cost  less  than  10  cents  other  accounts,  “Castoria”  has  been  car-  Cash  distributions,  equivalent  to  divi- 

“Almost  every  newspaper  advertises —  each,  which  I  am  sure  is  as  surprising  to  ried  at  a  low  rate  and  allowed  regular  dends,  have  been  regularly  made  in  each 


to  its  readers,  and  to  the  dealers  that  sell  you  as  it  was  to  me. 


agency  diiicounts  and  commissions,  al- 


advertised  products.  I  believe  that  50  “I  do  not  believe  that  the  radio  will  though  never  handled  by  an  agency, 
per  cent  of  all  self-advertising  of  a  news-  ever  take  the  place  of  the  newspapers  for  Heavy  pressure  has  been  exerted  by 


of  the  last  ten  years.  1913  to  19^,  in¬ 
clusive,  such  distributions  averaging  over 
$1,400,000  per  year.  The  capital  stock 


paper  should  be  devoted  to  creating  news  advertising— in  fact.  I  am  positive  agencies  for  years  to  persuade  publishers  of  Household  Products,  Inc.,  will  be 

reader-confidence  in  adverti.sed  products,  it  will  not.  It  can  be  used,  however,  to  to  discontinue  the  practice,  but  many  of  50().0(X)  shares  of  no  par  value,  of  which 

while  the  remaining  50  per  cent  of  effort  make  all  forms  of  advertising  more  profit-  them  to  this  day  handle  “Castoria”  in  the  275,000  shares  were  offered  by  the  syndi- 

should  be  expended  in  educating  the  dealer  able  to  the  advertiser  by  educating  the  old  way  in  appreciation  of  the  times  when  cate  this  week  at  $34  a  share.  The  new 


to  stock  products  advertised  in  that  news-  consumer  to  read  advertisements. 

paper — and,  moreover,  in  educating  the 

salesmen  and  saleswomen  behind  the 

counter  to  help  sell  the  advertised 

products. 

“Today  I  do  not  believe  that  any  adver-  YEAR  BOOK  COl 

tised  product  has  been  completely  mar¬ 
keted  until  that  article  has  been  adver-  s  t 

tised  in  the  newspapers  thoroughly;  and  EDITOR  &  I 

advertisers  most_  of  them  now  know  additions,  properly  arra 

to  their  everlasting  benefit  that  news¬ 
paper  advertising  is  not  too  expensive!  the  INTERN ATION.4L  YE.^ 

“Two  new  mediums  of  advertising  are 
being  launched  this  year.  A  few  weeks  Book  should  make  sure  lha 

ago,  when  coming  out  of  our  New  York 
office  mv  attention  was  attracted  to  a 

crowd  looking  up  into  the  heavens.  lY atch  for  tt 

There,  over  two  miles  high  in  the  air,  was 
an  aeroplane  engaged  in  “sky  writing” — 

a  task  that  to  those  not  fortunate  enough  _ 


it  stood  by  them  or  their  fathers  and  management  expects  to  distribute  divi- 

dends  on  the  new  stock  at  the  annual 
rate  of  $3  per  share.  The  management 
of  Sterling  Products,  Inc.,  which  has  had 
_  _  a  long  successful  record  in  the  manufac- 

YEAR  BOOK  CORRECTIONS  AND  ADDITIONS  I  ture  and  distribution  of  household  reme¬ 
dies,  will  assume  the  management  of 

Ne..  week  EDITOR  S  PUBLISHER  will  „ei„,  .  number  of  emreelion.  ''Tbe'“?eeS''„1%  PrmineK. 

and  additions,  properly  arranged  for  easy  pasting  in  their  proper  plare  in  IP.^v  include  H.  F.  Behrens.  A.  H. 

z  I  (b  F  I  1  Diebold  and  VV.  E.  Weiss,  of  Sterling 

the  INTERNATION.4L  YE.4R  BOOK  NUMBER.  Every  user  of  the  Year  Products,  Inc.;  F.  A.  Blair,  president  of 
k  11  Proprietary  Association:  John  W. 

Kook  should  make  sure  that  all  changes  are  made  in  his  copy.  Prentiss,  of  Homblowcr  &  Weeks  •  James 

B.^  Bell,  of  Bell  &•  Beckwith,  and  Elisha 

nr  .  1  e  .L  L  nrr-r-<r-  Walker,  of  Blair  &  Co.,  Inc. 

Watch  for  these  changes  NEXT  WEEK  While  no  definite  purchase  figures  are 

obtainable,  it  is  reported  that  $12,000,000 
was  paid  for  the  property  by  its  new 
owners. 


Editor  &  Publisher  for  February  17,  1923 


I  A I  in  14  PIPQT"  RI  TX  XI4FM  PiriF  NIF\A/  Tf^F  A  The  words  here  capitalized  do  not  ap-  Electric  Railway  Association,  and  mem- 

I  1  IvlL^Cjy  pear  in  the  copy,  but  are  illustrated  at  the  ber  of  the  staff  of  Barron  G.  Collier, 

OF  Q’I'WFFT  RAH  WAY  r^01\4PANlFQ  suitable  points  by  small  and  amusing  pic-  Inc.,  said.  “The  one  big  lesson  learned 

fc?  1  1  lVr\tI_i  TT /A  1  v^vyiTIl  tures,  there  being  shown  a  fist,  an  ice-  from  my  reading  of  advertising  maga- 

,  ,  ^  encased  automobile,  a  smiling  motorman  zines  was  that  illustrations  should  be  as 

Picture  Puzzles  Decorate  Tabloid  Newspaper  Copy  Which  and  a  chauffeur.  plain  as  possible  and  text  matter  should 

Traction  Firms  Hope  Will  Dispel  Prejudice  and  Make  Other  pieces  of  copy  say:  ^helf c?rdiL‘^ml«''?oVrtS^^^^ 

Readers  Store  Their  Automobiles  in  Cold  Weather  .iv/ tour^H 'te*mVer  advertisements  which  we  have  issued. 

-  r,'.rs  -.V^y  ad-lt,  and  chiut™  spend  a 

By  HAMMOND  EDWARD  FRANKLIN  STREET  RAILWAY.**  considerable  amount  of  time  over  a  puzzle 

*  XTV  u  u  a  •  .1  a  u  .1  j  •  .  .d  .  r.  r  “H  thoughts  of  CHRISTM.AS  costs  make  P»cturein  the  newspaper.  I  know  lead- 

A  N  I  man  who  has  ever  tried  to  be  underadvertised  and  neglectful  of  you  FEEL  BROKE,  start  saving  now  by  PUT-  crs  of  business,  literature  and  other  lines 

crank  a  balky  automobile  on  a  means  easily  within  reach  to  place  facts  TING  UP  Y'OUR  C.\R  and  riding  your  own  who  leap  from  their  beds  like  volunteer 

rip-roaring  cold  winter  morning  with  the  before  the  public  to  kill  unfounded  gossip  comfortable,  clean,  dry  TROLLEY.”  firemen  to  seize  the  newspaper  and  get 

mercury  down  around  zero  in  his  back-  and  current  rumors.  The  use  of  the  ‘‘When  you  wake  up  and  find  it  STORMING  at  the  cross  word  puzzle  on  a  Sunc^y 

yard  garage,  is  a  prospect  for  becoming  a  newspapers  in  paid  space,  car  cards  and  you  don’t  have  to  dress  like  a  DIVER.  Just  morning.  .Again,  I  have  found  that  my 


patron  of  the  street  cars. 


every  time  a 


posters  was  urged  upon  members. 

The  association  co-operated  by  supply¬ 
ing  data  on  fares,  wages,  jitney  regula¬ 
tions,  one-man  car  legislation,  franchise 


put  on  your  business  clothes,  pick  up  your  children  want  me  to  explain  the  puzzle 
UMBRELLA  and  take  a  comfortable,  dry,  pictures  at  great  length.  Therefore,  it 
sanitary  STREET  CAR.^  seemed  to  US  that  if  adults  and  children 

“  like  puzzle  pictures,  it  might  be  a  good 


requirements.  Derating  costs,  motor  f^TROLLlY  CAR\rl'lef  rfghtlirnrin ‘aU  l^ea  to  utilize  this  kind  of  copy  for  tell- 


“buses”  and  other  information  which  weather 

would  afford  the  car  company  authentic 


ing  the  electric  railway  story.” 

Special  pains  were  taken  to  avoid  mak- 


on  your  hack 
it  com  vdu 


enough toride  I 

1 

Rnrmontliv  t 
tecafety  andcontl 
Rm  on  the  I 


material  for  informing  the  public.  Spe-  garage  and  find  that  you  have  to  CRANK  ‘"8  '^e  advertisements  too  difficult  to 

cial  help  was  given  m  connection  with  and  after  fooling  around  for  an  hour  and  comprehend.  Before  any  copy  was  re- 

- BARKI.N'G  YOUR  HAND,  don’t  curse  up  and  leased  from  the  association  to  the  rail- 

r  s,.-- — 'v-w  ^  KICK  THE  C.AT.  Just  store  your  car  for  the  way  Companies,  it  was  submitted  to  a 

I  < _ 1_  a  -  _ \  winter  and  ride  to  work  .and  back  in  a  warm,  large  miscellaneous  variety  of  persons 

m  Y  DSUlC  V  comfortable,  safe  TROLLE\ .”  ranging  from  mature  business  executives 

•  \\  f  ..'•^1-  •  "I  “Every  time  a  PUNCfURE  blows  a  tire  on  to  a  five-ycar-old  child.  Where  any 

I  !*“'*  enough  to  point  “stumped”  the  reader,  the  way  was 

I  V  PA'i"tw*av’'  found  to  illustrate  the  point  so  it  would 

^  f  iJL  I  and  comfort  on  the  local  STREET  RAILWAi.  ,  -i  j  a.  j 

\  1  I  A  l  Ride  the  cars  and  save  the  difference.”  be  more  easily  understood. 

v\  \  \u  f  I  Some  railroads  have  preferred  to  sign 

1  f - - their  own  names  at  the  bottom  of  the 

I  .  copy,  but  in  general  the  association  has 

V'  1  i  *  '  believed  it  better  for  the  advertising  to 

l|  I  ^  u  «  I’c  inserted  without  any  name  signed  to 

•  %  •!  '>  't  since  the  copy  speaks  for  itself.  The 

YinlcOtnllO  UTl^n  J  I  All,a  la  a  MOOU  t^upy  is  being  used  either  in  newspapers, 
W  BMA  I  j  ^  company  publications,  leaflets  or  other 


tinkeiing^th 

,  let  the 
electric  car 


thisisagooif 


^hen  the 


anddomityoiu* 

cari*^-t — ! 


and  your 


Tide  street  can  ti 
J'ave  the  di(Iere>>ai 


be  your 
cold  weather 


until  nett  Sbriw 
when 


then  all  winter  you 
will  rav^  nioney 
be  more  comfort) 
aUe  Tidin^.^" 

jii?rpsia?Pas?PBSw 

ini' - - 


“When  the  WIND  HOWLS  and  your 


"This  is  a  good  day  to  LEAVE  THE  OF¬ 
FICE  and  go  put  your  car  in  the  G.\R.\GE 


donit  hibernate 
like  a  . — -v. 


store 

autp.ri 


re  your 
tride^ 


j,  !  then  all  winter  won  like  a  - - ^ 

Xot  so  very  long  ago,  the  owner  of  an  |  ff  I  WlllHrr  y  i 

automobile  would  have  been  a  “queer  I  F  1  Unil  yilOnPlJ  IL.  '  ^ 

duck”  to  use  his  car  all  winter.  But,  .  \  T  IWWUCy  ft/  ,  ^  .  | 

through  persistent  advertising  the  manu-  vl,  »  t  '  Dfi  IllO'I'fi  .  £  ImL  v  y  • 

facturers  changed  this.  Even  admitting  ^  i  J  WIiltUIXl  1  ‘  fM  ^  i  / 

it -is  less  comfortable  to  run  the  little  old  i  y  IblG  TlCHOw,^ «  \  '***  '“^ j 

car  in  freezing  weather,  “the  little  bus  I  ^  | 

hers  of  .Americans  all  around  the  coZ:  ^  I  |  Stoire  imil*  t 

tO-  that  always  touchy  point,  the  five-cent  II II  iX  Gj  -  •  C  _  T. 

Every  car  on  the  road  this  way  takes  fare.  Necessarily,  the  copy  based  on  this  ^  ^  V 

away  trade  from  the  street  railways,  of  data  was  pretty  much  in  the  nature  of  S  3  ^ 

course.  .And  every  auto  laid  up  for  the  rebuttal  and  defense.  i  ^ 

winter  “makes”  sales  for  the  public  trac-  This  winter  a  new  kind  of  copy  is  be-  y  ’T--'  Jf 

tion  companies.  ing  used  by  the  street  railways.  Weighty  ^  |ill  f|  (L 

.\t  last  this  simple  bit  of  geometrical  statistics  are  missing;  no  effort  is  made  "When  the  WIND  HOWLS  and  your  i  Ij II  '',,^1  / 

truth  has  been  recognized  by  officials  of  to  justify  a  reasonable  fare  or  to  defend  h.v.vds  arc  like  ice,  don’t  hibernate  like  a 

our  trolley  systems.  the  public  corporation  business.  Instead,  itE.XR.  Store  your  auto,  ride  the  TROLLEY  w  "'^^r*****^^***^^**^^^" w 

Electric  railway  systems  have  been  the  copy  is  designed  to  sell  the  trolley’s  “"'1  »ave  the  difference.” 

backward,  on  the  whole,  about  advertis-  services,  and  do  it  through  the  use  of  "This  i»  a  good  day  to  LE.WE  THE  OF-  'tf 

ing.  They  have  been  made  the  storm  cen-  humor  of  a  novel  kind.  FU  E  and  go  put  your  car  in  the  ('..\R.\GE  Sr  Jy 

ters  of  so  many  attacks,  frequently  un-  Do  you  recall  those  primary-  school  Spring,  when  the  BIRDS  SING.  ^  ^ 

justified,  that  the  use  of  advertising  by  days  when  vou  were  learning  the  gentle 

them  was  an  acute  need  long  before  it  art  of  reading?  New  and  harder  words  "’"V  TROLLEX.  ,  ... 

actually  commenced.  The  street  railway  were  introduced  by  pictures,  which  also  Kconomy  and  comfort  form  the  key  punhcity  channels  in  ^^tjt  one  nunUrea 

has  been  at  a  loss  as  to  just  how  to  ap-  served  to  attract  and  hold  interest,  arguments  of  the  sugar-coated  persuasion.  including  New  York,  Wasnii^on, 

peal  to  the  public.  It  is  now  making  ad-  Grown-ups  and  children  both  relish  puz-  -Ml"gether,  there  are  15  ailvertisements  in  D.  C.,  I-ouis,  Seattle,  Albany,  _  Kicn- 
vertising  progress,  however,  which  prom-  zles.  The  advertising  of  the  winter  use  seriis.  The  borders  of  the  advertise-  Duluth,  Portland,  (Jre.,  Lincoim 

ises  to  put  some  other  institutions,  which  of  the  trolley  is  a  cross  between  the  two  nients  are  handled  effectively,  as  well  as  j  rovidencc,  Atlanta,  i  oungstown  ana 

ought  to  be  advertised,  in  the  shade.  kinds.  The  copy  is  one  column  wide  by  tfie'  cop.'-  drawing  of  a  trolley  ap-  I-os  .Angeles.  d  jt  j  st 

A  little  over  a  year  ago  the  American  5VS  inches  deep,  hand^rawn.  jK-ars  in  each  advertisement.  For  instance,  at  New  Bedtord,  Mass., 

Electric  Railway  .\ssociation,  which  has  One  advertisement  says:  "I  "3*  brought  up  on  printers’  ink  in  the  Enion  Street  Railway  has  been  asi^ 

headquarters  at  New  York,  studied  the  “Why  b.irk  your  FIST  tinkering  with  a  <■*  country  newspaper  office  out  in  In-  new.spaper  space  on  page  tme  to  sell  its 
situation  of  the  trolley  company.  This  CAR?  Let  the  electric  car  MOTORMAN  be  diana.’;  I.abert  St.  Clair,  director  of  the  services  to  the  motorist.  This  company 

showed  the  average  trolley  companv  to  your  cold-wcather  CH.^UFFEUR.”  advertising  division  of  the  .\merican  yConlinucct  on  {’(tgc  _o) 
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Editor  &  Publisher  for  February  17,  1923 


CABLE  NEWS  IS  NO  LONGER  INFLATED 
FROM  SKELETON  DESPATCHES 


Charges  by  Prof.  Usher  That  Foreign  News  Is  Written  in 
American  Newspaper  Offices  Denied  by  Frederick  Roy 
Martin  and  C.  V.  Van  Anda  for  A.  P.  and  N.  Y.  Times 


pHARGES  by  Prof.  Roland  G. 

Usher,  well  known  for  his  books 
on  the  former  German  Empire,  that  cable 
news  in  American  newspapers  is  rarely 
written  on  the  other  side,  but  is  sent  in 
skeleton  dispatches  of  eight  or  ten  words 
and  e.xpandcd  by  American  re-write  men, 
have  drawn  fire  from  newspapers  and 
press  association  executives. 

Prof.  Usher,  who  is  professor  of  his¬ 
tory  at  George  Washington  University, 
St.  Louis,  made  the  above  statement  be¬ 
fore  the  Women’s  Republican  Club  of 
St.  Louis,  FeV)ruary  3.  His  assertions 
were  challenged  by  the  Globe-Democrat 
in  its  issue  of  February  11,  in  which  the 
truth  of  Prof.  Usher’s  statements  was 
denied  by  Frederick  Roy  Martin,  general 
manager  of  the  .Vssociated  Press,  and  C. 
V.  Van  .\nda,  managing  editor  of  the 
New  York  Times.  The  previous  day, 
the  Globe-Democrat  had  editorially 
shown  the  lack  of  basis  for  the  pro¬ 
fessor’s  alleged  facts. 

In  its  news  story  the  Globe-Democrat 
hazarded  the  guess  that  Prof.  Usher 
based  his  charge  on  “an  article  by  Paul 
Patterson,  of  the  Baltimore  Sun.  in  Edi¬ 
tor  &  PrBi.isnF.R.”  despite  the  fact  that 
Mr.  Patterson  has  never  written  such  an 
article  and  that  in  the  only  public  refer¬ 
ence  by  Mr.  Patterson  to  cable  news, 
which  appeared  last  .^ugust  in  an  inter¬ 
view  by  Ben  Mellon,  associate  editor  of 
Editor  &  Pi  bushkr,  nothing  was  stated 
with  regard  to  the  cable  news  policy  of 
any  press  association  or  newspaper,  ex¬ 
cept  the  Baltimore  Sun  and  Evening  Sun, 
which  are  under  Mr.  Patterson’s  direc¬ 
tion. 

'Mr.  Martin  and  Mr.  Van  Anda  reply 
categorically  and  fully  to  the  charge  that 
cable  news  is  transmitted  in  skeleton 
form  and  expanded  in  New  York,  so  far 
as  their  own  organizations  are  concerned. 
They  give  dailv  totals  of  cable  and  radio 
news  received  from  Europe  and  detail  the 
processes  of  handling  this  news  from 
telegraph  office  to  printing. 

Prof.  Usher’s  charges  were  couched  as 
follows ; 


"Most  people  Ret  their  ideas  of  foreiRn  af¬ 
fairs  from  the  newspapers,  and  most  people 
never  ro  Ijeyond  the  newspapers.  I  want  to 
point  out  the  necessity  of  RoinR  beyond  that. 
It  is  impossible  to  obtain  detailed  informa¬ 
tion  about  events  as  they  happen,  for  the  rea¬ 
son  that  such  information  is  not  Riven  out. 

“No  facts  are  j-et  known  abrut  the  French 
occupation  of  the  Ruhr  beyond  the  fact  that 
they  went  in  there.  What  do  you  know  of 
the  IlardinR  pelicy  in  the  recall  of  trofigs  from 
the  Rhine’  You  don’t  know  anythinR  at  all, 
because  the  information  is  not  Riven  out. 
Fifty  years  hence  accurate  accounts  may  be 
written.  •  *  *  The  cable  news  you  read  is 
not  written  rn  the  other  side,  except  in  rare 
instances.  The  cost  of  cablinR  such  leoRthy 
accounts  would  be  prohibitive.  That  news  is 
sent  in  skeleton  dispatches  of  from  eiRht  to 
ten  lines  and  is  expanded  by  the  rewrite  men 
into  two  columns  of  stuff.’’ 


Mr.  Martin  replied  to  the  Globe-Dem¬ 
ocrat’s  request  for  an  outline  of  .Asso¬ 
ciated  Press  operations  in  these  words : 

I  am  Rlad  to  comply  with  you  request  for 
somethinR  showinR  the  Rener.al  character  of  our 
cable  service,  and  more  particularly  referrinR 
to  Hr.  I'sher’s  statement  that  cable  news  is 
not  in  fact  written  on  the  other  side,  but  is 
the  result  of  skeletonieed  dispatches  of  a  few 
lines  which  are  expanded  here  into  columns 
of  matter. 

I.et  me  assure  you  at  the  outset  that  intcR- 
rity  is  the  basis  of  c.ur  cable  service,  as  it  is 
the  basis  of  every  other  branch  of  the  service. 
The  statement  that  dispatches  ctme  in  skeleton¬ 
ized  form  of  a  few  lines  and  are  then  ex¬ 
panded  to  c  lumns  is  a  popular  delusion  of 
those  who  have  not  kept  abreast  of  the  mod¬ 
ern  develojment  in  intercommunication,  cable, 
teleRraphic  and  wireless. 

So  far  as  this  orRanization  is  concerned  there 
is  practically  no  use  of  skeletonized  or  coded 
messaRCs.  The  cable  dispatches  as  received  in 
this  office  are  in  plain  text,  without  any  cod- 
inR.  OslinR  represents  a  loss  of  time  at  l)Oth 
ends,  in  corlinR  and  decoding,  and  will  not  do 
for  news  dispatches  requirinR  promptness.  ,Ms<' 


there  is  no  skeletonizing  which  would  obscure 
the  plain  meaning. 

The  only  omission  is  a  few  small  words  like 
“the.”  “and.”  etc.,  where  the  meaning  is  jpcr- 
fectly  plain,  and  which  in  no  way  abbre¬ 
viates  the  plain  context  of  each  sentence  and 
line,  and  of  the  dispatch  as  a  whole.  Even 
the  punctuation  is  indicated  by  the  word 
“stop”  in  everything  es.sential.  There  is  no 
capitalization,  as  the  cable  brings  the  words  in 
one  unvarying  form.  One  of  the  chief  pur¬ 
poses  of  the  editor  is  to  supply  this  mechanical 
omission  of  capitals,  and  a  few  small  words, 
and  thus  change  the  raw  materia]  into  a  fin¬ 
ished  product  which  will  give  a  smooth  running 
story,  conforming  rigorou.sly  to  the  cable  text 
in  all  essentials. 

Take,  for  example,  the  cable  received  on 
the  first  day  of  this  month.  February  1.  The 
actu.al  word  count  showed  10,119  words  of 
cable  and  radio  received  in  this  office,  and  not 
counting  the  cable  and  radio  received  from 
China  and  Japan  at  the  San  Francisco  office. 
You,  ,as  an  editor,  knoiw  what  10,119  words 
mean — .abo'.it  six  or  seven  columns  of  ordinary 
newsprint.  And  this  was  in  fact  what  we 
supplied  the  newspapers  that  day,  the  only  ad¬ 
ditions  to  those  10,119  cable  words  being  small 
words,  capitalization,  and  smooth  run  of  sen¬ 
tences  and  paragraphs  to  make  a  finished  out¬ 
put. 

.\lso  now  and  then  “dash  matter”  of  a  bio¬ 
graphical  or  explanatory  nature  is  given  to 
make  clear  the  text,  but  this  always  given  un¬ 
der  a  dash  to  clearly  indicate  it  is  not  cable. 

In  other  words,  our  cable  which  you  read 
from  day  to  day  is  the  cable  we  receive  over 
the  trans-.\tlantic  cable  and  radio  lines,  con¬ 
forming  closely  to  the  original  text,  except 
here  and  there  in  form  and  style  as  I  have 
indicated  to  make  the  sense  clear. 

Your  inquiry  refers  also  to  the  ramifica¬ 
tions  ef  our  news-gathering  organization 
throughout  the  world.  This  is  quite  true,  and 
I  think  it  can  be  reasonably  said  that  these 
ramifications  bring  to  the  American  reading 
public  each  day  a  larger  volume  ttf  the  news 
of  the  world  than  goes  to  any  other  country 
or  people. 

In  this  news  gathering  we  have  our  own 
large  staff  of  experienced  and  reliable  men, 
st.ationed  at  all  the  main  centers,  such  as  Lon¬ 
don,  Paris,  Berlin,  Rome,  Moscow,  Constanti¬ 
nople,  Madrid,  Buenos  Aires,  Rio  de  Janeiro,, 
Mexico  City,  Havana,  Tokio,  Peking,  and  a 
great  many  other  news  centers,  and  we  have 
in  addition  the  invaluable  alliance  of  the  great 
news  agencies  of  the  world,  such  as  Reuters 
at  London,  Havas  in  France,  Stefani  in  Italy, 
F.abre  in  S|»ain,  and  others.  These  together 
form  a  network  of  news  agencies,  each  strong 
in  its  own  field,  literally  enveloping  the  earth, 
and  ensuring  each  day  and  each  hour  a  prompt, 
intelligent  and  reliable  report  of  any  news  event 
of  importance. 

Mr.  Van  .Anda  wrote: 

You  ask  for  a  reply  to  the  charge  made  in 
the  following  paragraph  from  an  address  re¬ 
cently  delivered  by  a  professor  of  Washington 
I'niversity,  although  it  does  not  appear  that 
the  charge  was  directed  against  the  New  York 
Times: 

“No  facts  are  yet  known  about  the  French 
occupation  of  the  Ruhr  beyond  the  fact  that 
they  went  in  there.  Fifty  years  hence  accurate 
accounts  may  be  written.  The  cable  news  you 
read  is  not  written  on  the  other  side,  except 
in  rare  instances.  The  cost  of  cabling  such 
lengthy  accounts  would  be  prohibitive.  That 
news  is  sent  in  skeleton  dispatches  of  from 
eight  to  ten  lines  and  is  expanded  by  the  ‘re¬ 
write’  men  into  two  columns  of  stuff.” 

So  far  as  the  New  York  Times  is  concerned, 
this  charge  is  without  any  foundation  and  we 
l>elieve  it  to  be  equally  without  foundation  so 
far  as  it  may  relate  to  any  American  news¬ 
paper  with  which  we  are  familiar.  From  the 
records  of  our  auditing  department,  we  ap¬ 
pend  the  following  table,  showing  the  num- 
bei^  of  words  of  foreign  news  received  from 
correspondents  of  the  New  York  Times  by 
cable  and  wireless  daily  during  the  last  ten 
days: 

January  30,  12,610;  January  31,  12,479; 

February  1,  12,486;  February  2,  8,827;  Feb¬ 
ruary  3,  4,898;  February  4,  8,751;  February 
5,  7,505;  February  6,  8,419;  February  7, 

9,509;  February  8,  6,890.  Total,  92,274. 

This  is  an  average  of  more  than  9,000  words 
daily,  apprrotimately  a  full  eight<olumn  page 
of  special  foreign  news.  There  is  no  skeleton¬ 
ization  beyond  the  omission  of  “of,”  “the”  and 
similar  words  which  are  readily  understood. 
Given  accurate  cable  transmissiem,  a  child  could 
read  one  of  our  dispatches  as  received  and 
would  recognize  it  as  the  same  dispatch  pub¬ 
lished  in  the  paper,  except  possibly  tbe  latter 


might  be  shorter  by  reason  of  the  ci  mpression 
that  has  to  he  applied  to  all  kinds  cf  news  in 
a  crowded  newspajer.  We  employ  foreign  cor¬ 
respondents  to  send  us  the  news  as  they  find 
It  and  we  employ  noboily  to  expand  it. 

The  statement  of  the  lecturer  that  “no  facts 
are  yet  knowji  about  the  French  occupation  of 
the  Ruhr  beyond  the  fact  that  they  went  in 
there,”  is  merely  amusing.  The  New  York 
Times  sent  two  correspondents  into  the  Ruhr, 
one  from  the  French  side  and  cne  from  the 
<  ierman  side,  ami  had  two  others  hovering  on 
the  border  of  the  region.  These  men  hired 
motor  cars  and  sfiecial  trains  to  travel  about, 
gathered  the  news  and  the  ctmment  of  all  the 
important  pers'  ns  concerned  and  sent  us  thou¬ 
sands  of  words  daily. 

The  Globe-Democrat  also  publishes  the 
editorial  in  the  New  York  Times  of  Au¬ 
gust  22,  1922,  as  its  reply  to  Mr.  Patter¬ 
son’s  charges,  as  follows : 

In  a  recent  issue  of  Editor  &  Publisher, 
Mr.  Paul  Pattersf.n  of  the  Baltimore  Sun  ex¬ 
plained  his  ideas  about  conduct  of  that  news- 
pai«er. 

“We  are  not.”  he  said,  “bothering  about 
special  cable  news.” 

He  gave  as  one  reason  the  fact  that  “cable 
tolls  are  expensive.”  That  argument  is  no 
doubt  valid  for  many  newspapers  which  find 
it  necessary  to  dispense  with  the  luxury  of  for¬ 
eign  ccrrestxjndents  and  depend  for  their  new; 
from  abroad  upon  the  dispatches  sent  by  press 
associations.  But  Mr.  Patterson  proceeiled  to 
advance  another  reas<n.  He  remarked;  “Cable 
news  usually  comes  through  in  skeletonized  form 
and  is  rewritten  on  this  side  by  an  .American 
with  the  American  viewpoint.” 

It  is  surprising  to  find  a  man  of  Mr.  P.at- 
terson’s  experience  giving  countenance  to  this 
notion.  It  belongs  with  the  newspaiier  of  fic¬ 
tion  rather  than  of  fact.  An  ingenious  novelist 
may  draw  a  picture  of  a  reporter  getting  a 
few  key  words  from  Rome  or  Paris  and  build¬ 
ing  upon  them  a  column  of  description  and 
“local  c61or”  drawn  from  encyclopedias  or  from 
the  imagination,  but  in  actual  practice  nothing 
of  the  kind  occurs.  Speaking  for  the  New 
York  Times,  we  may  say  that  our  cables  often 
reach  the  office  with  more  words  in  them  than 
appear  in  print.  They  occasionally  have  to  be 
abbreviated  for  one  reason  or  another,  some¬ 
times  left  out  altogether,  but  never  enlarged. 
And  we  are  convinced  that  this  is  the  rule 
with  most  newspapers  that  make  S|iecial  ef- 
fm-ts  to  obtain  foreign  news.  With  the  height¬ 
ened  interest  in  this  country  in  what  takes 
place  across  the  seas,  it  is  important  that  the 
public  shc  uld  not  be  misled  alxiut  form  and 
authority  of  the  dispatches  from  comiietent  and 
trusted  correspondents  abread.  Mr.  Patterson’s 
“skeletonized”  theory  is  wholly  out  of  date.  It 
is  the  rattling  of  dry  bones. 

The  context  of  Mr.  Patterson’s  state¬ 
ments  to  Editor  &  Publisher,  which  is 
not  considered  in  the  above  editorial, 
lends  a  different  aspect  to  his  views,  as 
is  set  forth  in  the  following  letter,  writ¬ 
ten  February  13  to  Caspar  S.  Yost,  ^i- 
tor  of  the  Globe-Democrat: 

The  following  letter  was  sent  to  Cas¬ 
par  S.  A’ost,  editor  of  the  Post-Dispatch, 
just  as  soon  as,  the  story  linking  Paul 
Patterson’s  views  were  brought  to  the 
attention  of  Editor  &  Publisher  : 

“I  note  in  your  issue  of  Sunday  morning 
Feb.  11th  that  it  is  stated: 

‘Professor  Usher,  who  occupies  the  chair  of 
history  at  Washington  University,  is  believed  to 
have  made  the  basis  of  his  charge  from  an 
article  in  the  Editor  &  Publisher  written  by 
Paul  Patterson  of  the  Baltimore  Sun.  The 
charges  made  by  Usher  and  Patterson  are  al¬ 
most  identical.’ 

“Mr.  Patterson  has  never  written  an  article 
for  Editor  &  Publisher  on  the  subject  of  cable 
news  and  I  think  it  grossly  unfair  to  tie  his 
name  up  in  this  connection  with  a  source  and 
‘authority’  as  unreliable  and  poorly  informed  as 
Usher  has  shown  himself  to  be.  In  a  signed 
interview  with  Mr.  Patterson  in  our  issue  of 
July  29,  1922,  I  quoted  him  at  length  on  the 
value  of  atmosphere  and  its  part  in  news  values. 
No  true  picture  of  the  thing  Mr.  Patterson  was 
driving  at  can  be  secured  without  consideration 
of  the  article  as  a  whole.  The  offending  para¬ 
graph  which  has  brought  wide  and  unwarranted 
criticism  of  Mr.  Patterson’s  views  follows: 

“  ‘There  is  another  angle  that  many  persons 
overlook.  Cable  news  usually  comes  through 
in  skeletonized  form  and  is  rewritten  on  this 
siile  usually  hy  an  American  with  an  American 
viewpoint.  By  this  process,  which  is  necessary 
in  handling  such  news,  the  story  loses  the  at¬ 
mosphere  of  the  original  author,  which  is  so 
important  if  there  is  to  be  the  true  understand¬ 
ing  that  we  are  striving  for,’ 

“Another  paragraph,  however,  preceded  that 
in  which  Mr.  Patterson  said: 

“  ‘We  are  not  bothered  about  cable  news  (he 
was  speaking  of  the  Sunpapers  of  Baltimore). 
For  one  reason  cable  tolls  are  expensive  and  the 
news  that  come  that  way  is  usually  duplicated 
by  the  press  associations.’ 

“Throughout  it  will  be  seen  that  Mr.  Patter¬ 
son  was  discussing  cable  tolls  and  cable  news 


from  the  viewpoint  of  the  Baltimore  Sun  and 
like  papers. 

“In  the  same  article  I  went  into  detail  ria 
the  great  mail  and  news  letter  service  that  the 
Sunpapers  had  buil.t  up  throughout  Europe,  lo 
the  face  of  the  entire  article,  for  anyone  to 
say  that  Mr.  Patterson  was  talking  alMut  the 
Associated  FA’ess  or  any  other  news  service  or 
the  New  York  Times,  or  any  other  newspapers 
than  the  Sunpapers,  is  ridiculous,  and  I  think 
it  is  only  fair  that  his  position  in  a  matter 
which  has  been  given  such  wide  publicity  should 
be  set  right. 

“BEN  MELLON, 

“Associate  Editor.” 


ADVERTISE  MISSOURI  IS 
PLAN  OF  ITS  PRESS 


Publishers’  Committee  for  Work  Will 

Meet  Feb.  24 - Will  Solicit  General 

Advertising  Jointly  —  Keep 
Permanent  Secretary 


St.  I>ouis,  Mo.,  Feb.  12.— More  than 
100  active  publishers  attended  the  winter 
meeting  of  the  Missouri  Press  .Associa¬ 
tion  at  the  Hotel  Statler  on  Saturday,  the 
principal  business  being  the  adoption  of 
a  resolution  indorsing  the  Greater  Mis¬ 
souri  -Movement,  which  will  advertise  the 
advantages  of  this  state  to  the  outside 
world. 

bred  \V.  Mitchell,  editor  of  the  Ex¬ 
celsior  Springs  Standard,  presented  the 
plan  to  the  state  association  after  it  had 
been  indorsed  by  the  Northwest  Missouri 
Press  -Association  at  St.  Joseph,  Mo., 
.several  weeks  ago.  It  provides  for  the 
dis.semination  of  data  concerning  Mis¬ 
souri’s  resources  and  advantages. 

The  plan  will  be  worked  out  by  a  com¬ 
mittee  from  each  Congressional  district. 
Chairmen  of  these  districts  will  meet  at 
Jefferson  City  on  February  24,  to  form  a 
permanent  organization.  J.  F.  Hull,  of 
the  Maryville  Tribune,  is  chairman  of  the 
general  committee. 

A  central  advertising  bureau  for  han¬ 
dling  foreign  advertising  in  the  papers  in 
the  towns  and  smaller  cities  was  decided 
upjon.  This  “Blue  Ribbon’’  list  will  con¬ 
tain  the  names  of  more  than  200  publish¬ 
ers  of  papers  with  a  combined  cirailation 
of  290,000,  who  pledge  themselves  to  con¬ 
form  to  a  certain  standard  of  advertising 
rates  and  to  make  no  secret  rates. 

Necessity  for  standardization  of  rates 
was  pointed  out  in  an  address  by  James 
O’Shaughnessy,  executive  secretary  of 
the  American  -Association  of  .Advertising 
-Agencies. 

The  association  also  decided  to  estab¬ 
lish  a  bureau  for  the  co-operative  buying 
of  newsprint  paper,  and  voted  to  continue 
a  permanent  office  of  the  association,  with 
an  executive  secretary  at  Columbia. 

Resolutions  were  adopted  indorsing  the 
good  roads  movement  and  the  bill  now 
pending  in  the  legislature  providing  for  a 
state  forestry  commission,  assuring  sup¬ 
port  to  any  legislative  policy  providing 
for  liberal  support  of  the  state  educa¬ 
tional  system  from  grade  school  to  uni¬ 
versity. 

Walter  Williams,  dean  of  the  School 
of  Journalism  of  Missouri  I’niversity;  E. 
I-ansing  Ray,  president  of  the  Globe- 
Democrat.  and  Frank  P.  Glass,  editorial 
director  of  the  Star,  also  spoke. 


Financial  Writeri  Dine 

The  annual  dinner  tendered  the  staff 
of  Dow.  Jones  &  Co.  by  C.  W,  Barron 
was  held  at  the  Ritz-Carlton  February  10. 
.About  160  guests  were  present,  including 
the  editors  of  Dow,  lones  &•  Co.,  the 
Wall  Street  Journal.  Boston  News  Bu¬ 
reau.  Philadelphia  News  Bureau  and  the 
executives  of  Doremus  &  Co.,  as  well  as 
other  staff  members  from  Chicago.  De¬ 
troit.  Washington.  Philadelphia  and  Bos¬ 
ton. 


Shows  Newspaper  Making 

.A  permanent  exhibit  of  newspaper 
making  has  been  compiled  by  R.  C. 
Smith,  of  the  graphic  arts  division  of  the 
National  Museum,  and  put  on  display  in 
the  Smithsonian  Institute.  The  steps  by 
which  the  modern  newspaper  is  assem¬ 
bled.  from  the  raw  copy  to  the  finished 
priKluct.  are  shown  in  detail. 


TRY  IT  OUT  IN  REPRESENTATIVE  MILWAUKEE 


Now  You  Can 

ROnrOGRAWRE 

The  Milwaukee-Wisconsin  Market 


The  Journal  is  the  first  and  only  newspaper  in  Wis¬ 
consin  with  a  Rotogravure  Picture  Section  as  a  Sunday 
feature.  It  offers  national  advertisers  the  beauty  and 
effectiveness  of  Rotogravure  and  the  quick  responsive¬ 
ness  of  newspaper  advertising — thorough  coverage  of 
consumers,  retailers  and  wholesalers  in  the  prosperous 
Milwaukee-Wisconsin  market,  in  a  single  medium  at 
one  low  cost.  Make  your  product  first  with  Journal 
Rotogravure! 

Complete  Newspaper  Service 

The  Journal  now  offers  you  a  complete  advertising 
service — Black  and  White,  daily  and  Sunday,  2,  3,  or 
4  Color  or  Black  in  the  Sunday  Magazine  Section- 
Rotogravure  every  Sunday.  You  can  choose  the  best 
possible  method  of  presenting  your  product — the  one 
that  best  answers  your  individual  requirements. 


Rcsrn’c  Rotogrcnwc  space  early. 
Forms  close  18  days  prn'ious  to  pub¬ 
lication.  Sample  copies  together 
with  rate  card  sent  on  request. 


A  Compact  Market 
for 

Intensive  Sales  Effort 


Milwaukee  is  the  first  city  of  America 
in  diversity  of  industry.  Wisconsin 
is  the  richest  dairying  state  in  the 
country.  Ruying  power  in  this 
market  is  steady  and  at  a  high  level 
in  good  times  or  bad,  as  proven  by 
the  increased  business  during  the 
recent  period  of  depression. 

Milwaukee-Wisconsin  spends 
more  than  $33,000,000  every  business 
day. 

Milwaukee  is  the  metropolis  of 
Wisconsin’s  concentrated  buying 
section,  where  one-half  of  the  state’s 
entire  population  is  contained  in  one- 
quarter  of  its  area. 

The  Journal  reaches  four  out  of 
every  five  English-reading  families 
living  in  Milwaukee.  In  addition,  it 
extends  far  and  near  into  the  pros¬ 
perous  cities  and  farming  communi¬ 
ties  of  Wisconsin. 

The  Journal  is  read  by  more  of 
the  two  and  a  half  million  Wisconsin 
buyers  than  any  other  publication 
in  the  world. 


As  Milwaukee  Buys — The  Nation  Buys 


er  for  February  17,  1923 


PROTEST  HIGHER  RATES 
ON  CARRYING  PAPERS 

John  L.  Stewart  Heads  Pennsylvania 
Associated  Dailies — Speakers 
Urge  Enforcement  of 
Law  and  Order 

(By  Telegraph  to  Editor  &  Publisher) 

II 'VKRi^'nuRG,  Pa.,  14. — Develop- 

irient  of  the  newspaper  industry  and 
its  increasing  importance  to  the  life 
of  the  country  was  commented  upon 
by  Charles  B.  Spatz  of  the  Berks 
County  Democrat  of  Boyertown,,  pres¬ 
ident  of  the  Pennsylvania  \Veekly 
Newspaper  Association,  who  presided 
at  the  joint  meeting  of  his  organiza¬ 
tion  with  the  Pennsylvania  .Associa- 
teil  Dailies.  Civing  columns  to  the 
promotion 
of  other  busi¬ 
ness  and  not  one 
inch  to  their 
own  is  not  a 
consistent 
policy,  said  Mr. 

Spatz. 

Referr  i  n  g 
to  second  class 
postal  rates  as 
an  item  which 
has  been  re¬ 
tained  at  its 
war-time  figure, 

J.  C.  Brimble- 

com,  of  Newton.  Stewart 

Mass.,  president 

of  the  National  Editorial  Association, 
declared  that  the  pro|)oscd  reduction 
would  still  priKluce  173  pur  cent  more 
revenue  than  before  the  war.  Quoting 
Benjamin  Franklin,  Mr.  Brimblecom 
spoke  of  the  editor  as  the  “guardian  of 
his  country’s  reputation,”  and  declared 
that  he  could  not  emphasize  strongly 
enough  the  necessity  for  the  country’s 
newspapers  endorsement  of  law  and 
order  enforcement. 

“Jail  sentences  for  violatons  of  the 
18th  amendment,  for  drunken  auto¬ 
mobile  drivers,  should  be  the  rule,” 
he  said,  “for  fines  and  suspended  sen¬ 
tences  mean  absolutely  nothing  to 
these  offenders.  Let  the  courts  of  our 
country  awaken  to  the  realization  that 
only  the  most  severe  measures  will 
correct  intolerable  conditions.  The 
recent  sentence  of  members  of  a  so¬ 
cially  prominent  family  for  whole¬ 
sale  boot-legging  is  only  a  step  in  the 
right  direction.” 

.A  resolution  voicing  the  protest  of 
the  meeting  of  any  increase  in  the 
transportation  charges  for  newspapers 
was  passed  without  a  dissenting  voice. 
J.  P.  Considine,  of  the  Philadelphia 
North  .American,  introduced  it. 

Representative  B.  H.  Ludlow,  of 
Montgomery  County,  discussed  the 
glaring  inequalities  of  the  present  an¬ 
tiquated  and  inequitable  tax  system, 
and  indicated  the  scope  of  the  pro¬ 
posed  revision  measure,  soon  to  be 
introduced  in  the  legislature.  It  will 
provide  in  a  general  way  for  a  board 
of  three  assessors,  to  be  appointed  by 
the  county  commissioners. 

t)ther  matters  taken  up  in  open  fo¬ 
rum  style  today  were  the  promotion 
contests  and  premium  campaigns 
which  were  prevalent  in  epidemic  form 
during  the  past  year;  special  editions, 
a  paper  on  which  was  submitted  by 
A.  B.  .Schropp.  Lebanon  News, 
church  advertising  and  the  amount  of 
free  space  used  by  the  churches;  ex¬ 
ploitation  of  newspapers  by  faddists, 
politicians,  and  others  seeking  pub¬ 
licity,  editorial  conferences,  features, 
and  editorials  themselves. 

Major  Ernest  A.  Smith,  of  the 
Wilkes-Barre  Times-Leader,  spoke  this 
morning  on  co-operation  among  pub¬ 
lishers  to  prevent  common  abuses. 
Major  Smith  declared  that  incalculable 
benefit  is  bound  to  result  from  such 
co-operation. 

Governor  Pinchot  told  the  editors 
at  the  annual  banquet  of  his  declared 
intention  to  bring  about  his  main  pol¬ 
icies  of  respect  for  the  law  and  the 
constitution  and  a  restoration  of 


Pennsylvania’s  good  name.  Edward  J. 
Stackpole,  Sr.,  was  toastmaster. 

Demobilized  from  the  Australian 
forces  at  Cairo  in  1919,  Capt.  William 
,A.  Lloyd,  war  correspondent  for  the 
last  four  years,  has  been  a  close  stu¬ 
dent  of  Near  East  conditions,  and  des¬ 
cribed  in  a  scholarly  address  the 
frightful  conditions  existent  in  that 
part  of  the  world.  Capt.  Lloyd,  a 
native  of  Sydney,  Knight  of  the  Order 
of  the  Holy  Sepulchre  and  a  repre¬ 
sentative  of  the  Liverpool  Courier  in 
Turkey,  is  on  his  way  home. 

John  L.  Stewart,  Washington  Re¬ 
porter  and  Observer,  was  selected 
president  at  the  close  of  the  conven¬ 
tion,  when  it  was  decided  to  hold  next 
year's  meeting  at  Pittsburgh.  Wil¬ 
liam  L.  McLean,  Jr.,  Philadelphia 
Bulletin,  was  chosen  first  vice-presi¬ 
dent;  H.  L.  Johnston,  Altoona  Mirror, 
second  vice-president;  W.  L.  Binder, 
Pottstown,  treasurer  and  Wilmer 
Crow,  Harrisburg,  secretary.  George 
J.  Campbell  of  the  Pittsburgh  Legal 
Journal  will  again  head  the  legisla¬ 
tive  committee,  and  the  executive 
committee  will  consist  of  C.  N.  An¬ 
drews,  Easton  Free  Press,  chairman; 
Daniel  N.  Slep,  Altoona  Mirror;  T.  R. 
Williams,  Pittsburgh  Press;  E.  J.  Lyn- 
ett,  Scranton  Times;  R.  C.  (iordon, 
Waynesboro  Record-Herald;  A.  B. 
Schropp,  Lebanon  News;  E.  I.  Stack- 
pole,  Harrisburg  Telegraph;  Elmer  R. 
Stoll,  Pittsburgh  Newspaper  Publish¬ 
ers  Association;  H.  C.  Carpenter,  Lan¬ 
caster  Intelligencer. 

Unique  Ball  for  New  York  Ad  Club 

The  third  annual  show,  banquet  and 
liall  of  the  Advertising  Club  of  New  York 
will  be  held  at  the  Hotel  Astor,  February 
21.  The  show  will  be  called  “A  Night  in 
China.”  and  it  has  lieen  written  and  will 
be  produced  entirely  by  club  members. 
The  book  is  the  work  of  D.  Morris  Jones, 
vice-president  of  the  Ixiuis  Urmy  Com¬ 
pany,  and  lyrics  by  C.  P.  McDonald,  vice- 
liresident  of  the  Frank  Presbrey  Com¬ 
pany.  The  music  has  lieen  composed  by 
Tom  Hughes,  of  the  New  York  Ameri¬ 
can,  and  is  being  produced  by  Albert  J. 
Gibney,  of  the  .All  Fiction  Field.  Paul 
.Meyer,  of  the  Theatre  Magazine,  is  the 
impresario. 


Newspaper  Women’s  First  Dance 

The  New'  York  Newspaper  Women’s 
Glub  will  give  a  ball  at  the  Ritz  Carlton 
Hotel  March  2.  Gov.  and  Mrs.  Smith 
have  accepted  invitations  to  be  guests  of 
honor.  .A  program,  including  cabaret 
features  from  Broadway  attractions,  is 
being  arranged. 


Oklahoma  Newspapers  Consolidate 

The  Enid  fOkla.)  Daily  News  and  the 
Enid  (Okla.)  Daily  Eagle  will  consoli¬ 
date  March  1.  The  morning  edition  will 
be  known  as  the  News  and  the  afternoon 
edition  as  the  Eagle.  The  owners  will 
Ix'  Judge  M.  C.  Garlxr,  E.  C.  Dunlap 
and  M.  Tavlor. 


THE  RECORD 
1 920 -January - 1 923 

Just  a  matter  of  three  short  years,  but 
a  period  of  healthy  consistent  growth 
in  circulation  for  the  Baltimore  Sun 
papers,  as  is  attested  by  the  following 
statement  of  the  average  net  paid  daily, 
for  January.  1920,  and  Januaiy,  192.1, 
respectively : 

1923  1920  Gain 

Morning  . 115,877  96,796  19,081 

Evening  . 115,147  75,573  39,574 

Sunday  . 162,334  130,658  31,676 

Everything  in  Baltimore 
Revolves  Around 


PLEA  FOR  RAILROADS 
AT  PRESS  MEETING 

Binkerd  Tells  Cornell  Newspaper  Con¬ 
ference  Carriers  Can  Work  Out 
Problems  If  Editors  Don’t 
Pester  Them 

(By  Telegraph  to  Editor  &  Publisher) 

Ithaca,  N.  Y.,  Feb.  13. — Scores  of 
newspaper  men  from  all  parts  of  New 
A’ork  State  this  week  attended  the 
fourth  annual  Newspaper  Conference  un¬ 
der  the  auspices  of  the  New  York  State 
College  of  Agriculture  in  connection  with 
the  16th  annual  Farmers’  Week  at  Cor¬ 
nell  University.  Consideration  of  various 
means  of  handling  farm  and  rural  news 
came  in  for  special  consideration. 

.Addresses  were  given  at  the  Tuesday 
morning  session  by  F.  B.  Sheffington  of 
the  Syracuse  Post-Standard  on  special 
problems  relating  to  the  publication  of 
farm  news  and,  in  the  afternoon,  com- 
munitj'  weeklies  and  training  of  reporters 
came  up  for  consideration.  On  Monday 
evening  the  newspaper  men  and  their 
friends  were  guests  at  a  banquet  at  the 
Johnny  Parson  Club  of  the  State  Col¬ 
lege.  Prof.  Bristow  .Adams  of  the  State 
College  editorial  publications  department 
acted  as  toastmaster. 

Mrs.  .\.  M.  Huntington  of  the  Sea  Cliff 
News  was  the  first  speaker.  .As  the  del¬ 
egate  of  the  Long  Island  Press  .Associa¬ 
tion  she  extended  the  greetings  of  that 
IrkIv  arxl  assured  those  pre.sent  that  an¬ 
other  year  would  see  its  representation 
increased. 

Dean  .A.  R.  Mann  of  the  State  College 
of  .\griculture  followed  with  an  appeal 


for  a  more  thorough  examination  of 
matter  issued  by  the  college  for  news¬ 
paper  use  before  consigning  it  to  the 
waste  basket,  claiming  that  many  times 
the  material  sent  out  has  a  greater  value 
than  might  appear  at  first  glance. 

Rolxrt  S.  Binkerd,  vice-chairman  of 
the  Commission  on  Public  Relations  for 
h'astern  Railroads,  was  the  next  speaker 
and  urged  the  newspaper  men  to  abandon 
attacks  upon  the  railroads  and  try  to 
lead  to  a  policy  of  letting  the  roads  alone 
He  declared  that  conditions  are  such  now 
that  if  the  roads  are  not  hampered  in 
their  plans  they  can  work  out  their  own 
salvation  and  incidentally  bring  better 
conditions  to  the  nation  as  a  whole,  but 
tliat  if  interfered  with  the  entire  nation 
will  suffer. 

(i.  W.  Beardsley  of  the  Binghamton 
film  urged  that  newspapers  should  be 
kaders  and  not  followers,  more  inde¬ 
pendent  and  less  subservient. 

The  iirogram  was  concluded  with  an 
address  by  Prof.  O.  G.  Guerlac  of  Cor¬ 
nell.  who  gave  an  entertaining  account 
(;l  the  methods  of  handling  news  in 
I'rance  and  compared  .American  and 
rVench  newspaper  practices. 

On  Tuesday  morning  the  newspaper 
men  opened  their  second  and  la.st  session 
of  the  week  at  Fernow  Hall.  Mr. 
Beardsley  discussed  the  editorial  page 
and  policies  which  should  be  followed  by 
an  editor. 

R.  \V.  Kellogg,  director  of  the  Empire 
State  School  of  Printing,  told  of  the 
local  school,  after  which  Prof.  .Adams 
spoke  briefly  on  “giving  the  public  what 
it  wants.” 

Tuesday  afternoon  the  newspaper  men 
listemd  to  a  talk  on  revivifying  a  news¬ 
paper  by  Herman  Suter  of  the  Elmira 
.Advertiser  and  Sunday  Telegram. 


Detroit  News  Is  Also 
the  Grocer’s  Medium 


m 


Morning  Evening 


SUN 

Sunday 


The  tu’O  .largest  grocery 
firtns  in  Detroit  use  The 
Ncus  exclusively. 


nrHE  DETROIT  NEWS  leads  in  practically  every 
selling  classification  of  advertising  because  il  not 
only  has  the  greatest  week-day  and  Sunday  circula¬ 
tion,  but  also  because  that  circulation  is  largely  home 
circulation. 

The  News  goes  into  the  home  and  stays,  becoming 
the  buyer’s  guide.  Naturally  such  a  paper  wiP  be  the 
best  medium  for  the  grocers — a  fact  well  vjbstan- 
tiated  by  the  following  figures.  In  1922  Tha  Mews 
published  866,824  agate  lines  of  grocer  "ind  food  prod¬ 
ucts  advertising,  while  the  next  paper  pv.’o  .iched 
only  M9,9!8  lines,  a  liHle  more  thdn  half;  and  Pie 
third  266,840  lines;  les'  than  a  third.  To  sell  food 
products  in  Detroit,  consider  these  facts. 

Tlic  Detroit  News 

C  eatmit  Circulation  Daily  and  Su  tda^.  in  Michigan 
"Alwaya  In  the  Lead" 


Editor  &  Publisher  for  February  17,  1923 


1.=; 


NAVY  DERNES  PRESS 
RATE  MESSAGES 


lU  Service  Will  Follow  Rules  of  Inter¬ 
national  Telegraph  Convention 
and  of  American  Wire 
Companies 


Regulations  under  which  the  Navy 
Radio  will  accept  press  messages  were 
made  public  this  week  by  the  Chief* of 
Naval  Operations.  Queries  and  orders 
will  be  handled  at  press  rates  by  the 
Navy  Communication  Service  when  the 
connecting  lines  over  which  the  message 
is  filed  accepts  them  at  that  rate.  The 
connecting  lines  named  as  following  this 
practice  are  the  Western  Union,  Postal 
Telegraph,  Philippine  Bureau  of  Posts 
and  Washington  Alaska  Military  Cable 
and  Telegraph  System. 

The  order,  which  is  a  circular  letter 
dated  February  13,  follows: 

1.  The  Service  Regulations  attaclie<l  to  the 
International  Telegraph  Convention,  applicable 
also  to  radio,  limit  press  telegrams  to  bona  fide 
reading  matter  intended  for  publication  as  is 
shown  by  the  following  pertinent  quotations 
from  those  regulations: 

1.  Telegrams  the  text  of  which  contain  only 
information  and  news  relative  to  politics,  com¬ 
merce,  etc.,  intended  for  publication  in  newi- 
papers,  are  admitted  as  press  telegrams. 

7.  Press  telegrams  must  be  addressed  to 
newspapers,  periodical  publicaticns  or  news 
agencies,  and  solely  to  the  name  of  the  news¬ 
paper,  publication  or  agency  which  appears  on 
the  card,  and  not  to  the  name  of  a  person 
connected  in  any  capacity  whatever  with  the 
management  of  the  newspaper,  publication  or 
agency. 

Proved  irregularities  may  cause  the  with¬ 
drawal  of  press  cards. 

Press  telegrams  must  not  contain  any  pas¬ 
sage,  advertisement  or  communication  having 
the  character  of  private  correspondence  mr  any 
advertisement  or  communication  the  insertu.n 
of  which  is  made  in  consideration  of  payment. 

2.  Telegrams  presented  as  press  telegrams 
which  do  not  fulfil  the  conditions  indicated  by 
para,  1,  are  charged  for  according  to  the  or¬ 
dinary  tariff. 

The  normal  tariff  for  private  correspondence 
is  also  applicable  to  every  press  telegram  of 
which  use  is  made  for  some  other  purpose  than 
that  of  insertion  in  the  columns  of  the  news¬ 
paper  to  which  it  is  addressed,  i.  e.; 

(a)  To  telegrams  which  are  net  published  by 
the  receiving  newspaper  (failing  a  satisfactory 
explanation)  or  which  the  latter  has  communi¬ 
cated  before  publication  either  to  private  in¬ 
dividuals  or  to  establishments,  such  as  clubs, 
c.afes,  hotels,  exchanges,  etc. 

2  The  leading  land  line  cempanies  in  the 
United  States  accept  at  press  rates  over  their 
lines  queries  and  orders  between  newsjiapers  or 


1.  In  the  compact,  rich  territory  of  the  In¬ 
dianapolis  Radips  yon  can  mcrthandlM  <f- 
foctivHy  with  only  ONE  adrertiilni  coot — 
soaee  in  The  Indianapolis  News. 

2.  When  yoi  hay  cirtalalion  yon  hoy  volome, 
yot  hay  per  cent  coverate,  yoa  hay  reader 
interest.  The  News  has  them  all. 

3.  The  merchandisinp  department  of  The  News 
hat  nccorate  data  on  every  saceestfol  mer¬ 
chandisinp  campaipn  in  this  territory  for 
the  last  six  years.  This  Information  will 
help  yoa.  Ask  far  It. 

4.  A  market  tarvey  by  the  merthandisinp  de¬ 
partment  of  The  Newt  presents  ancolorcd, 
answeetened  FACTS.  It  it  an  oblipation 
of  The  Newt  to  present  the  prospective  ad¬ 
vertiser  with  rtliakle  FACTS  on  this  market 

5.  The  News  strives  always  to  interest,  to  en¬ 
tertain,  to  instnet.  and  to  Interpret  anr 
people  and  oar  times.  The  fixed  and 
ehanpeleu  loyalty  of  its  readers  thtooph  all 
the  yean  hat  keen  Its  earned  reward. 

6.  In  Indianapolit,  people  do  not  read  an 
evenlnp  newspaper  on  the  street  car,  hat  at 
home.  The  Newt  COES  HOME.  It  h  IN 
and  TO  the  home  that  »les  art  made. 

7.  The  Impressive  lead  maintained  by  The  News 
in  local,  farelfn  and  clattiOed  linaape  year 
after  year  it  possible  only  kecaaio  of  proved 
restlti  to  the  advertiser. 

8.  The  News  aansally  relects  htndredt  of  thoa- 
sands  of  lines  of  obiectionakle  advertisinp, 
the  majority  of  which  rans  in  other  Indian¬ 
apolis  papers.  CLEAN  advortisinp  eolamnt 
are  mast  RESTFUL. 

9.  In  1922  the  News  (tlx  issoet  a  week) 
carried  15,221  lines  mare  of  national  ad- 
vertislnp  than  BOTH  other  Indlanapotls  pa¬ 
pers  combined  (13  Issaes  a  week). 

10.  There  are  more  than  335.000  protpeioat. 
Indastrioas  peoplt  in  Indianapalit.  Most 
of  them  read  The  News.  And  they  road  It 
at  homo,  where  koyinp  impretsloat  an 
made. 


The  Indianapolis 

NEWS 


news  asociations  anti  their  regular  authorized 
corresiioejdents  wnder  rules  in  substance  as  fol¬ 
lows  : 

Queries  and  Orders 

(a)  A  query  is  a  message  in  plain  language 
(not  in  code  or  cipher)  sent  by  a  newspaper 
c  rresixmdent  to  a  newspaper  cr  press  associa¬ 
tion,  containing  a  brief  description  o<  an  item 
or  items  of  news  and  specifying  the  number 
of  words  offered  to  be  sent,  and  nothing  fur¬ 
ther.  By  a  newspaper  correspondent,  as  used 
in.  this  paragraph,  is  meant  a  person  previously 
authorized  by  the  newspaper  or  press  asocia- 
tion  to  which  the  query  is  addressed  to  trans¬ 
mit  news  to  it  for  publication,  or  a  person  or 
press  association  whose  regular  business  it  is 
to  transmit  news  matter  to  newspapers  or  press 
associations  for  publication. 

(b)  An  order  is  a  message  from  a  newspaper 
or  press  as.sociation  to  a  correspondent  accept¬ 
ing  or  rejecting  matter  offered  in  a  query,  or 
containing  a  brief  description  of  an  item  or 
items  of  news  to  be  transmitted  by  the  corre- 
sp<  ndent  to  the  newspaper  or  press  associa¬ 
tion  and  specifying  the  number  of  words  to 
lie  sent,  and  nothing  further. 

(c)  Messages  offering  news  or  articles  for 
sale,  or  quoting  a  price  for  news  articles,  or 
accepting  an  offer  of  news  or  articles  offered 
at  a  stipulated  price,  or  specifying  a  price  at 
which  news  or  newspaper  articles  will  be  ac¬ 
cepted  are  busines  messages  and  must  be  paid 
for  at  commercial  rates. 

(d)  Queries  and  orders,  as  defined  in  para¬ 
graphs  (a)  and  (b)  above,  will  be  charged  for 
at  press  rates. 

(e)  The  check  of  queries  and  orders,  as  well 
as  of  special  dispatches,  will  always  be  trans¬ 


mitted  and  contain  the  designation  D.  P.  R. 
(indicating  day  press  rate),  so  as  to  prevent 
confusion  in  checks  between  sending  and  re¬ 
ceiving  cffices  * 

(f)  No  query  or  order  will  be  rated  as  con¬ 
taining  less  than  ten  words. 

3.  Where  the  entire  transmission  is  over 
lines  positively  known  to  handle  query  and 
order  service  at  press  rates,  either  by  reason 
of  a  definite  contract  or  published  rules,  the 
Naval  Communication  Service  may  accept  and 
transmit  such  messages  (described  in  paragraph 
2)  at  press  rates.  In  all  other  cases,  the  press 
privilege  is  restricted  to  the  definiticn  of  the 
International  Convention  as  quoted  in  para- 
gra|>h  1  of  this  letter. 

4.  The  following  listed  connecting  lines  of 
the  Naval  Communication  Service  are  positively 
known  to  handle  query  and  order  service  at 
I>ress  rates: 

Western  Union  Telegraph  Company. 

Postal  Telegraph-Cable  Company. 

Philippine  Bureau  of  Posts.- 

W'ashington-Alaska  Military  Cable  and  Tele¬ 
graph  System. 


DIVORCE  BILLS  PRIVILEGED 


Press  May  Print  Allegations  Before 
Ruled  Upon  in  District  of  Columbia 

W^ASHiNCTON,  D.  C,  Feb.  15. — .Mlega- 
tions  made  a  divorce  bill  filed  with  the 
clerk  of  the  Supreme  Court  of  the  Dis¬ 
trict  of  Columbia  constitute  privileged 
matter  and  may  be  published  by  news- 
pajH-rs  as  such  before  a  rule  is  issued  by 


the  court,  as  well  as  after  a  rule  has  been 
issued.  Decision  to  that  effect  recently 
was  handed  down  orally  by  Judge  Hoeh- 
ling,  of  the  District  Supreme  Court,  in 
the  case  of  Mrs.  Dora  Berman,  who  sued 
the  Washington  Times  for  $10,000  dam¬ 
ages  for  publication  of  charges  made 
in  her  husband’s  bill  for  divorce. 

The  decision  has  an  important  bearing: 
on  the  rights  of  Washington  newspapers, 
and  may  serve  as  precedent  for  similar 
cases  developed  outside  of  the  District  o£ 
Columbia.  Heretofore  allegations  in  di¬ 
vorce  bills  in  the  District  of  Columbia 
have  been  withheld  until  the  court  had 
ruled  upon  them.  Ansell  and  Bailey, 
counsel  for  the  Washington  Times,  in  de¬ 
fending  the  libel  suit,  cited  only  one  prece¬ 
dent  for  publication  of  allegations  as 
privileged  matter  before  a  court  ruling. 
The  decision  is  regarded  here  as  affording 
absolute  protection  for  newspapers  pub¬ 
lishing  complete  legal  records. 

Despite  the  ruling,  Mrs.  Berman  was 
awarded  $500  damages  from  the  Times 
on  the  ground  that  the  newspaper  pub¬ 
lished  the  statement  that  she  had  been 
arrested,  a  statement  not  made  in  Mr. 
Berman’s  bill  and  incorrect  in  fact. 

.Appeal  from  die  verdict  and  the  ruling 
has  been  taken  by  attorneys  for  Mrs. 
Berman,  who  are  dissatisfied  with  the 
amount  of  damages  awarded  and  the  rul¬ 
ing,  in  which  they  believe  Justice  Hoeh- 
ling  erred. 


The  DreatESt  Januarii 

in  the  Historq  of 
THE  ST.  LOUIS  STAR 


The  great  volume  of  advertising  carried  by 
The  Star  daily  during  January,  1923,  exceeded 
by  several  thousand  lines  even  the  generous 
amount  placed  by  advertisers  during  the  first 
month  of  1920,  year  of  abnormal  business.  As  a 
result  this  newspaper  has*  just  experienced  the 
biggest  January  in  its  history,  registering  a  daily 
and  Sunday  gain  over  the  same  month  last  year, 
greater  than  any  other  St.  Louis  newspaper. 

Of  this  achievement  The  Star  naturally  is  proud. 
Primarily  because  it  indicates  progress  and  develop¬ 
ment,  milestones  of  successful  enterprise.  Princi¬ 
pally,  however,  because  it  is  an  eloquent  tribute 
paid  by  merchants  and  manufacturers  only  to  a 
newspaper  that  demonstrates  its  power  as  an 
economical,  result-producing  medium. 

THE  ST.  LOUIS  STAR 

National  Advertising  Representatives 

STORY,  BROOKS  &  FINLEY 

New  York  Chicago  Philadelphia  St.  Louis  Los  Angeles  San  Francisco 
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WANT  AD  USERS  TAKE  SELLER’S  ADVICE 
AS  EXPERT  THE  FIRST  TIME 


After  That  They  Are  Governed  by  Results  His  Counsel  Secured, 
Says  Baltimore  News  &  American’s  New  Classified  House 
Organ — Used  Car  Classified  Page  Repeats  in  Binghamton 

By  C.  L.  PERKINS 

Executive  Secretary,  Association  of  Newspaper  Classified  Advertising  Managers 

A  NOTHER  classified  department  has  clearly  as  the  job  of  acting  as  representa- 
inaugurated  a  house  organ.  The  tive  of  the  advertiser,  but  drawing  your 
new  publication  is  the  ABC  Gassified  pay  from  the  newspaper.  You  must  plan 
News,  issued  by  the  classified  department  and  advise  in  the  interest  of  profitablej 
of  the  Baltimore  News  and  American,  permanent  patronage  for  your  paper, 
(i.  N.  (iiindersen,  classified  manager,  has  This  cannot  result  if  you  do  not  always 
made  the  first  number  of  his  house  organ  first  consider  the  best  interest  of  the  ad- 


one  of  the  best  ever  seen  by  the  writer 
In  his  opening  editorial,  Mr.  Gundersen 
says,  in  part : 

“I  felt  that  I  could  hit  upon  no  better 


vertiser. 

“To  Ik‘  profitable  for  your  paper,  the 
advertising  by  any  one  business  man 
must  be  continuous.  It  is  better  to  get 


way  of  placing  in  your  hands  all  of  the  order  for  three  lines  a  day  for  a  year 
knowledge  which  I  have  and  am  gather-  ^h^n  to  get  an  ad  of  that  total  number  of 
ing  on  classified  advertising  Bian  through  lines_  for  one  issue  of  the  paper — and 
the  columns  of  a  little  magazine,  issued  nothing  afterward.  Every  day  there  is 
as  often  as  seemed  desirable,  commencing  the  possibility  that  the  advertiser  will  use 
with  once  a  month.  As  will  be  noted  more  than  those  three  lines,  if  rightly  in- 


from  this,  the  initial  issue  of  A  B  C 
Gassified  News,  each  issue  will  be 
crammed  full  of  informative  articles,  in¬ 
teresting  discussions  and  new  worth¬ 
while  ideas  on  how  to  write,  promote  and 
sell  ABC  Classified  .Advertising." 

The  leading  article  in  this  newspaper 
contains  such  sound  advice  that  it  is  re¬ 
produced  herewith  in  full: 

“THE  BUYING  POWER  OF  YOUR 
SELLING  SUGGESTIONS” 


fluenced.  But  the  one  big  ad  makes 
showing  for  one  day  only.  ‘We  are  ad¬ 
vertising'  is  a  better  indorsement  for  you 
to  qi^e  than  ‘We  have  advertised!’ 

“Fully  realize  what  your  ad  selling  job 
is.  You  are  selling  more  than  lineage 
You  are  selling  advertising,  success 
power  to  the  advertiser.  You  cannot 
make  a  successful  advertiser  stop  adver¬ 
tising.  Your  success  with  the  newspaper 
will  vary  with  your  success  as  an  adver¬ 
tising  adviser.” 


“You  have  been  surprised  to  see  how 
easily  some  advertisers  have  been  iiiflu- 
cnced  by  your  sales  talk  about  classified 
advertising.  You  have  been  helped  by 
the  confidence  that  these  people  place  in 
you  because  it  has  made  you  realize  the 
dangers  of  abusing  that  confidence. 

“Whether  you  know  it  or  not,  the  aver¬ 
age  used  of  classified  ads  generally  has 
considerable  rcsj)ect  for  your  suggestions 
about  his  advertising.  He  feels  instinc¬ 
tively  that  because  you  are  employed  in 

that  department  of  your  newspaper,  you  W.  ^IFFEN,  classified  advertising 
make  a  study  of  all  the  angles  of  this  manager  of  the  Indianapolis  Star, 

branch  of  publicity,  and  are,  therefore,  ^''ly  increase  on  want 


'T'HE  Binghamton  (N.  Y.)  Press, 
James  J.  Burnett,  classified  man¬ 
ager,  sold  its  second  used  car  classified 
page  to  run  the  entire  week  of  the  Bing¬ 
hamton  .Automobile  Show,  January  29  to 
February  3.  Mr.  Burnett  has  made  this 
used  car  page  an  annual  event,  which 
gives  the  paper  a  total  of  4i<  extra  col¬ 
umns  of  classified  business  during  auto¬ 
mobile  show  week. 


more  or  less  an  authority  with  the  fun¬ 
damentals  of  classified  advertising  and  so 
well  informed  on  the  probable  results  that 
your  suggestions  to  an  advertiser  .should 
iie  authoritative,  indeed.  You  pit  your 
opinion  against  his  every  time  you  make 
a  suggestion.  If  you  convince  him.  he, 
not  you,  pays  the  bill.  So  you  really  tell 
him  how  to  ini'est  his  ad-tnoney. 

“The  power  of  your  opinion  is  an  au¬ 
thority — the  first  time.  But  unless  that 
opinion  is  the  result  of  straight  thinking 
and  right  reasoning,  there  will  be  no  re¬ 
sults  satisfactory  to  the  advised  adver¬ 
tiser.  .And  so  there  will  be  no  considera¬ 
tion  at  all  given  to  your  .suggestions  to 
that  advertiser  the  second  time. 

“With  business  advertisers,  the  classi¬ 
fied  ad  salesman’s  suggestions  are  gen¬ 
erally  looked  upon  as  being  influenced  by  that  city.  The  pads  are  about  five  and  a 
his  desire  to  make  the  cost  of  the  ad  as  half  by  three  and  a  half  inches  in  size 
great  as  possible.  This  is  wrong.  It  is  and  are  made  from  news  print  and  are 
important  to  realize  the  work  that  your  padded  in  the  Star  office.  The  outside 
newspaper  calls  upon  you  to  do  for  these  cover  has  an  illustration  of  a  telephone 
business  men.  You  must  see  your  work  operator  and  gives  the  Star’s  phone  num- 


ads.  effective  January  1st,  but  also  the 
establishment  of  a  rule  making  three  lines 
the  minimum  want-ad  accepted.  The 
new  rate  is  16  cents  per  line  daily  and 
22  cents  per  line  Sunday  on  one-time  or¬ 
ders.  This  is  an  increase  of  one  cent 
per  line  daily  and  two  cents  per  line  Sun¬ 
day.  The  minimum  rate  is  on  a  contract 
calling  for  three  lines  or  more  every  day 
for  a  year.  This  rate  is  nine  cents  daily 
and  15  cents  Sunday.  The  Star  on  this 
rate  card  is  also  offering  two  new  con¬ 
tracts — one  .500  lines  within  a  year  and 
the  other  5.000  lines.  The  rates  on  the 
first  are  13  cents  and  19  cents  and  on 
the  latter  10  cents  and  16  cents. 

*  *  * 

'T'HE  Indianapolis  Star  is  distributing 
memorandum  pads  to  the  people  of 


Cg^wpowVouns 


The  Syracuse  Herald  prints 
Clarence  each  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as  part 
of  a  printed  comic  section. 


HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


ber,  suggesting  the  use  of  the  telephone 
in  placing  want-ads.  The  inside  front 
cover  contains  a  calendar.  W.  A.  Giffen, 
classified  manager,  reports  the  pads  as 
l)eing  very  popular  and  inexpensive. 

*  « 

^HE  Oiicago  Tribune,  W,  E.  Macfar- 
lane,  classified  advertising  manager, 
has  issued  a  new  rate  card  dated  De¬ 
cember  26,  1922.  The  new  one-time 
daily  rate  is  55  cents  per  line,  an  increase 
of  5  cents  per  line,  while  the  Sunday 
rate  is  now  90  cents,  a  jump  of  15  cents 
per  line.  The  lowest  contract  rate  is 
now  45  cents  and  75  cents,  an  increase  of 
five  cents  on  the  daily  and  15  cents  on 
the  Sunday.  Publishers  and  classified 
managers  who  fear  to  raise  their  rates 
a  mere  cent  or  two  should  note  this 
raise  of  15  cents  per  line  on  Sunday, 
remembering  that  a  Tribune  want-ad 
selling  a  $1,000  used  car  in  Chicago  ren¬ 
ders  no  greater  service  than  an  adver¬ 
tisement  in  a  small  newspaper  selling  the 
same  kind  of  a  car.  Undoubtedly  some 
of  the  Tribune’s  large  volume  of  want- 
ads  is  due  to  the  fact  that  they  realize 
the  service  classified  advertising  renders. 
*  *  * 

WALTER  C.  PRUITT,  classified  ad- 
”  vertising  manager  of  the  Wichita 
(Kan.)  Daily  Eagle,  issued  a  new  rate 
card  on  January  1st.  The  present  rates 
are  about  one-half  a  cent  per  word  higher 
than  those  shown  on  the  previous  rate 
card.  This  is  the  first  raise  made  by  the 
Eagle  since  1918. 

Funds  for  Non-Partisan  Paper 

■A  fund  of  $10,000  to  insure  the  publi¬ 
cation  of  the  .'south  Dakota  Leader,  of¬ 


ficial  newspaper  of  the  Non-Partisan 
League,  has  been  started.  More  than 
$500  was  pledged  at  recent  meetings. 
The  $10,(X)0  to  be  raised  this  year  and 
an  equal  amount  next  year  is  to  insure 
the  steady  publication  of  the  paper  until 
the  next  state  political  campaign.  The 
paper  has  not  b^  issued  since  last  No¬ 
vember. 


LLOYD  JONES  IN  MINNEAPOLIS 

Is  «  Editor-in-Chief  of  News — Duncan 
Nstmed  Managing  Editor 

John  H.  Perry,  who  came  to  Minne¬ 
apolis  to  take  over  the  business  end  of  the 
-Minneaptdis  News,  February  1,  was  fol¬ 
lowed  last  week  by  Richard  Lloyd  Jones, 
his  associate,  who  announced  that  he 
would  make  his  headquarters  in  Minne¬ 
apolis  for  some  time,  and  expected  to 
make  some  changes.  Kenneth  Duncan, 
former  managing  editor  of  the  Madison 
Wisconsin  State  Journal,  this  week  be¬ 
came  managing  editor  of  the  Minneapolis 
News.  George  A.  Barton,  veteran  sport¬ 
ing  editor  of  the  News  and  noted  boxing 
authority  in  Minnesota,  left  the  News 
February  15  to  become  sporting  editor 
of  the  Tribune.  He  will  be  succeeded  by 
H.  M.  Dustin,  now  assistant  sports  editor. 

The  News  masthead  now  carries  John 
H.  Perry  as  president,  Richard  Lloyd 
Jones  as  editor-in-chief,  while  W.  A. 
Frisbie  continues  as  editor,  and  H.  K. 
Ivdwards  as  business  manager.  Arthur 
Brisbane  editorials  have  appeared  in  col¬ 
umn  one,  page  one,  since  the  paper 
changed  hands.  .All  interested  continue 
to  deny  that  William  Randolph  Hearst 
has  any  interest  in  the  paper. 


THFl  reproductive  effectiveness  in 
Rotogravure  makes  illustrative  ad¬ 
vertising  in  the  Washington  (D.  C.)  Star 
efficiently  productive  of  results. 

The  Star’s  Rotogravure  Section  is  fa¬ 
mously  interesting — by  reason  of  the 
news-making  features  at  the  National 
Capital  and  the  illustrious  personages 
who  are  actors  in  the  events  pictured. 


WITH  SUNDAY  MOKNING  EDITION 

WASHINGTON,  D.  C. 

IVrite  us  direct  or  through  our 

New  York  Office  Chicago  Office 

Dan  A.  Corroll  Paris  Office  J.  E.  Lutz 

IM  Nassau  Stroet  S  rua  Lamartine  Terwor  BuiUUiig 


IKtradise.  Lovingly  as  always  during 
our  thirty-two  years  of  marriage.” 

The  will  was  written  in  long  hand  on 
newsprint  paper  such  as  reporters  use. 
It  is  the  form  of  a  farewell  letter  to 
.Mrs.  'McSwtgan  and  he  addresses  her  as 
■'Dear  old  sweetheart,”  and  refers  to  the 
time  when  they  will  “meet  again  in  the 
spirit  world  and  begin  all  over  again.” 

The  bulk  of  the  property  is  left  to  the 
wife  and  children,  but  twenty-seven  in- 

VV'illiam  McCormick,  editor  of  the  stitutions  of  all  denominations  also  are 
Reading  (Pa.)  Herald-Telegram  and  to  receive  bequests. 

News-Times,  died  suddenly  of  pneu-  "1  have  always  felt,”  Mr.  MeSwigan 

monia  February  11,  aged  56  years.  He  wrote,  “that  if  a  rich  man  or  one  who 

was  buried  Wednesday  at  Harrisburg,  had  more  than  enough  to  provide  for  his 
where  he  was  born,  and  where  his  family  family  died  and  left  nothing  to  charity 
now  resides.  He  was  a  cousin  of  Vance  he  died  in  disgrace.” 

C.  McCormick,  proprietor  of  the  Harris¬ 
burg  I’atriot  and  News. 

Mr.  McCormick,  after  graduating 
from  Yale,  entered  newspaper  work  as 
a  reporter  on  the  Boston  Post.  Return-  Vei 
ing .  to  his  native  state,  he  joined  the  J 

Philadelphia  Record  staff  and  later  ed¬ 
ited  the  Bethlehem  Times.  He  then  ‘ 

taught  school  for  one  year  and  returned 
to  journalism  as  the  founder  and  first  ’“If 
editor  of  the  .Allentown  Leader. 

He  purchased  the  Reading  Herald  in 
1895  and  continued  its  active  editor  until 
two  years  ago,  when  he  leased  the  News-, 

Times  and  since  then  has  been  acting  as 
editor  of  both  papers.  Early  this  year 
the  News-Times  was  purchased  by  John 
H.  Perry  and  Richard  Lloyd  Jones,  their 
control  to  take  effect  March  1,  and  Mr. 

McCormick  had  arranged  to  continue 
publication  of  the  Herald-Telegram  from 
the  News-Times  plant.  It  is  not  yet 
determined  whether  this  plan  will  be  con¬ 
tinued  under  the  Herald-Telegram’s  new 
management.  It  is  understood  that  the 
paper’s  future  rests  with  Mr.  McCor¬ 
mick’s  four  brothers,  Henry,  James,  Jr., 

Donald  and  Robert,  who  reside  in  Har¬ 
risburg.  They  have  not  announced  their 
plans. 

Mr.  McCormick  continued  at  his  desk 
until  'February  5,  when  he  entered  the 
hospital.  He  was  active  in  boys’  welfare 
work  throughout  his  life,  was  the  author 
of  several  books  for  boys,  organized  the 
Olivet  Boys’  Club  at  Reading  and  was 
one  of  the  earliest  workers  for  public 
playgrounds  in  Reading.  He  also  found¬ 
ed  the  Boys’  Brigade  at  .Mlentown.  which 
attended  his  funeral  in  a  body.  Besides 
his  four  brothers,  Mr.  McCormick  is  sur¬ 
vived  by  a  sister,  Mrs.  William  Finney, 

Baltimore,  and  his  cousins  in  Harris¬ 
burg.  Vance  C.,  Henry  R..  and  Miss 
.\nne  McCormick. 


Pneumoaia  Fatal  to  Editor  Who  Had 
Long  Been  Active  in  Journalum 
and  Boy  Welfare  Work  in 
Pennsylvania 


BIG  BEN”  BEAL  DEAD 


(l^bftuary 


Wii.LiAM  H.  Prentiss,  aged  70.  editor 
and  part  owner  of  the  Keene  (X.  H.) 
Sentinel,  died  February  10. 

L.aFayettf.  W.  WiNr.ATE,  aged  65,  for 
the  past  20  years  in  charge  of  the 
Western  I’nion  wires  in  the  New  York 
Werld  office.  die<l  on  February  14.  He 
was  taken  sick  December  10  and  was 
thought  lo  be  recovering  until  a  relapse 
last  Suu'fav 

Shad  O.  Kr'antz,  aged  38,  formerly  of 
the  Portland  Oregonian,  and  later  dean 
of  the  School  of  Commerce  of  the  Uni¬ 
versity  of  Oregon,  died  February  3.  in 
Los  .Angeles.  .At  the  time  of  his  death, 
Mr.  Krantz  was  associate  editor  of  the 
Cal'fornia  Lumber  Merchant. 

S  S  Kf.pi  er.  aged  89,  founder  of  the 
Fail  Claire  (Wis.)  News,  died  last  week. 

Ji’DGF.  H.  H.  Claibornf.,  aged  50.  for- 
( Continued  on  Page  18) 


Japan's  Oldest  Evening  Newspaper 
With  Large  Morning  E^tion 


SWEETHEART”  LETTER  IS  WILL 


Former  Pittsburgh  Newspaper  Man 
Leaves  $300,000  by  Document 

The  will  of  .Andrew  S.  MeSwigan, 
former  Pittsburgh  newspaper  man,  of¬ 
fered  for  probate  this  week,  disposes  of 
an  estate  of  $300,000  and  in  it  Mr.  Me¬ 
Swigan  pays  a  tribute  to  his  wife  by 
saying : 

“If  I  did  not  have  any  estate  to  leave 
T  would  consider  myself  rich.  No  man 
was  ever  more  blessed.  If  all  wives 
were  like  you  this  world  would  be  a 


*  The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j------------ j 

many  readers  who  are  in-  i  I 

tensely  interested  in  per-  i  ■ 

K.n,  and  tvants  abroad,  j  Advertumg  Ratoa  . 

This  interest  has  been  ■  i*  vr 

found  to  «ert  consider-  j  . Y  1.25  . 

able  influence  on  their  •  Per  Column.  .Y  170.00  I 

taste  in  the  purchase  of  ■  Per  inch _ Y  12.50  | 

imported  commodities  and  •  „  ^  i 

anSoubtedlyhasincr.as«l  j  P«ge.  . .  .Y2,000.00  | 
their  consumption  of  prod-  |  i 

ucts  from  abroad. 


The  St.  Regis  Paper  Company 

and  the 

Hanna  Paper  Corporation 


Daily  Capacity  425  Tons 


GENERAL  SALES  OFHCE 
30  East  42nd  St.,  New  York  City,  N.  Y. 

Chicago  Pittabnrgh 

643  McCormick  Bldg.  1117  Fannor*  Bank  Bldg. 


TOKYO,  JAPAN 
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HEARST  BUYS  PLANT  IN 
WASHINGTON 


Will  Spend  $600,000  in  ConTerting 
Garage  Into  Four>Story  Office 
for  Times  and  Herald — 

Ready  May  1 


Washington,  D.  C.,  Feb.  15. — Site  for 
a  new  publishing  plant  to  house  the 
Washington  Times  and  the  Washin^on 
Herald  has  been  acquired  by  William 
Randolph  Hearst.  Both  papers,  now  is¬ 
sued  from  the  Times  plant  in  the  Munsey 
building,  will  be  published  from  the  new 
building  about  May  1. 

The  property  acquired  consists  of  a 
two-story  garage  building  at  1315-1317 
H  street,  N.  W.,  in  the  downtown  sec¬ 
tion  of  Washington.  The  ground  area 
amounts  to  13,500  square  feet  and  the 
present  building  will  be  remodeled  and 
enlarged  into  a  four-story  building,  with 
a  basement.  The  property  was  acquired 
from  the  Royal  Amusement  Company, 
and  when  the  construction  work  is  com¬ 
pleted  a  total  expenditure  of  $600,000  will 
have  been  made  in  converting  the  prop¬ 
erty  into  a  fireproof,  up-to-date  news¬ 
paper  plant. 

Mr.  Hearst  and  his  representatives  in 
Washington  have  been  after  new  quarters 
in  Washington  for  some  time,  but  the 
purchase  of  the  Herald  by  the  Hearst  in¬ 
terests  and  the  transfer  of  the  publication 
of  that  newspaper  to  the  plant  of  the 
Times,  made  a  move  imperative.  The 
quarters  of  the  Times  in  the  Munsey 
building  were  none  too  spacious  for  the 
publication  of  the  afternoon  paper,  and 
extremely  cramped  conditions  have  pre¬ 
vailed  since  the  Herald  began  publication 
there. 

The  new  plant  will  be  located  within 
short  walking  distance  of  the  White 
House,  Treasury  and  other  “downtown” 
government  departments, 'and  also  within 
easy  striking  distance  of  Washington 
stock  exchange,  banking  and  business 
center,  and  the  District  of  Columbia 
buildings. 

“The  plant  will  be  equipped  with  the 
highest  tyiie  of  printing  presses  and  other 
accessories,  and  will  be  a  thoroughly 
modern  newspaper  shop,”  said  G.  Logan 
Payne,  publisher  of  the  Times  and  Her¬ 
ald.  “There  will  be  rest  and  club  rooms 
for  the  employees,  as  well  as  other  im¬ 
provements  essential  to  the  welfare  of 
the  working  staff  of  both  newspapers.” 


shall  constitute  a  defense.  The  proof 
that  there  was  a  partial  foundation  for  a 
libelous  statement  against  any  person 
shall  be  no  defense. 

The  other  bill,  by  J.  L.  Montgomery, 
provides  that  an  editor,  ten  days  previous 
to  publishing  libelous  statements  against 
a  candidate  for  office,  shall  submit  the 
charge  to  the  candidate  and  give  him  a 
chance  to  write  a  reply,  which  shall  be 
published  at  the  same  time  the  libelous 
charges  are  printed.  If  this  is  not  com¬ 
plied  with,  the  editor  shall  be  deemed 
guilty  of  felony  and  subject  to  fine  and 
imprisonment. 


OBITUARY 


^Continued  from  page  17) 


UBEL  BILLS  IN  OKLAHOMA 


Would  Compel  Editor  to  Submit  Politi¬ 
cal  Charges  in  Advance 

Two  bills  dealing  with  libel  and  slander 
were  introduced  last  week  into  the  lower 
house  of  the  Oklahoma  legislature. 

The  first,  by  E.  P.  White,  provides  that 
the  circulation  of  a  false  statement  injur¬ 
ing  a  person’s  character  shall  be  a  peni¬ 
tentiary  offense,  punishable  by  not  less 
than  two  nor  more  than  ten  years.  The 
truth  of  the  detail  of  any  statement  alone 


merly  telegraph  editor  of  the  Omaha 
(Neb.)  Bee,  died  February  9. 

Paul  Scott  Garnes,  aged  40,  a  com¬ 
positor  on  the  New  York  World,  died 
suddenly  February  13. 

Bert  G.  Brady,  for  22  years  a  repre¬ 
sentative  of  the  International  Typo¬ 
graphical  Union  and  known  in  many 
newspaper  composing  rooms,  died  Feb¬ 
ruary  13. 

William  Allen  Brooms,  aged  75, 
founder  and  publisher  for  many  years  of 
the  Southwestern  Manufacturer,  of 
Kansas  City,  Mo.,  died  at  his  home  in 
Wichita,  Kans.,  last  week.  He  was  a 
physician  as  well  as  a  newspaper  man. 

T.  J.  Johns,  aged  62,  of  Miles  City, 
Mont.,  publisher  of  the  first  newspaper 
at  Lewiston,  Montana,  died  recently. 

John  A.  Kane,  for  16  years  in  the 
composing  room  of  the  San  Francisco 
Chronicle,  died  P'ebruary  8. 

Charles  B.  Westervelt,  aged  65,  for 
many  years  a  compositor  on  newspapers, 
who  learned  the  printer’s  trade  nearly 
50  years  ago  in  the  office  of  the  White- 
stone  (N.  Y.)  Herald,  died  February  9. 

Peter  H.  Flynn,  aged  71,  who  served 
in  the  days  of  James  Gordon  Bennett  on 
the  New  York  Herald  as  superintendent 
of  the  telegraph  department,  died  Febru¬ 
ary  9  at  his  home  in  East  (Grange,  N,  J. 

Mrs.  Sarah  Elizabeth  Jones,  mother 
of  Mrs.  Winsor  McKay,  newspaper 
cartoonist,  died  February  7  at  her  home 
in  Brooklyn. 

J.  Lawrence  Watkins,  former  editor 
of  the  Birmingham  Age-Herald,  died  in 
East  Orange.  N.  J.,  February  6,  while 
on  a  visit  to  his  son.  Mr.  Watkins  was 
one  of  a  newspaper  family,  his  brother 
lieing  the  late  Robert  H.  Watkins, 
Washington  correspondent. 

W.  J.  Pratt,  aged  80,  president  of  the 
Pratt  Paper  Company,  of  Des  Moines, 
la.,  died  at  Pasadena,  Cal.,  January  28. 

Mrs.  Alta  K.  Bradley,  wife  of  Henry 
I).  Bradley,  assistant  business  manager 
of  the  Toledo  (Ohio)  Blade,  died  in 
Toledo,  February  9. 

O.  W.  Brady,  founder  of  the  Daven¬ 
port  (Iowa)  Times,  died  a  few  days  ago 
in  Chicago. 


Arthur  Ira  Knapp,  aged  41,  an  em¬ 
ployee  of  the  business  office  of  the 
Brooklyn  Eagle,  died  this  week. 

Roger  O.  Conant,  aged  47,  former 
telegraph  editor  of  the  Buffalo  Evening 
News,  died  recently.  Before  joining  the 
.staff  of  the  News,  Mr.  Conant  worked 
on  (Chicago,  Cincinnati,  Pittsburgh  and 
Washington  newspapers. 

Thomas  B.  Connery,  aged  87,  died 
February  10  at  Atlantic  City,  where  he 
had  gone  for  his  health.  Mr.  Connery 
was  managing  editor  of  the  New  York 
Herald  from  1871  to  1883.  He  was  also 
editor  for  a  time  of  Truth,  a  daily  news¬ 
paper  published  in  New  York,  and  also 
at  one  time  editor  of  Collier’s  Weekly. 

J.  W.  Rhodes,  aged  73,  father  of 
James  S.  Rhodes,  publisher  of  the  New¬ 
ton  (la.)  Daily  News,  died  at  Newton 
January  29. 

.Adolph  Edsten,  aged  60,  for  22  years 
a  reporter  on  the  Minneapolis  Journal, 
and  later  in  railroad  business,  died 
February  6. 

James  F.  Chambers,  aged  69,  for 
many  years  a  member  of  the  editorial 
staff  of  the  Philadelphia  Public  Ledger, 
died  February  1. 

JuuAN  Le  Roy  White,  aged  70,  died 
in  Baboda^es,  France,  February  13.  Mr. 
White,  with  General  Lawrason  Riggs, 
Thomas  K.  Worthington  and  the  late 
Douglas  H.  Gordon,  was  at  one  time 
owner  of  the  Baltimore  News. 

W.  T,  Strother,  aged  83,  former  pub¬ 
lisher  of  the  Fairmont  (Neb.)  Bulletin, 
died  February  8. 

James  M.  Doyle,  aged  62,  for  30  years 
a  reporter  and  editor  of  the  New  Britain 


(Conn.)  Recorder,  died  there  February 
12. 

J.  W.  Leeper,  aged  67,  formerly  a 
proofreader  on  the  New  York  Times, 
died  at  Wellsville,  N.  Y.,  February  11. 
At  one  time  he  was  known  as  one  of 
the  fastest  hand  compositors  in  the 
country. 


Hoover  Resigns  from  Monthly 

Robert  W,  de  Forest  has  succeeded 
Herbert  Hoover  as  chairman  of  the  board 
of  advisors  and  sponsors  of  Better  Times, 
a  monthly  magazine  devoted  to  the  ac¬ 
tivities  of  the  2,(X)0  charitable  and  social 
welfare  organizations  in  New  York  City. 
Because  of  the  pressure  of  his  duties  as 
Secretary  of  (Commerce,  Mr.  Hoover  re¬ 
signed  after  a  service  of  more  than  two 
years. 


The  One  Feature  Every  Woman  Reads 

DOROTHY  DIX  TALKS 


THE 


The  following  newspapers  have  subscribed 


PbiladelphU  Ledger 
Chkego  Newt 
Boston  Globe 
PitUburgh  Chronicle* 
Telegraph 
Baltimore  San 
Seattle  Timet 
Boffalo  Timet 
Toronto  Star 
Ottawa  Journal 
Indianapolit  Star 
Atlanta  Journal 
New  Orleans  Timet* 
Picayune 

Vancomrer  World 
New  Haren  Register 
Birmingham  A  g  e  - 
Herald 

Albany  Tel^ram 
Newark  Ledger 


Augmta  Chronicle 
Springfield  Union 
Bridgeport  Star 
Okie.  City  Timet 
Brooklyn  Chat 
Fort  W'orth  Record 
Montgomery  Journal 
Greenville  Newt 
Chattanooga  Newt 
Regina  L^der 
Charleston  Pott 
Topeka  Journal 
Duluth  Newt-Trib. 
Lexington  Herald 
Honolulu  Star-Bul. 
Long  Beach  Pratt 
Oakland  Tribone 
Colo.  Springs  T^. 
Beaumont  Enterprise 
Alliance  Review 


Youngstown  Vindi* 
cator 

Terre  Haute  Star 
Muncie  Star 
Waco  Timet-Herald 
Stratford  Herald 
San  Jose  Newt 
St.  Thomas  Timet* 
Journal 

Pueblo  Star-Journal 
Ogden  Stand. -Exam. 
Passaic  Newt 
{.^fayette  Journal 
Spartanburg  Herald 
Meridian  Star 
Cumberland  Newt 
Durham  Herald 
Greenwood  Index- 
Journal. 

London  Tit  Bits 


For  Terms  and  Samples  Wire  the  New 

LEDGER  SYND 

INDEPENDENCE  SQUARE 


Name  School  for  Leslie  Lewis 

Memory  of  Leslie  Lewis,  oldest  re¬ 
porter  of  the  Chicago  Journal  at  the 
time  of  his  death  last  October,  is  to  be 
preserved  in  the  name  of  a  new  school 
to  be  erected  by  the  Chicago  Board  of 
Education.  He  was  83  years  old  when 
he  died.  As  a  reporter  for  the  Journal 
from  1854  to  1856  he  attended  the 
famous  Lincbln-Douglas  debate  on  the 
slavery  question. 


Pioneer  Reading  Editor  Dead 

Jacob  Weidel,  aged  80,  formerly  editor 
of  the  Reading  (Pa.)  Times  and  later 
of  the  Reading  Daily  News,  died  at  the 
Masonic  Home  at  Elizabethtown,  Pa., 
February  6.  He  was  a  former  mayor 
of  Reading  and  had  practiced  law. 


3Ai> 


ON  FEBRUARY  SEVENTH, 
upon  the  Second  Anniversary  of 
the  establishing  of  the  advertising 
agency  of  Grandin-Dorrance- 
Sullivan,  Incorporated,  the  name 
of  the  corporation  was  changed  to 
Dorrance,  Sullivan  &  Company. 

This  change  affects  the  name 
only,  the  staff,  personnel,  accounts 
handled  and  branch  offices  oper¬ 
ated,  remaining  the  same. 


DORRANCE,  SULLIVAN  &  COMPANY 

130  West  42nd  Street,  New  York 


McCormick  Bldg. 
CHICAGO 


Main  at  Colfax 
SOUTH  BEND 


INew  Cattle  (Eng.)  Sun 
ISydriMv  (Aiwtral.)  Sun 
I  Natal  Mercury 
IChina  Prett 

Distributors 

I  C  A  T  E 

PHILADELPHIA,  PA. 


EXPRESS  SERVICE 
IN  THE 

COMPOSING  ROOM 


NO  STOPS— NO  DEL  A  YS—(  '' out i HUGHS  Com 
position  of  T ext-and-Display  on  One  Machine 
hy  One  Operator. 


Oettin^  everything  on  a  Text-and-Display 
Linotype  is  as  superior  to  tlie  old  method  of 
mixing  machine  text  matter  and  hand-set  dis¬ 
play  matter  as  the  Twentieth  Century  Limited 
is  superior  to  local  “accommodation”  service. 

The  operator  can  go  straight  through  a  piece 
of  copy,  setting  heads,  sub-heads  and  text, 
without  pause,  without  hesitation.  There  are 
three  Linotypes  on  which  he  can  dt)  this: 
Models  21,  22  and  24. 

It  is  the  stops,  changes  and  switching  that 
slow  up  train  service  or  composing-room  ser¬ 
vice.  With  a  Text-and-Display  Linotype, 
every  piece  of  copy  has  a  clear  track. 


In  fact,  mixing  handset  displag  matter  in 
with  Linotype  text  slugs  is  like  putting  freight 
cars  in  with  Pullmans.  If  you  want  to  establish 
a  mile-a-minute  schedule  in  your  composing 
room,  make  your  composition  ALL  SLUG. 

Text-and-Display  Linotypes  set  matter 
ranging  from  small  text  to  full  36  point 
display,  and  the  operator  does  not  have  to 
leave  his  chair.  One  of  these  Text-and-Display 
models  is  especially  suitable  for  your  office — 
be  it  country  office  or  big  city  composing  room 
or  job  shop. 

Hand  composition  and  distribution  belong  to 
the  days  of  the  stage  coach. 
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.TRADE  LI  N  OT  YP  E 
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Text- 

and-Display 


Text- 

and-Display 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

646  Sacramento  Street  1100  South  Wabash  Avenue  549  Baronne  Street 

Canadian  Linotype  Limited,  119  Adelaide  Street,  West,  Toronto 


Compoted  entirely  on  the  Linotype  tn  the  Scotch  Seriet 
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POWER  OF  THE  PRESS  IS  QUESTIONED 
IN  STRACHEY’S  AUTOBIOGRAPHY 

“Adventure  of  Living”  Fiquant  and  Informing,  With  No  “Pre¬ 
destinated  “Dullness” — Strunksy  Talks  for  Publication,  as 
a  Reporter — O’Brien  Grades  Short  Stories  of  1922 

By  JAMES  MELVIN  LEE 

Director,  Det>artment  of  Journalism,  New  York  University. 

1  ST.  LOE  STRACHEY,  editor  of  IVTAX  PEMBERTON,  director  of  the 
the  London  Spectator,  is  too  well  London  School  of  Journalism,  has 
known  to  the  readers  of  Editor  &  Pub-  written  “Lord  Northcliffe— A  Memoir” 
USHER  to  need  any  sitecial  introduction.  (Hodder  &  Stoughton).  This  is  the  sec- 
In  his  “The  Adventure  of  Living”  (G.  P.  ond  biography  of  Lord  Northcliffe  of 
Putnam’s  Sons)  he  publishes  in  a  way,  which  mention  has  been  made  recently, 
his  memoirs  ever  since  he  became  con-  «  *  « 

nected  with  the  Spectator  after  his  grad-  p  haNT  MILXOR  HYDE,  associate 
uation  from  Oxford.  For  the  aAmencan  \t  r  r  •  i-  1  i-  • 

edition  he  has  written  a  special  introduc-  .Profess^  of  journalism  at  the  Lm- 
tion  and  throughout  the  book  he  devotes  W.sconsnu  h^  added  to  h.» 

considerable  space  to  America  and  its  f  «■  ^o^s  A  Course  m 

influence  m  British  politics  and  journal-  ^PPleton  & 

ism.  His  wit  gives  such  piquanev  to  his  is  written  not  for  news- 

style  that  the  reader  fmds  an  added  charm  students  in  schools 

in  his  pen  pictures  of  the  men  with  whom  f  journahsn,  but  is  a  text-book  for 
he  has  had  such  intimate  personal  and  po-  h>gh  schools  using  newspaper- 

litical  relations  writing  as  a  stimulus  to  the  efforts  of 

His  object  was,  so  he  says  in  his  pref-  English  composition, 

ace  to  the  American  edition  ♦  ♦  ♦ 

To  avoid  the  kind  of  autobiography  in  which  A  KTHUR  SULLIVANT  HOFFMAN, 
the  author  waddles  painfully,  diligently  and  editor  of  Adventure,  has  produced  a 

conscientiously  along  an  arid  path,  which  he  practical  book  in  “Fundamentals  of  Fic- 
has  strewn  not  with  flowers  and  fruits  of  joy.  Writing”  ( Bobbs-Merrill  Company, 

but  with  the  cinders  of  the  commonplace.  My  InHianannlic^ 
readers  know  such  autobiographies  only  too  ^  ♦ 

well.  They  are  usually  based  upon  copious 

diaries  and  letters.  The  author,  as  soon  as  he  TTUGH  WALPOLE,  the  English 
gets  to  maturity,  spares  us  nothing.  We  look  H.  q.-.-rv  rritir  in  rhonsinir  the  six 
down  endless  vistas  of  dinners  and  luncheon  literary  critic,  in  ^  ^  i  j  j  • 

parties  and  of  stories  of  how  he  met  the  ceic-  best  American  novels  of  1922  included  in 
brated  Mr.  Jones  at  the  house  of  the  hardly  his  list  “The  Boy  Grew  Older  ’  by  Hey- 
less  celebrated  Mr.  Smith  and  how  they  talked  wood  Brouil  of  the  New  York  World, 
about  Mr.  Robinson,  the  most  celebrated  of  Gilbert  K.  Chesterton  in  his  list  of  im- 
all  of  them.  If  1  have  done  nothing  else  worthy  poftaiit  English  novels  for  the  year  in- 

'.i,;;::;.*'  *"■  . . . .  -•  ca.hcdrar  b.  Hash  wai. 

Two  chapters  deserve  to  be  featured  in  '  *  *  ♦ 

this  comment.  One  takes  up  the  ethics  ,  ^ ,  „  j  • 

of  journalism  and  the  other  deals  with  ATTENTION  has  been  called  m  this 
the  place  of  the  journalist  in  modern  life.  department  to  several  columnists 
The  second  is  something  of  a  criticism  who  have  broken  into  print  with  recent 
of  the  press  in  the  United  States.  lx)oks.  Doubleday  Page  &  Co.  seem  to 

Strachey  concludes  the  latter  chapter  be  a  favorite  publisher.  This  firm  an- 
by  asking  two  things  of  his  readers:  nounces  for  earlv  publication  “The  Globe 

Firstly,  to  think  better  of  journ.ilists  and  ^ew 

their  morals  than  tliey  are  at  first  sight  inclined  lOrk  (jlODe. 
to  do.  Secondly,  not  to  exaggerate  the  infiu-  *  * 

ence  and  power  of  the  press.  No  doubt,  it  has  .  vM.-rv<ip.\PKR  Phantasv  “The  Man 
some  great  powers,  hut  those  p..wors  arc  much  A  \ f 

more  limitefl  tlian  is  pofiularly  '>upi>oscd.  Ke-  '  \\  nC>  Worked  With  Utllia  On  thC 

member  that  by  using  exaggerated  language  in  Still.”  has  appeared  in  pamphlet  form, 
regard  to  the  p.iwcr  of  the  press,  people  in-  Briefly,  it  is  the  tribute  which  former 
crease  the  .  vd  which  they  desire  to  diminish,  Martin  H.  Glyiiii  of  New  York  paid 

Mr.  Strachey  .says  frankly  that  “he  to  hklward  Page  Mitchell  after  fifty  years 
holds  no  highfalutin’  illusions  as  to  his  of  service  on  the  Sun.^  Hidden  in  the 
profession”  but  at  the  same  time  he  is  middle  of  the  phantasy  is  this  jtem  about 
intensely  proud  of  tlie  business  in  which  the  influence  of  Dana : 
he  is  engaged  and  l)elicves  that  “taken  as  Dana  humanized  the  newspaper  as 
a  whole  there  is  no  calling  more  worthy  Dickens  humanized  the  novel.  He  made 
of  being  practiced  by  an  honorable  man,  the  Sun  love  the  world  and  revel  m  life, 
and  one  who  wishes  to  serve  his  countrv.”  He  made  the  Sun  picture  the  hunwn 
The  overset  of  this  review  dealt  with  panorama,  paint  the  passing  show.  He 
the  chapter  entitled  “My  ,‘\merican  Tea  made  the  Sun  tell  poker  stories  and 
Parties.”  These  were  given  him  at  va-  animal  talcs.  He  made  the  Sun  play  up 
rious  times  by  men  connected  in  some  of-  nature,  and  children,  and  plants,  and 
ficial  capacity  with  the  press  of  the  United  everything  that  is  interesting,  curious  and 
States.  strange.  He  made  the  Sun  reflect  inci¬ 


dents  big  and  little,  “lively  or  sad,  life’s 
meanest,  mightiest  things,  from  lighting 
cocks  to  flghting  kings.” 

Copies  may  be  obtained  upon  applica-  j 
tion  to  Martin  H.  Glynn,  Publisher  of  the 
Albany  Times-Union. 

«  *  * 

f  N  the  February  issue  of  the  Qub 
Reporter  published  by  the  Newspaper 
Club  of  New  York,  Sewell  Haggard,  ed¬ 
itor  of  Everybody’s  Magazine,  outlines 
the  editorial  needs  of  his  periodical.  The  ' 
favorite  type  of  story  is  the  story  of  ac¬ 
tion.  Mr.  Haggard  believes  that  an  au¬ 
thor  who  can  write  “good”  stories  stands 
a  better  chance  today  than  he  ever  did 
and  that  while  the  product  as  a  whole  is 
less  inviting  the  market  is  growing 
steadily  wider. 

*  *  * 

TN  the  Christian  Science  Monitor  of 
Boston,  February  9,  there  is  an  in¬ 
teresting  personality  sketch  of  Frank 

Presbrey,  the  well  known  New  York  ad¬ 
vertising  agent.  Mr.  Presbrey,  accord¬ 

ing  to  the  Monitor,  started  in  Washing¬ 
ton  Public  Opinion,  which  he  conducted 
for  eight  years.  He  then  came  to  New 
York  to  join  Walter  Hines  Page  in  pub¬ 
lishing  the  Forum.  When  Mr.  Page 

went  to  the  Atlantic  Monthly  to  become 
its  editor,  Mr.  Presbrey  started  his  ad¬ 
vertising  agency,  which  has  achieved  such 
distinction  that  he  is  regarded  as  one  of 
the  deans  of  the  advertising  agency  busi¬ 
ness  in  America.  The  sketch  in  the 
Monitor  calls  special  attention  to  the 
constructive  work  which  Mr.  Presbrey  is 
doing  among  the  boys  of  the  country.  Of 
course,  it  mentions  his  connections  with 
numerous  financial  institutions  and  does 
not  overlook  his  well-known  ability  as  a 
golf  player. 


CollectionsMadeEasy 

Prompt  Payment  of  Subscription  Rates  When  Due 
Is  Assured  if  Your  Subscriber  Holds  a  Policy 

SUBSCRIBERS  MAKE  SACRIFICES  TO  KEEP 
THEIR  POLICIES  IN  FORCE 

Insurance  Protection  Builds 
New  Circulation  That  Sticks 

HICKEY-MITCHELL  CO. 

Piene  Bldg.  (Builds  and  Holds  Circulation)  St.  Louis 

17.  S.  Mgrs. — National  Casualty  Co.,  Newspaper  Dept. 


lllinoia  Weekly  Sold 

A.  A.  Raboin  has  sold  the  Qifton  (Ill.) 
Advocate  to  Harry  E.  Harling  of  Clif¬ 
ton. 

Bill  Affecting  Newspapers  Defeated 

The  Oregon  legislature  has  killed  the 
bill  which  would  compel  newspapers  to 
print  retractions  for  alleged  faJse  state¬ 
ments. 


Receivers’  Sale 


fully  equipped  plant 


THE  TIMES 

daily  tabloid  pictorial  newspaper 
of  Baltimore,  Md. 


119  West  Baltimore  Street 

together  with  unexpired  term  of 
lease  on  said  property. 

For  further  details  write  or 


CHARLES  M.  CLARK. 

J.  CALVIN  CARNEY, 
Receivers 

IS2  New  Amsterdam  Bide. 
Baltimore.  Md. 


Stores  Gain  in  Saturday  Sales 
Through  Evening  Dispatch 

Richmond  (V a.)  merchants  get  best  results  from  fast 
growing  Dispatch  paper 

By  Walter  H.  Story 


The  VALUE  of  the  Evening  Dis¬ 
patch  as  an  advertising  medium  is 
well  illustrated  by  the  experience  of 
one  of  the  largest  local  advertisers. 

He  was  persuaded  to  use  the 
Evening  Dispatch  on  Fridays  in 
preference  to  the  paper  then  carrying 
the  copy.  This  immediately  resulted 
in  his  Saturday  luisincss  showing  a 
very  gratifying  increase  both  as 
compared  w^th  previous  weeks  and 
with  business  a  year  before.  He  is 
now  psing  the  Evening  Dispatch  ex¬ 
clusively  on  Friday. 

Carrying  Full  Copy 
Experiences  like  the  one  mentioned 
above  have  resulted  in  placing  of  full 
copy  in  the  Evening  Dispatch  by 
every  large  local  store  in  Richmond. 
This  fact  is  interesting  to  space  buyers 
as  the  surest  guide  to  relative  pulling 
power  of  afternoon  papers  in  this 
territory. 

Exclusive  Features  Increase 
Circulation 

The  Evening  Dispatch  has  been 
built  on  the  wise  policy  of  giving  the 
public  what,  they  want.  It  has 
largely  increased  its  news  service 
and  has  added  attr.active  features 
appealing  to  all  classes.  A  strong 
and  successful  bid  for  the  favor  of 
business  men  has  recently  been  made 
in  the  inauguration  of  a  5:30  Green 
Special  Fdition.  This  edition  carries 
late  news,  complete  stock  reports 
and  the  latest  happenings  in  sports. 
Its  popularity  has  been  instantaneous 
and  is  responsible  in  no  small  degree 
for  the  large  increases  in  circulation. 

Key  to  Rich  Market 

.As  is  the  case  with  local  advertisers, 
foreign  space  buyers  have  found  the 


Evening  Dispatch  essential  in  order 
to  reach  the  buying  public  in  this 
rich  market.  They  have  been 
materially  aided  in-  their  selling 
campaigns  by  making  use  of  the  well 
equipped  Service  Department  which 
the  Dispatch  papers  maintain  for 
their  benefit.  This  department 
gladly  furnishes  surveys  and  data  of 
all  kinds  on  market  conditions.  Its 
use  enables  the  advertiser  to  enter 
the  Richmond  territory  with  a  vision 
of  conditions  that  makes  his  adver¬ 
tising  a  much  more  forceful  weapon. 

Combination  Rate  for 
Evening  Dispatch  and 
Times-  Dispatch 

Space  in  the  Evening  Dispatch  may 
be  bought  at  a  flat  rate  of  iic.  in 
combination  with  the  Times-Dispatch 
daily  edition  or  individually  for  7c. 
on  a  contract  for  3,000  lines. 

The  Evening  Dispatch  goes  into  the 
homes  of  Richmond  by  carrier,  over 
regular  routes.  Your  advertising 
message  goes  into  the  homes  not  by 
chance  of  purchase,  but  by  systematic 
delivery,  rain  or  shine. 

This  is  One  of  a  Series  of 
Advertisements 

which  will  appear  in  this  publication 
giving  advertisers  the  facts  about 
the  newspaper  situation  in  Richmond, 
Va. 

Dispatch  Papers  are  Members 
of  A.  B.  C. 

Story,  Broors  and  Finley, 
Special  Representatives 

New  Yoek-  Philadelphia  -  Cbicaco 
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Growth  of  Manufactures  in 

THE  SOUTH 


The  South’s  rapid  strides  in  the 
development  of  her  manufactures  is 
a  story  of  an  expanding  manufac¬ 
turing  industry  at  home  to  utilize 
locally  produced  raw  materials. 

During  the  past  twenty  years 
the  geographic  center  of  cotton 
manufacturing  has  shifted  from 
New  England  to  the  South. 

Southern  mills  are  now  consum¬ 
ing  nearly  60  per  cent  of  all  cot¬ 
ton  used  in  American  plants.  The 
number  of  spindles  in  its  cotton 
mills  has  increased  from  4,500,000 
to  nearly  15,700,000. 

The  swift  development  of  the 


cotton  spinning  industry  is  also 
true  of  what  is  taking  place  in  other 
lines  of  trade.  This  great  South  has 
also  turned  to  the  manufacturing 
of  her  metals,  the  refining  of  her  pe¬ 
troleum,  making  of  coke,  and  utiliz¬ 
ing  her  own  timber  in  her  own 
shipbuilding  plants. 

The  total  value  of  manufactured 
products  in  the  South  as  stated  by 
the  Census  Bureau  is  in  excess  of 
$9,800,000,000. 

The  South,  rich  in  tradition,  rich 
in  natural  resources,  rich  in  indus¬ 
tries,  is  now  developing  faster  and 
progressing  more  rapidly  than  any 
other  part  of  our  land. 


T he  market  Is  here,  the  money  is  here.  T hese  newspapers, 
realizincr  that  through  the  expansion  of  their  own  com¬ 
munities  they  increase  their  own  scope,  and  so  invite 
National  Advertisers  to  come  South  with  their  soods. 
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ADOPT  CODE  ON  FREE 
PUBUCITY 

MaiMchutetts  Press  Association  Also 
Favors  Plan  of  Country  Newspapers 
to  Handle  National  Advertising 
for  Small  Newspapers 

Boston,  Mass.,  Feb.  12. — The  Massa¬ 
chusetts  Press  Association,  meetings  here 
today,  unanimously  adopted  a  code  of 
ethics  for  the  handling  of  free  publicity 
in  member  newspapers.  It  also  favored 
the  plan  of  Country  Newspapers,  Inc.,  to 
handle  national  advertising  for  small 
newspapers. 

The  code  of  ethics  follows : 

WIIEKE.^S  newspaper  space  is  a  commodity 
on  which  publishers  of  newspapers  and  their 
emidoyees  deiicnd  for  their  livelihfod  and 

WHERF.AS  the  scope  and  uses  of  newspaper 
publicity  have  been  misunderstood  and  abused 
to  the  extent  that  there  has  been  a  wide  public 
misconception  of  the  limits  to  which  a  news¬ 
paper  is  justified  in  extending  free  use  of  its 
space  and  in  order  to  effect  a  code  of  adver¬ 
tising  and  publicity  ethics  which  shall  be  just 
and  equitable  to  publishers  and  to  the  public, 
the  Massachusetts  Press  Assftciation  has  adopted 
the  following  for  the  guidance  of  its  members. 

IN  GENERAL:  Inasmuch  as  the  preparation 
and  distribution  of  free  publicity  in  plate  or 
other  form  for  government,  charitable,  business, 
or  public  interest,  entails  service  for  which 
f>thers  are  eomiiensated,  it  is  agreed  that  such 
material  shall  be  regarded  as  unpublishable  with¬ 
in  the  meaning  of  this  code,  unless  appearing 
.as  advertising  matter  and  paid  for  at  card  rates. 
It  shall  not  be  considered  in  accordance  with 
the  princijiles  of  this  .\ssociation  and  our  pro¬ 
fession  to  allow  to  one  customer  privileges  or 
rates  for  advertising  not  granted  another  cus¬ 
tomer  for  like  service,  nor  shall  cut  rates  or 
agency  commission  be  allowed  direct  advertisers. 
In  conformity  with  the  Standard  pf  Merchai. dis¬ 
ing  Practices  for  newspajters  adopted  in  1921 
by  the  National  Association  of  Newspaper 
Executives  requests  for  services  that  are  clearly 
not  within  the  province  of  newspapers  shall  be 
declined.  Such  re<iuests  including  selling  goods 
or  other  canvassing,  or  payment  of  bills  for 
printing  and  post.age  of  letters,  broadsides  (so- 
called)  or  the  preparation  of  same  within  the 
publisher’s  own  office  at  no  expense  to  the  ad¬ 
vertiser  or  his  agent. 

No  special  services  entailing  the  furnishing  of 
list's  of  dealers  in  certain  lines  of  trade,  surveys, 
etc.,  shall  be  furnished  without  the  identity  of 
the  prospective  advertiser  being  made  known 
and  a  bona  fide  advertising  contract  being 
furnished  by  said  advertiser  or  his  agent,  but 
this  shall  not  be  construed  to  operate  against 
the  furnishing  to  recognized  agencies  or  their 
clients  general  information  concerning  the  field 
in  which  the  publisher  does  business. 

.\nd  for  the  further  guidance  and  assistance 
of  the  members  of  this  Association,  the  various 
classifications  of  publicity  are  hereby  defined  as 
follows; 

POLlTir,\L;  Announcements  of  statements 
adv*)cating  election  or  defeat  of  a  candidate  for 
public  tffice  shall  be  deemed  advertising  matter, 
charged  at  political  advertising  rates  and  labeled 
“Political  advertising’’  Massachusetts.  State¬ 
ments  made  by  candidates  at  political  rallies  and 
which  would  form  part  of  the  report  of  same 
which  said  newspaper  would  publish  in  the 
course  of  its  service  to  the  readers  of  its  terri¬ 
tory  shall  not  be  deemed  to  be  in  this  classifica¬ 
tion. 

AUTOMOBILE:  Inasmuch  as  it  is  not  the 
custom  to  extend  free  privileges  of  news 
columns  to  other  lines  of  business  without  suit¬ 
able  compensation,  it  is  hereby  deemed  unethical 
to  grant  to  the  automobile  industry  or  its  repre- 
sent.atives  any  of  the  common  forms  of  "auto¬ 
mobile  publicity’’  but  this  section  shall  not  be 
construed  to  inffuence  a  publisher  against  the 
use  of  an  article  of  legitimate  news  concerning 
the  progress  of  a  local  dealer  or  his  business. 

DRAMATIC:  The  exchange  of  space  for  seats 


or  passes  to  legitimate  or  moving  picture  theatres 
shall  not  be  considered  within  the  scope  of  these 
resolutions,  but  members  are  urged  in  justice 
to  themselves  and  other  advertisers,  to  limit 
said  notices  to  the  value  of  co..rtesies  received. 

FRATERNAL,  CLUBS,  AND  S(X:iETY 
NOTICES:  Inasmuch  as  the  successful  pro¬ 
gress  of  much  of  the  social  life  of  any  com¬ 
munity  depends  upon  the  press  and  inasmuch 
as  advance  notices  for  fraternal  and  other  as¬ 
sociations  generally  saves  heavier  expenses  for 
printing,  postage,  and  stationery,  it  is  agreed 
that  a  nominal  sum  to  be  fixed  by  the  publisher 
shall  be  charged  for  all  advances  notices  of  all 
meetings,  whether  admission  is  charged  or  not, 
and  that  the  customary  line  or  inch  rate  shall 
prevail  for  all  advance  notices  of  events  to 
which  admission  in  any  form  is  charged.  This 
section  shall  not  operate  to  prevent  a  publisher 
from  granting  a  complimentary  news  item  when 
display  advertising  is  used,  neither  shall  it 
operate  against  a  differential  in  favor  of  strictly 
charitable  societies  or  their  events. 

CHURCH  AND  RELIGIOUS  PUBLICITY: 
The  Massachusetts  Press  Association  recognizes 
the  fact  that  churches  of  all  denominations,  and 
religious  or  semi-religious  and  social  organiza¬ 
tions  connected  therewith,  have  a  necessary  and 
distinct  function  in  every  community.  The 
Massachusetts  Press  Association  also  records  its 
own  calling  a  like  recognition  in  the  progress  of 
the  community  and  in  view  of  the  fact  that  said 
religious  institutions  do  now  purchase  and 
rightly  so,  various  commodities  entering  into  the 
successful  prosecution  of  their  endeavors,  it  is 
deemed  just  that  the  newspaper  of  a  community 
should  be  recompensed,  at  least  to  a  nominal 
extent  for  the  expense  involved  in  the  publica¬ 
tion  of  Sunday  church  announcements  and 
similar  publicity.  It  is  the  sense  of  this  meet¬ 
ing  that  the  common  or  calendar  form  of  weekly 
church  announcements  shall  be  charged  for  at 
a  fiat  rate  per  announcement  or  at  a  special 
charity  rate  per  line,  but  that  the  courtesies  of 
such  departments  or  other  departments  of  the 
publication  may  be  extended  without  charge  il 
the  church  or  religious  organization  uses  dis¬ 
play  advertising  space  of  equal  or  greater  value. 
This  section  shall  not  be  construed  to  apply  to 
news  announcements,  contributions  by  pastors 
or  laymen  or  other  material  of  news  value  used 
in  connection  with,  but  not  a  part  of,  regular 
calendar  or  di.spiay  announcements. 

The  plan  of  Country  Newspapers,  Inc., 
was  approved  on  the  recommendation  of 
John  C.  Brimblecom,  editor  of  the  New¬ 
ton  Graphic  and  president  of  the  National 
liditorial  Association. 

Officers  of  the  Massachusetts  Press 
Association  are;  President,  Gardner  E. 
Campbell,  Wakefield  Daily  Item ;  vice- 
presidents,  L.  E.  Chandler  Palmer  Jour¬ 
nal;  William  J.  Heffernan,  Spencer 
Leader,  and  Walter  D.  .Mien,  Brookline 
Chronicle;  secretary,  Carl  F.  Prescott, 
Fast  Weymouth  Gazette;  treasurer,  Rob¬ 
ert  Osterhout,  Hudson  News-Enterprise. 


Michigan  to  Have  Ethica  Code 

(By  Telegraph  to  Editor  &  Publisher) 

Grand  Rapids,  Mich.,  Feb.  14. — Rep¬ 
resentatives  of  all  Michigan  newspaper 
associations  met  at  Detroit  yesterday  to 
consider  the  formulation  of  a  journalistic 
code  of  ethics.  E.  J.  Ottaway,  president 
of  the  Michigan  Press  Club,  appointed 
Edmund  E.  Booth  of  the  Grand  Rapids 
Press,  Howard  H.  Fitzgerald  of  the 
Pontiac  Press,  J.  E.  Richards  of  the 
.Mpena  News  and  Marshall  Cook  of  the 
Hastings  Banner  as  a  committee  to  han¬ 
dle  the  work.  Mr.  Booth  will  be  chair¬ 
man  and  a  Detroit  member  will  be  named 
later.  The  committee  will  work  co-op¬ 
eratively  with  editors  and  reporters  on 
all  state  newspapers  gathering  their  ideas 
and  will  report  to  the  Michigan  Jour¬ 
nalistic  Conference  at  .\nn  Arbor  next 
fall. 


PROPAGANDA  CONDEMNED 


Pennsylvania  Weekly  Editors  Will  In¬ 
sist  on  Pay  for  Service 

(By  Telegraph  to  Editor  &  Publisher) 

Harrisbi  rg,  Pa.,  Feb.  14.— Re-election 
of  C.  B.  Spatz,  Boyertown,  editor  of  the 
Berks  County  Democrat,  featured  the 
final  session  of  the  Pennsylvania  Weekly 
Newspaper  .Association.  C.  M.  Meredith 
of  the  Quakertown  Free  Press,  was 
elected  vice-president,  while  Howard 
Reynolds,  of  the  Quarryville  Sun,  was 
re-elected  secretary-treasurer.  The  new 
executive  committee  will  include  Walter 

L.  Sanborn,  Lansdale  Reporter ;  Charles 

M.  Coles,  Lykens  Standard;  C.  R.  Kurtz, 
liellefonte;  Harry  A.  Thompson,  Tyrone 
Times. 

Vigorous  protests  against  the  growing 
practice  of  soliciting  free  publicity  was 
voiced  in  a  resolution  passed  by  the 
association  this  afternoon,  which  went  on 
to  say  that  the  editors  should  insist  upon 
just  remuneration  from  all  those  seeking 
publicity.  Discouragement  of  propaganda 
by  various  firms,  corporations,  public 
service  companies,  and  others  should  be 
continued,  said  the  resolution.  Free 
lodge  and  church  advertising  was  also 
condemned. 

Endorsement  of  the  governor’s  efforts 
in  behalf  of  law  enforcement  was  heartily 
accorded  by  another  resolution,  while 
still  another  put  the  association  on  record 
as  unalterably  opposed  to  the  cancellation 
of  any  foreign  debts  without  receiving 
full  payment. 

Mr.  Spatz  spoke  of  the  better  methods 
employed  in  publishing  newspapers  and 


the  need  of  greater  care  on  the  part  of 
publishers  that  the  legislature  does  not 
place  upon  the  statute  hooks  acts  unrea¬ 
sonable  and  harmful  to  the  industrial. 
He  cited  the  printing  of  assessment  lists 
as  a  safeguard  to  taxpayers’  interest,  and 
thought  that  publishers  were  too  modest 
where  their  own  interests  were  concerned. 

-\  unanimous  vote  of  thanks  was 
voted  Governor  and  Mrs.  Pinchot  for 
the  informal  reception  tendered  the 
membtjs  at  the  executive  mansion.  More 
than  150  members  were  present. 


HOOVER  A  HOOSIER  GUEST 

Will  Address  Republican  Editors  at 
South  Bend,  June  8 

Washington,  D.  C.,  Feb.  15. — Herbert 
Hoover,  Secretary  of.  Commerce,  has  ac¬ 
cepted  an  invitation  to  speak  at  the  mid¬ 
summer  meeting  of  the  Indiana  Repub¬ 
lican  Editorial  Association  to  be  held  at 
South  Bend  on  June  8.  The  invitation 
was  tendered  Mr.  Hoover  in  Washington 
this  week  by  George  D.  Lindsay,  presi¬ 
dent  of  the  association  and  publisher  of 
the  Marion  (Ind.)  Chronicle.  Mr.  Lind¬ 
say  also  called  on  President  Harding  and 
invited  him  to  be  the  association’s  guest 
at  a  mid-winter  banquet  to  be  held  in  In¬ 
dianapolis  next  January. 


Ann  Arbor  Times-News  Broadcasting 

The  .Ann  Arbor  (Mich.)  Times-News 
has  opened  a  radio  station  for  the  broad¬ 
casting  of  musical  numbers  in  connection 
with  musical  interests  of  the  University 
of  .Michigan.  Its  call  is  WQAJ. 


WTERTYPE 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  slugs  up  to 
42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 

General  Offices:  805  Terminal  Building,  Brooklyn,  N.  Y. 


Wanted— 

A  Magazine  or  a 
Newspaper 

A  group  of  men,  experienced  and  actu¬ 
ally  engaged  in  the  publishing  business, 
and  with  ample  capital,  want  to  buy  a 
magazine  or  a  newspaper. 

There  is  no  property  too  large  for  con¬ 
sideration,  nor  will  smallness  exclude 
attention. 

This  advertisement  is  designed  to  act  as 
an  introduction  to  some  publisher,  large 
or  small,  who  would  sell  if  he  felt  the 
price  and  principals  were  right,  and 
would  talk,  in  confidence,  direct  with 
the  prospective  purchasers. 

Address:  Box  A 884,  Editor  and  Pub¬ 
lisher. 
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IOWA  EDITORS  APPROVE 
PLAN  FOR  CODE 


Committee  Will  Draft  Ethical  Standard* 
C.  Tucker  New  President — 
Aue  Chairman  of  Daily 
Newspaper  Group 


Iowa  editors  in  session  at  Des  Moines 
February  8-10  for  the  annual  meetinjj  of 
the  state  press  association,  adopted  a 
resolution  calling  for  a  committee  to 
draft  a  code  of  ethics  for  the  association. 
George  C.  Tucker,  of  the  Webster  City 
Freeman-Journal,  was  elected  president 
of  the  association  and  John  F.  D.  Aue, 
of  the  Burlington  Hawk-Eye,  was 
named  chairman  of  the  daily  newspaper 
group.  Other  officers  of  the  press  asso¬ 
ciation  are :  Vice-president,  E.  P.  Harri¬ 
son,  Oakland  Acorn ;  secretary,  O.  E. 
Hull,  Leon  Reporter,  and  treasurer,  F. 
H.  McCabe,  Logan  Observer.  Directors 
elected  are :  John  Carey,  Rock  Rapids 
Review;  K.  F.  Baldridge,  Bloomfield 
Democrat;  and  J.  G.  Lucas,  Madrid. 
Holdover  directors  are :  Mr.  Aue,  O.  S. 
Bailey,  Waukon  Republican  and  Stand¬ 
ard  ;  and  T.  W.  Purcell,  Hampton 
Chronicle. 

The  Register  and  Tribune  trophy  for 
the  best  front-page  for  newspapers  in 
towns  of  mere  than  1,TO0  population  was 
awarded  to  the  Iowa  Falls  Sentinel.  R. 
A.  Stacy,  editor,  submitted  specimen  six- 
column  pages,  with  five  columns  balanced 
and  the  left-hand  column  devoted  to 
editorials  in  a  different  type-face.  The 
Iowa  Press  Association  cup  for  similar 
excellence  in  towns  of  less  than  1,000 
populatio:’.  went  to  the  Glidden  Graphic, 
of  which  Ben  J.  Preuss  is  editor. 

The  Fort  Dodge  Messenger  and 
Chronicle  won  the  daily  newspaper  prize 
awarded  by  the  Ames  chapter  of  Sigma 
Delta  Chi  for  outstanding  community 
service.  The  fraternity’s  prize  for 
weekly  papers  was  awarded  to  the  Fair- 
field  Tribune.  The  prize  committee 
praised  the  Hardin  County  Citizen  for 
its  fight  against  the  Ku  Klux  Klan.  One 
hundred  per  cent  news,  promotion  of 
community  education,  business,  fun,  and 
morality,  were  the  points  on  which 
judgment  was  based. 

The  association  recommended  that 
members  join  Country  Newspapers,  Inc., 
the  new  co-operative  association  for  so¬ 
liciting  foreign  advertising. 

James  O’Shaughnessy,  executive  sec¬ 
retary  of  the  American  .Association  of 
.Advertising  .Agents,  advocated  a  “flat 
rate  for  everyody,  sworn  circulation  and 
definite  commission  of  15  per  cent  to 
agencies.”  He  declared  that  “advertising 
will  not  reach  the  saturation  point  within 
the  time  of  any  living  editor,”  that 
“advertising  has  only  begun.” 

Gov.  J.  A.  Preus,  of  Minnesota,  speaker 
at  the  annual  banquet,  condemned  social¬ 
ism  and  the  Non-Farti.san  League,  and 
informed  the  editors  that,  as  North 
Dakota  newspapers  passed  out  of  exist¬ 
ence  under  the  rule  of  the  Non-Par¬ 
tisan  League,  and  their  conductors  moved 
southward,  Iowa  newspapers  could  ex¬ 
pect  new  and  strange  competition  soon. 

Present  American  tariff  policies  are 
acting  as  a  Iwx.merang  to  the  farmer, 
declared  Francis  H.  Sisson,  vice-presi¬ 
dent  of  the  Guaranty  Trust  Company, 
New  York,  who  followed  Gov.  Preus. 
Lafayette  d  oling,  Jr.,  general  manager  of 
the  Des  Moines  Capital  and  vice-president 
of  the  Greater  Des  Moines  committee, 
presided  at  the  banquet. 


tickets  (which  are  sold  21  for  a  dollar) 
a  leather  coin  purse  would  be  given  away. 

“The  latest  survey  we  have  made  of 
the  electric  railway  companies  in  the 
L'nited  States  shows  that  something  over 
300  are  doing  advertising  and  public  re¬ 
lations  work  in  some  form  or  another,” 
Mr.  St.  Clair  stated.  “More  than  150 
of  them  are  using  newspaper  advertising, 
and  we  have  found  only  forty-four  in 
the  entire  country  that  are  making  no 
attempt  to  do  anything  to  gain  good  will 
through  the  use  of  newspaper  advertising, 
company  publications  or  window  si^s. 

“We  wish  that  every  electric  railway 
in  the  United  States  were  spending  at 
least  one  per  cent  of  its  gross  for  adver¬ 
tising  through  its  own  channels  in  the 
form  of  window  signs,  leaflets  for  the 
public,  etc.,  and  newspaper  advertising. 
.A  few  companies  are  spending  practically 
this  amount,  but  all  too  many  of  them 
are  not  spending  enough.  However,  we 
are  not  discouraged. 

“When  the  advertising  section  of  our 
association  began  two  years  ago,  it  urged 
more  advertising  and  public  relations 
work  by  electric  railway  companies. 
Less  than  two  per  cent  of  the  companies 
in  the  country  were  doing  anything. 
Now  the  total  number  of  advertising  com¬ 
panies  represents  upwards  of  80  per  cent 
of  the  electric  railway  mileage  of  the 
country.  Unfortunately,  however,  the  in¬ 
dustry  still  is  very  much  under-adver¬ 
tised.” 


Sullivan  Heads  Overseas  Writers 


Mark  Sullivan,  of  the  New  York  Trib¬ 
une.  has  been  elected  chairman  of  the 
Overseas  Writers  for  the  coming  year. 
Harold  Phelps  Stokes,  of  the  New  York 
Evening  Post,  has  been  made  secretary; 
William  Philip  Simms,  of  the  Scripps 
Newspaper  .Alliance,  treasurer,  and  Her¬ 
bert  Corey,  Arthur  J.  Sinnot,  of  the  New¬ 
ark  News,  and  Robert  T.  Small,  of  the 
Consolidated  Press,  members  of  the  ex¬ 
ecutive  committee.  The  organization  now 
has  a  membership  of  69,  49  of  whom  are 
in  Washington. 


LAUGH  RRST— THEN  RIDE 


(Continued  from  page  11) 


last  year  carried  a  scries  of  advertise¬ 
ments  which  caused  much  comment  and 
which,  in  different  vein,  drove  home  a 
similar  idea.  The  company,  which  is  one 
of  the  few  which  has  never  given  up  the 
five-rent  fare,  has  been  alert  to  make  the 
most  in  an  advertising  way  (for  a  con¬ 
siderable  time)  of  every  opportunity. 
During  a  recent  dollar  day,  held  by  the 
merchants,  the  street  railway  advertised 
that  to  the  first  1.000  purchasers  of  metal 


In  Washington 
ONE 

COMBINATION 
Two  Newspapers 
Morning  HERALD 
Evening  TIMES 
ONE  RATE 
115,000  Circulation 


More  circulation  in  Wash¬ 
ington  than  there  are  homes. 


The  Washington  Times 


and 


The  Washington  Herald 

G.  Logan  Payne,  Pub. 


National  Advertislnf  Raprasantative 
G.  Lopan  Pajma  Co. 
Chicago,  Datrolt, 

St.  Louis,  and  Los  Aacsl** 


Payna,  Burns  St  Smith 
Naar  York  and  Boston 


ILLINOIS 


An  Ideal  Try-Out  Territory  for 
Nationally  Advertised  Goods 


Illinois  has  a  wonderful  balance  in  the  pro¬ 
portion  of  its  urban  and  rural  population;  in 
the  wealth  and  variety  of  its  agriculture  and 
manufacture. 


It  has  6,485,280  people,  of  whom  5,092,382  are 
native  white. 


It  is 


First  in  the  Packing  Industry 
Second  in  Value  of  All  Farm  Property 
Second  in  Value  of  Farm  Land 
Third  in  Total  Value  of  Farm  Crops 
Third  in  Manufactures 
Fourth  in  Pig  Iron  Production 


Illinois  is  an  extremely  attractive  state  for 
advertisers.  The  tremendous  circulations  of 
the  many  newspapers  in  this  state  present  a 
total  number  of  prospective  buyers  that  should 
appeal  to  all  national  advertisers. 


SUCCESS  IS  ASSURED  IN  ILLINOIS 


Success  in  Illinois  means  that  an  appreciable 
influence  of  that  success  will  radiate.  North, 
South,  East  and  West.  The  following  list  of 
leading  Illinois  newspapers  will  open  the 
doors  of'the  homes  of  Illinois  for  your  message. 


Rate  for 

Rato  for 

2,5M 

1».M» 

Circulation 

Line* 

Lines 

** Aurora  Beacon-News  . 

...(E) 

15,249 

.055 

.055 

Bloomington  Pantagraph . 

17,841 

.05 

.05 

Chicago  Herald-Examiner  .  .  . 

...(M) 

395,861 

.55 

.55 

Chicago  Herald-Examiner .  .  . 

. . . (S) 

729,735 

.85 

.85 

Chicago  Daily  Journal . 

...(E) 

117,483 

.26 

.24 

^Chicago  Tribune  . . 

.  ..(M) 

517,184 

.70 

.70 

fChicago  Tribune . 

. . . (S) 

790,552 

1.00 

1.00 

**Moline  Dispatch  . 

...(E) 

9,391 

.04 

.04 

J-Peoria  Journal-Transcript.  .  . 

(M&E) 

33,182 

.10 

.09 

Peoria  Star . 

...(E) 

24,580 

.075 

.06 

**Rock  Island  Argus . 

. . . (E) 

10,704 

.04 

.04 

fSterling  Gazette  . 

. . . (E) 

5,149 

.03 

.03 

Government  Statements,  April  1, 

1922. 

fGovernment  Statements, 

October 

1,  1922. 

**A.  B.  C.  Publishers’  Statements, 

October  1, 

1922. 
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NE  OUT  31,  1923,  with  a  scale  of  $42  for  night  Chester  (X.  H.)  L'nion.  son  of  Frank  E. 

work,  and  $37  for  day.  Machinist-opera-  l^airgley,  will  act  as  managing  editor. 
14  tors  get  $45  night  and  $40  day.  A  special  Frank  E.  Langley  will  continue  to  devote 

shift  of  five  8-hour  days,  day  work,  and  his  efforts  to  the  Barre  Times,  which  he 
p  Saturday  night  of  eight  hours,  is  estab-  founded.  William  D.  Chandler,  post- 

I'aper  Me-  lished  for  papers  with  morning,  evening  master  of  Concord,  retires  as  editor  of 
Specu-  and  Sunday  editions,  with  pay  of  day  the  Monitor, 
lierald-  scale  for  five  days’  work  and  day  scale 

plus  $1  for  Saturday  night.  Apprentices 
receive  from  20  to  80  per  cent  of  jour¬ 
neymen’s  pay.  Arbitration  of  all  differ- 
Publishek)  ences  is  provided.  The  old  scale  was  the 
-The  Reading  same  and  hours  remain  unchanged  at  48 
ce  today  as  a  per  week.  The  special  shift  is  new. 
vspaper.  'The  Pressmen*. 

to^T Uh  Coi.i  MBUS,  Ohio. — .Agreement  effec- 

’  Ttip  Trih-  September  5,  1922,  to  September  4, 
rnm  ?(!  to  36  "  following  night  scale :  Men- 

on  Sundav  in  '“-charge,  $48;  journeymen,  $43.50;  ap- 
:s  and  maga-  Pi'cntices,  $19.50  to  $22.50.  Day  scale  is 
erved  by  the  $^50  per  week  under  night  scale.  .\rl)i- 
Sunday  issue  Oration  of  differences  arising  under  the 
News  and  the  asreement  only  is  provided.  The  old 
scale  was  the  same. 

directors  an-  Pressmen-Sterw)typeks. 

•orge  S.  Pom-  Rockford,  lu.. — .\grecment  effective 
;rt  D.  Brauff,  j^jy  1922,  to  September  1.  1923.  re- 
,ay,  secreta^-  , lowing  scale  of  $33  night  anti  $.30  dav. 
n  ^  w‘  48-hour  week,  day  or  night. 


Bill  to  Reduce  Ad  Rate  Defeated 

bill  seeking  to  reduce  the  price  for 
legal  advertising  in  newspapers  in  rural 
communities  has  just  been  defeated  in  the 
Utah  House  of  Representatives.  The  bill 
sought  to  change  the  present  law  gov¬ 
erning  the  printing  rate  to  be  charg^  in 
towns  of  less  than  25,000  population  from 
ten  cents  a  line  for  each  insertion  to  ten 
cents  a  line  for  the  first  insertion  of  legal 
advertising  and  five  cents  a  line  for  sub¬ 
sequent  insertions. 


City  Suet  Fort  Worth  Prett 

The  Kosse  (Tex.)  City  Council  has 
authorized  Mayor  Jennings  to  file  suit 
against  the  Fort  Worth  (Tex.)  Press 
asking  $500,000  damages  for  publication 
of  alleged  slanderous  an<l  libelous  state¬ 
ments  regarding  the  town  of  Kosse. 


Capt.  McDonald  Badly  Hurt 

Chicago,  Feb.  15. — Capt.  Nicholas  Mc¬ 
Donald,  Herald  &  Examiner  photogra¬ 
pher,  was  severely  burned  and  his  right 
hand  was  blown  off  by  an  explosion  of 
flashlight  powder  Tuesday  while  he  was 
making  a  still  picture  in  a  loop  office.  A 
spark  fell  into  a  bottle  of  flashlight  pow¬ 
der.  During  the  .Xrgonne.  McDonald 
went  into  action  in  the  6th  Field  Artillery, 
•setting  up  his  camera  beside  a  gun.  When 
the  German  gunners  laid  a  box  barrage 


A.  B.  C.  Directors  in  Montreal 

The  board  of  directors  of  the  .Audit 
Bureau  f>f  Circulations  is  meeting  today 
in  Montreal. 


FOR  UNION  CO-OPERATION 


The  Bell  System’s  transeontinemtal  telet<hone  line  crossing  Nevada 


Highways  of  Speech 


Necessity  made  the  United  States  a  nation  of 
pioneers.  Development  came  to  us  only  by  conquer¬ 
ing  the  wilderness.  For  a  hundred  and  fifty  years  we 
have  been  clearing  farms  and  rearing  communities 
where  desolation  was — bridging  rivers  and  making 
roads,  civilizing  and  populating  step  by  step,  three 
million  square  miles  of  country.  One  of  the  results 
has  been  the  scattering  of  families  in  many  places — 
the  separation  of  parents  and  children,  of  brother  and 
brother,  by  great  distances. 

To-day,  millions  of  us  live  and  make  our  success  in 
places  far  from  those  where  we  were  born,  and  even 
those  of  us  who  have  remained  in  one  place  have  rela¬ 
tives  and  friends  who  are  scattered  in  other  parts. 

Again,  business  and  industry  have  done  what 
families  have  done — they  have  spread  to  many  places 
and  made  connections  in  still  other  places. 

Obviously,  this  has  promoted  a  national  community 
of  every-day  interest  which  characterizes  no  other 
nation  in  the  world.  It  has  given  the  people  of  the 
whole  country  the  same  kind,  if  not  the  same  degree, 
of  interest  in  one  another  as  the  people  of  a  single  city 
have.  It  has  made  necessary  facilities  of  national 
communication  which  keep  us  in  touch  with  the  whole 
country  and  not  just  our  own  part  of  it. 

The  only  telephone  service  which  can  adequately 
serve  the  needs  of  the  nation  is  one  which  brings  all 
of  the  people  within  sound  of  one  another’s  voices. 

“Bell  System" 

American  Telephone  and  Telegraph  Company 
jsj  And  Associated  Companies 

One  Policy,  One  Syatem,  Vniveraal  Sorviem,  and  all  dirmetmd 
toward  Better  Service 


ford»  111.  Their  details  follow ;  Dayton  Scale  Increased 

TYPOGRAPHirAi..  .Sprixgfiei.d.  Ohio.  Feb.  13. — A  new 

Indianapolis.  —  Agreement  effective  agreement  just  signed  at  Dav-ton.  Ohio. 
January  1,  1923,  to  Decemlier  31,  1925,  l)etween  the  Ikiyton  News.  Dayton  Her- 
with  provision  for  opening  the  scale  only  aid  and  Morning  Journal  and  the  typo- 
at  the  end  of  the  second  year  ujxjn  15  graphical  union  provides  an  increase  im- 
days’  notice  by  either  party.  The  scale  mediately  of  $1.50  a  week,  making  the 
is  $52.50  night  and  $48  day.  Journeymen  new  scale  basis  $43..50  day  work  and 
oil  any  shift  on  a  morning  newspaper  $46..50  night  work.  This  is  to  continue 
starting  after  9  p.  m.  are  paid  $55.50  jx-r  for  six  months,  when  the  .scale  is  to  be- 
week.  Machine  learners’  scale  is  $24  to  come  $45  and  $48.  .An  arbitration  clause 
$35.  Apprentices’  scale  is  40  to  70  per  is  contained  in  the  agreement.  The  week 
cent  of  journeymen’s  pay.  .Arbitration  f>f  46  hours  remains  unchanged. 

of  all  differences  is  provided.  The  old  - - - 

scale  was  $47  night,  $43  day,  with  $.50  for  Consolidation  in  Athens,  Ga. 

morning  newspaper  men  on  shifts  starting  /e-  \  n  , 

after  9  p.  m..  and  $24  to  $35  for  machine 

learners  Hours  remain  48  pe-r  week.  f  '  of  existence  a- 

Middlltown,  N.  Y.-Agreement  effec-  newspaper  Februarv  10 

•  T  „„  ^  1  1091  .  1  107.1  time  aco  the  Ranner  and  Tlerald 

tive  January  1,1923,  to  Janua  y  l  1924,  hut  the  Morning  P.anne, 

with  a  scale  of  $38  night  and  and  Evening  Herald  continued.  On  Sun- 

Apprentices  scale  is  $12  to  two-thirds  of  ^3^.  pebruarv  11.  the  Banner-Herab’ 

journeymen  s  pay.  Hours  are  48  day  and  p„h,ishod.  and  it  was  announced  thai 

t  °  scale  was  $33  night  Kiture  only  an  evening  and  Sundaa 

and  $30  day.  Hours  are  unchangM.  _  edition  would  be  issued  under  that  name 
Reading.  Pa.  —  Agreement  effective 
January  1,  1923,  to  January  1,  1924,  with  | 

the  following  scale :  Night,  foremen.  Concord  Papers  Will  Consolidate 
$48  40;  machinist-operators,  $^.40;  jour-  Frank  K.  T.anglcv.  owner  and  publishei 
neymen.  $46;  45  hours  per  week;  day  of  the  Barre  (Vt.)  Times,  and  John  G 
work,  $2  under  night  scale;  48  hours  per  Winant.  of  Concord.  N.  IT  .  have  pur 
week.  Machine  learners.  $26.  .Appren-  chased  the  Concord  Evening  Monitor  am 
tices,  one-third  to  two-thirds  of  journey-  the  Evening  Patriot.  The  Patriot  ha 
men’s  scale.  The  previous  scale  was  $2  been  published  114  years  and  the  Mon 

less  than  the  present  scale,  $8  to  $26  for  itor  for  .50  years.  Formal  transfer  of  tb 

apprentices,  and  $18  for  machine  learners,  papers  wdll  be  made  March  1,  and  the: 

Waterbury,  Conn. — .Agreement  effec-  will  be  consolidated  under  the  new  owner 
tive  from  January  1.  1923.  to  December  ship.  Tames  M.  T.angley  of  the  >Tan 


RETAILERS  PLAN  RESEARCH 
IN  ADVERTISING  ■ 


Death  Sentence  Pronounced 
On  Chinese  Journalist 


(Continued  from  page  7) 


.have  the  figures  at  hand. 

“A  new  field  for  the  ad  manager  is  co-opera¬ 
tion  with  the  store  manager.  Nothing  is  so 
detrimental  in  advertising  as  the  failure  to 
follow  up  your  advertising.  If  you  are  re¬ 
sponsible  for  the  publicity  of  the  store  you  are 
responsible  to  see  that  people  get  what  is  ad¬ 
vertised. 

“This  isn't  the  day  of  individualism  in  ad¬ 
vertising.  After  all,  the  merchant  is  looking 
for  sales  and  profits,  don’t  forget  that.  Give 
the  merchant  what  he  wants  in  the  advertising 
for  the  store,  then  look  around  for  other  fields 
by  which  you  can  enlarge  your  scui>e  as  an  ad¬ 
vertising  manager.’’ 

Irving  Pauli,  of  the  National  Retail 
Dry  titSads  .Association,  spoke  of  the  re¬ 
lations  between  retailer  and  the  consumer, 
based  on  the  joint  Coi^ressional  Com¬ 
mission  of  Agricultural  inquiry  at  Wash¬ 
ington.  “Advertising  has  not  yet  edu¬ 
cated  the  public  to  the  difference  between 
the  finished  value  of  the  commodity  and 
the  raw  material,’’  he  said. 

In  reviewing  the  work  of  the  year. 
Chairman  Chester  L.  Brown  stated  that 
the  main  activity  of  the  advertising 
group  had  been  developing  the  Data 
Book.  The  newly  elected  officers  of  the 
.Advertising  Group  were  published  in  Ed¬ 
itor  &  Publisher  last  week. 

l>ry  goods  retailers  as  a  whole  will 
absorb  price  increases  on  staple  goods 
just  as  long  as  they  can  and  will  pre¬ 
pare  conservatively  for  much  better  busi¬ 
ness  this  spring,  according  to  the  general 
sentiment  at  conclucling  sessions  of  the 
12th  annual  convention  of  the  National 
Retail  Dry  Goods  .Association  February 
9.  While  retailers  were  urged  to  prepare 
for  greatly  increased  1923  spring  business, 
they  were  warned  not  to  gear  their  buy¬ 
ing  so  high  that  they  will  be  unable  to 
make  a  quick  shift  should  business  con¬ 
ditions  make  it  inadvisable  to  continue 
the  policy  with  which  they  were  opening 
the  year. 

Figures  were  given  the  convention 
showing  that  the  actual  percentage  the 
retailer  takes  for  the  dollar  Spent  in  his 
store  is  only  about  1.13. 

The  National  Retail  Dry  Goods  .Asso¬ 
ciation  Thursday  elected  the  following 
officers :  President,  George  B.  Johnson, 
merchandise  manager  for  R.  H.  White 
&  Co.,  Boston; 

First  vice-president  (New  England 
States),  Robert  Braun  of  Porteous,  Mit¬ 
chell  &  Braun  of  Portland,  Me. ; 

Second  vice-president  (Middle  Atlantic 
States).  H.  J.  Tily  of  Strawbridge  & 
Gothier,  Philadelphia ; 

Third  vice-president  (Southern  States), 
R.  E.  Kennington  of  R.  E.  Kennington, 
Jackson,  Miss.; 

Fourth  vice-president  (Middle  Western 
States),  Elmer  T.  Stevens  of  Chas.  A. 
Stevens  &  Bro.,  Chicago; 

Fifth  vice-president  (Far  Western 
States),  W.  B.  Chamberlain  of  A.  Ham¬ 
burger  &  f^on,  Los  Angeles,  Cal. 

'fte  following  directors  of  the  National 
.Association  were  elected: 

Group  1 — New  England,  H.  M.  Shar- 
tenberg,  of  Shartenberg  &  Robinson, 
New  Haven.  Conn. 

Group  2— H.  S.  Heckman,  of  the  Penn 
Traffic  Co..  Johnstown,  Pa. 

Group  3  -Walter  H.  Rich,  of  Rich 
Bros.  &  (^..  Atlanta,  Ga. 

Group  4 — Bolton  Armstrong,  of  Mabley 
&  Carew,  Cincinnati.  O. 

Group  5 — J.  C.  Payne,  Spokane  Dry 
Goods  Co.,  Spokane.  Wash. 

Directors  at  large — Herbert  J.  Tily. 
Strawbridge  &  Clothier,  Philadelphia,  and 
.A.  H.  Mills,  of  the  R.  -A.  MeWhirr  Co., 
of  Fall  River,  Mass. 

The  N.  R.  D.  G.  A.  Traffic  group’s 
new  officers  arc : 

Chairman.  E.  B.  Hussey,  Jordan  Marsh 
Company,  Boston ;  first  vice-chairman, 
Joseph  McCleery,  Joseph  Home  Com¬ 
pany,  Pittsburgh ;  second  vice-chairman. 
.A.  T.  White,  the  Emporium,  San  Fran¬ 
cisco  j  secretary,  A.  W.  Moeller,  Frank¬ 
lin  Simon  &  Co.,  New  York;  treasurer. 
W.  F.  Friel.  S.  Kann  Sons  Company, 
Washington,  D.  C. 

It  was  resolved  by  the  National  or- 


T.TIN  WONG,  well  known  Chinese 
journalist,  is  understood  to  have 
been  sentenced  to  death  at  Canton, 
China,  for  authorship  of  an  article 
condemning  militarism. 

Wong  is  a  journalistic  graduate  of 
Missouri  University  and  a  graduate 
of  the  Pullitzer  School  of  Journalism, 
Columbia  University.  He  is  a  vice- 
president  of  the  Press  Congress  of 
the  World  for  South  China  and  was 
a  delegate  to  its  Honolulu  convention. 

Wong  was  one  of  the  special  cor¬ 
respondents  who  came  from  the  Far 
East  to  cover  the  Arms  Conference 
at  Washington.  In  the  Far  East  he 
is  a  correspondent  of  the  Associated 
Press. 

Friends  of  Wong  in  the  United 
States  have  started  a  movement  to 
save  his  life  and  the  United  States 
Department  of  State  will  be  asked  to 
protest  against  the  execution  of  the 
sentence. 


ganization  that  retail  merchants  in  farm¬ 
ing  communities  should  form  joint  com¬ 
mittees  of  local  business  men  and  farmers 
for  the  purpose  of  aiding  in  the  solution 
of  farm  problems  and  the  fostering  of 
better  relations  between  agriculture  imd 
business. 

The  following  committee  was  named 
to  serve  with  a  similar  committee  from 
the  (ieiieral  Federation  of  Women’s 
Clubs  to  discuss  the  feasibility  of  a  budget 
system  for  women:-  Klmer  Stevens,  of 
(Carles  Stevens  &  Bro.,  Chicago,  chair¬ 
man;  Louis  Kirstein,  of  William 
Filene’s  Sons  &  Co.,  Boston;  H.  M. 
Shartenburg,  of  Shartenburg  &  Robinson. 
New  Haven,  Conn.;  W.  W.  Everett,  of 
Woodward  &  Lothrop,  Washington ;  and 
Mrs.  Lucinda  W.  Prince,  educational  di¬ 
rector  of  the  National  Retail  Dry  Gtxjds 
.Association. 

Lew’  Hahn  was  re-elected  managing 
director  and  the  following  executive  com¬ 
mittee  chosen : 

George  B.  Johnson,  R.  H.  White  Com¬ 
pany,  Boston;  H.  S.  Heckman,  Penn 
Traffic  Company,  Johnstown,  Pa.;  Fred 
I^zarus,  Jr.,  F.  &  R.  Lazarus  &  Co., 
Columbus.  ()hio;  Walter  H.  Rich,  M. 
Rich  &  Bros.  Company.  Atlanta.  Ga. ; 
H.  .M.  Shartenberg.  Shartenberg  &  Rob¬ 
inson  Company,  New  Haven,  Conn.; 
Jesse  Isidor  Straus,  R.  H.  Macy  &  Co., 
Inc.,  New  York;  H.  J.  Tily,  Straw- 
bridge  &  Gothier,  Philadelphia. 


HEARST  PAPER  FOR  FT.  WORTH 


Will  Start  Sunday,  February  25 — 
May  Acquire  Record 

.A  Sunday  newspaper  is  to  be  estab¬ 
lished  by  William  R.  Hearst  in  I-'ort 
Worth,  Tex.,  on  February  25.  Rumors 
have  been  current  for  the  past  two 
weeks  that  negotiations  were  under 
way  for  the  purchase  of  the  Fort 
Worth  Record  by  Mr.  Hearst,  but  it 
is  understood  to  date  nothing  has  been 
actually  settled  in  this  direction.  It 
is,  however,  definitely  decided  that  a 
Hearst  Sunday  paper  will  appear  in 
Fort  Worth  a  week  from  tomorrow. 


Minnesota  to  Raise  Ad  Fund 


.A  new  civic  organization  for  the  pur¬ 
pose  of  advertising  Minneapolis  and 
Minnesota  has  been  formed  at  Minne- 
ajwlis  by  a  group  of  30  business  men 
with  J.  H,  W.  Mackie  as  chairman,  and 
George  Freeman  as  vice-chairman.  If 
will  incorporate  and  set  out  to  raise  a 
fund  of  $125,000.  .A  donation  of  $2,000 
has  been  made  by  the  Minneapolis  (Tham- 
bor  of  Commerce. 


New  Ad  Manager  in  Memphis 

W.  C.  Tichenor  has  been  appointed 
advertising  manager  of  the  Memphis 
Press.  He  was  for  three  years  in  the 
development  and  advertising  depart¬ 
ment  of  the  Oklahoma  City  (5kla- 
homan  and  more  recently  with  the 
Denver  Express. 


WEST 


VIRGINIA 


For  its  size.  West  Virginia  is  the  richest 
area  of  natural  resources  in  the  world. 


Here  is  a  state  crowned  with  iron  and 
undershot  with  coal  and  oil  and  natural 


Besides  these  it  possesses  a  soil  of  great 
fertility,  splendid  for  farms  and  or¬ 
chards,  and  yielding  an  amount  of  tim¬ 
ber  second  to  onlv  one  other  state. 


It  has  water  power  that  is  exceeded  by 
no  state  in  the  East. 


Natural  boundaries  make  it  a  “Market 
by  Itself”  with  more  Natural  wealth 
than  any  other  like  area  on  the  face  of 
the  earth. 


West  Virginia  stands  on  its  resources 
and  cashes  in  on  its  industries. 


It  is  a  territory  to  be  considered  in  any 
advertising  plan.  The  people  of  West 
Virginia  readily  respond  to  the  right 
merchandising  appeal — when  they  see 


These  newspapers  promise  co-operation 
with  your  sales  promotion  department. 


They  Localize  National  Advertising 
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Editor  &  Publisher  jor  February  17,  1923 


E  D  I 


ONLY  HANDBILLS 

IF  we  believed  everything  that  was  claimed  for 
the  Shopping  News  idea  at  the  conventions  of 
the  National  Dry  Goods  Association  and  the  Na- , 
tional  Association  of  Retail  Secretaries  in  New  York 
last  week,  we  might  approve  of  it.  But  we  can’t — 
the  facts  will  not  permit. 

Sam-B.  Anson,  general  manager  of  the  Cleveland 
Shopping  News,  stood  forth  as  the  spokesman  of  the 
weekly  co-operative  catalog  idea.  Like  all  men  who 
sell  booster  editions,  he  fell  into  a  number  of  errop, 
not  the  least  of  which  appear  in  his  general  dis¬ 
course  on  circulation. 

There  is  a  great  deal  of  difference  between  cir¬ 
culation  and  distribution,  as  all  experienced  space 
buyers  have  known  for  years.  However,  it  remained 
for  the  Audit  Bureau  of  Circulations  and  the  United 
States  Government  through  a  demand  for  semi-an¬ 
nual  publishers’  statements  definitely  to  define  the 
difference. 

Ten  thousand  circulars  bearing  one-cent  stamps 
and  tossed  into  the  mails  represent  distribution,  but 
it  takes  ten  thousand  newspapers  paid  for  in  ad¬ 
vance  and  placed  in  the  mails  under  a  special  privilege 
granted  by  the  government  to  mediums  of  informa¬ 
tion  and  education  to  give  the  distinction  of  circula¬ 
tion  to  the  same  printed  appeal.  One  is  an  uninvited 
visitor ;  the  other  is  a  desired  message  of  information 
that  has  been  bought  and  paid  for  as  any  other 
necessity. 

Mr.  Aii-son  explained  in  detail  the  desires  of  the 
promoters  of  the  Cleveland  Shopping  News  to  secure 
a  hundred  per  cent  distribution  and  said  that  167,000 
copies  were  put  into  Cleveland  city  and  suburban 
homes  weekly. 

The  last  report  of  the  United  States  Census  credits 
the  Cleveland  shopping  area  with  329,661  families, 
or  almost  double  the  free  distribution  of  the  Shopping 
News.  The  combined  paid  circulation  of  the  three 
leading  daily  newspapers  of  Cleveland  is  530,557 
daily.  This  is  more  than  200,000  greater  paid  circula¬ 
tion  than  the  total  number  of  families  in  the  Cleve¬ 
land  trading  area.  True,  there  is  doubtless  duplica¬ 
tion  in  this  circulation,  as  it  includes  both  morning 
and  evening  newspapers,  but  any  two  combinations 
of  paid  and  certified  circulations  of  regular  daily 
newspapers  will  equal  the  number  of  families  credited 
to  the  Cleveland  metropolitan  district  and  will  ex¬ 
ceed  the  total  distribution  of  the  Shopping  News, 
and  lack  of  such  distribution  is  the  only  excuse  Mr. 
An>on  offers  for  the  Existence  of  his  pampered 
handbill. 

The  Shopping  News  cost  the  merchants  of  Cleve¬ 
land  $213,400  last  year,  according  to  Mr.  Anson. 
Seventy  per  cent  is  said  to  have  gone  into  printing 
costs  and  10  per  cent  for  office  overhead.  That, 
better  than  anything  else,  explains  the  difference 
between  a  product  that  is  distributed  free  and  one 
that  is  made  to  circulate  on  its  merits  at  a  stated 
price.  One  is  a  mechanical  product  that  finds  equal 
homage  in  the  family,  the  ash-can  and  the  gutter ;  the 
other,  at  a  cost  more  than  twice  as  great  as  the  mere 
cost  of  printing,  for  a  meagre  price  bring  messages 
of  despair,  hope,  love  and  idealism  from  mankind 
in  every  part  of  the  world.  Both  have  a  mission, 
but  that  of  the  first  is  .solely  sordid— business,  only 
business,  is  its  purpose  and  for  that  reason  it  must 
be  distributed  free. 

For  Mr.  Anson  or  any  other  man  to  compare  free 
distribution  of  co-operative  catalogs  or  the  merit  of 
their  appeal  to  that  of  the  daily  newspaper  estab¬ 
lished  as  a  public  service  institution  with  the  respect 
of  its  readers  a  circulation  of  acknowledged  value  is 
absurd. 

Two  hundred  and  thirteen  thousand  dollars,  said 
to  be  the  cost  of  the  Cleveland  Shopping  News, 
would  have  purchased  141  pages  of  advertising  in 
the  three  established  newspapers  of  merited  circula¬ 
tion  of  that  city.  It  is  not  much  money  as  advertis¬ 
ing  goes,  but  it  is  a  great  deal  for  good  citizens 
to  squander  annually  on  a  glorified  handbill— not 
differing  in  fundamentals  from  the  kind  that  modern 
communities  stopped  by  law  about  twenty  years  ago 
because  they  robbed  lawns  of  their  beauty,  clogged 
gutters  and  were  an  ever-present  fire  and  health 
menace. 


A  MASTER  SPEAKS 

ENERAL  HELMUTH  von  MOLTKE  knew 
■  a  great  deal  of  secret  diplomacy  and  its  ways 
in  both  victory  and  defeat.  When  the  great 


war  was  only  in  the  making  he  stood  on  the  side- 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W,  Miller 

Vicksburg  (Miss.)  Herald 

7 'HERE  is  a  generation  that  curseth  their 
father,  and  doth  not  bless  their  mother. 
There  is  a  generation  that  are  pure  in  their  own 
eyes,  and  yet  is  not  washed  from  their  filthiness. 
There  is  a  generation,  O  how  lofty  are  their 
eyes!  and  their  eyelids  are  lifted  up.  ‘There 
is  a  generation,  whose  teeth  are  as  swords,  and 
their  jaw  teeth  as  knives,  to  devour  the  poor 
from  off  the  earth,  and  the  needy  from  among 
men. —  (Prov.  xxx  :  11-14).  As  therefore  the 
lares  are  gathered  and  burned  in  the  fire;  so 
shall  it  be  in  the  end  of  this  world.  The  Son 
of  man  shall  send  forth  His  angels,  and  they 
shall  gather  out  of  His  kingdom  all  things  that 
offend,  and  them  which  do  iniquity;  and  shall 
cast  them  into  a  furnace  of  fire:  there  shall  be 
wailing  and  gna.dting  of  teeth.  Then  shall  the 
righteous  shine  forth  as  the  sun  in  the  kingdom 
of  their  Father.  Who  hath  ears  to  hear,  let 
him  hear. —  (Mat.  .viii:  40-43.) 


lines  in  supreme  command  of  the  German  army; 
when  the  diplomats  spoke,  he  sent  the  trained  hordes 
of  the  Kaiser  into  Belgium. 

Secret  government  and  not  the  demands  of  his 
fellow  men  had  raised  him  to  supreme  command; 
within  a  few  weeks  the  agencies  of  secrecy  cast  him 
aside. 

In  the  twilight  of  his  life  von  Moltke  wrote  well 
of  the  thing  that  made  and  then  destroyed  him — the 
same  thing  that  is  throwing  its  shadow  across  the 
world  today — when  he  said  : 

“The  highest  art  in  diplomacy  consists,  I  think, 
not  in  preserving  the  peace  at  any  cost  but  in  per¬ 
manently  shaping  the  political  situation  of  a  country 
in  such  a  way  that  it  may  be  in  a  position  to  go  to 
war  with  favorable  prospects.’’ 

That  has  been  the  purpose  of  secret  diplomacy  for 
thousands  of  years,  as  the  histories  of  thousands 
of  wars  bear  testimony;  graveyards  are  its  only 
enduring  monuments. 

The  successful  operation  of  secret  diplomacy  is 
dependent  upon  the  ignorance  of  the  great  majority 
— blind  crowd  following.  Ignorance — lack  of  under¬ 
standing — is  the  basis  of  hate.  Today’s  hates  are 
tomorrow’s  wars. 

Moltke  was  right  when  he  wrote  that  advantage 
for  war  and  not  peace  is  the  high  art  of  secret 
diplomacy. 


MORE  FABLES 

THERBi  is  probably  no  business  or  profession 
that  comes  in  such  close  contact  and  is  at  the 
same  time  so  interwoven  with  the  well-being 
of  the  general  public  as  newspaper  making.  This 
makes  it  all  the  more  amazing  that  we  hear  so  much 
expressed  ignorance  in  discussions  of  its  conduct. 

The  latest  recruit  to  the  ranks  of  fakers  about 
newspapers  is  Prof.  Roland  G.  Usher,  of  Washington 
University.  Speaking  before  the  Womans’  Republi¬ 
can  Club  of  St.  Louis  on  foreign  cable  news  he 
expounded  the  lie  that  a  majority  of  such  news  is 
faked.  During  his  discourse  he  said: 

“The  cable  news  you  read  is  not  written  on  the 
other  side,  except  in  rare  instances.  The  cost  of 
cabling  such  lengthy  accounts  would  be  prohibitive. 
That  news  is  sent  in  skeleton  dispatches  df  from 
eight  to  ten  lines  and  is  expanded  by  the  rewrite  men 
into  two  columns  of  stuff.’’ 

Usher,  it  would  seem,  is  overlooking  his  proper 
field  by  sticking  to  the  honorary  title  of  historian; 
he  should  be  doing  fiction  for  the  twice-a-month 
thrillers  of  the  magazine  world— the  same  thing  his 
imaginative  rewrite  men  would  be  doing  if  they  had 
the  ability  to  build  a  hundred  words  into  short  stories 
that  breathed  life  and  action. 

It  is  when  they  read  silly  charges  of  men  ignorant 
of  the  subjects  that  they  discuss,  that  newspaper 
owners,  who  meet  the  annual  cable  bills  of  hundreds 
of  thousands  of  dollars,  and  workers,  who  with 
painstaking  care  handle  the  news  that  the  money 
spent  brings  to  them  daily  that  America  can  be  the 
most  enlightened  and  best  informed  nation  in 
the  world,  must  be  tempted  to  ask  themselves,  “What 
is  the  use?’’ 

Regardless  of  the  Ushers,  however,  American 
newspapers  and  news  services  will  continue  to  spend 
fortunes  daily  in  order  that  there  can  be  no  doubt 
of  the  reliability  and  informative  value  of  the  service 
they  render  the  greatest  and  most  appreciative  read¬ 
ing  public  in  the  world;  reporters,  rewrite  men  and 
editors  will  continue  to  render  conscientious  service 
and  have  the  satisfaction  of  knowing  their  work  has 
!x‘en  well  done.  If  Prof.  Usher’s  ratio  of  10  cabled 
words  to  two  printed  columns  were  at  all  based  on 
fact,  American  newspapers  would  soon  cut  every  tree 
that  stands  in  the  pulpwood  forests  and  they  would 
print  nothing  but.  “cable”  dispatches.  And  yet,  the 
U.shers  of  tomorrow,  like  the  Ushers  of  today,  will 
turn  to  their  finished  product  to  find  the  history  of 
the  world  from  day  to  day. 


America  that  thundered  hands  off  in  South 
America  so  that  all  the  world  might  hear  and  under¬ 
stand  ;  America  that  said  “Perdicaris  alive  or 
Raisuli  dead”;  America  that  went  over  the  heads 
of  diplomats  to  talk  to  the  German  people  and  bring 
victory  to  the  Allied  armies,  was  the  true  America 
and  expressive  of  the  highest  ideals  of  the  new  form 
of  government  of  the  people  by  the  people  and  for 
the  people. 

Today  America  is  just  as  strong  and  just  as  true 
to  the  high  ideals  that  carried  her  to  leadership 
among  the  nations  of  the  world  as  she  ever  was  in 
the  past,  but  she  is  being  led  into  the  shadows'  of  the 
secret  diplomacy  that  has  wrecked  Europe  and  the 
first  harvest  from  that  diplomacy  is  ignorance  among 
the  masses. 

There  can  never  be  anything  in  common  between 
true  journalism  and  secret  diplomacy.  True 
journalism  writes  the  story  of  today  today  so  that 
all  men  may  read  and  understand  other  men;  secret 
diplomacy  works  in  the  darkness  and  supplements 
its  fine  words  with  confidential  files  where  the  truth 
is  hidden  from  all  men — its  weapons  are  censorship 
and  suppression. 

A  NATIONAL  ADVERTISING  HEADQUARTERS 

The  advertising  world  is  going  to  have  a  perma¬ 
nent  home  in  New  York  that  will  be  a  credit 
to  that  great  business  and  will  aid  greatly  in 
placing  it  on  the  plane  it  deserves  to  occupy  in  the 
life  of  the  community  and  nation. 

With  a  new  home  in  the  heart  of  New  York  in  a 
section  that  is  rapidly  becoming  the  club  center  of 
the  city  the  .Advertising  Club  of  New  York  will 
rapidly  become  the  national  headquarters  of  advertis¬ 
ing  men.  Much  of  the  credit  for  acquiring  this  new 
home  at  23  Park  avenue,  at  the  northeast  corner  of 
35th  street,  is  given  to  George  Ethridge,  chairman 
of  the  Real  Estate  Committee,  who  has  served  the 
club  for  over  twenty  years  as  a  member  of  the  Board 
of  Governors. 

Members  of  the  Newspaper  Club,  which  was 
organized  less  than  a  year  ago,  are  already  talking 
about  a  home  of  their  own. 

Club  buildings  of  comfort  and  service  arc  monu¬ 
ments  that  mark  the  milestones  of  success  of 
recognized  groups  in  society  and  are  a  credit  alike 
to  the  community  they  grace  and  the  men  and  women 
who  choose  such  a  method  to  honor  the  profession 
or  business  from  which  they  secure  their  livelihood. 
Let  us  have  more  such  examples  in  the  newspaper 
and  advertising  business. 
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PERSONALS 


(^YRUS  H.  K.  CURTIS  and  Mrs. 
Curtis  last  week  entertained  local 


Chicago  Tribune  Foreign  News  Service. 
He  has  visited  19  countries  in  the  past 
year,  interviewing  President  Ebert,  of 
Germany,  Premier  Briand,  of  France, 
the  late  King  Constantine,  of  Greece, 
Premier  Seipel,  of  Austria,  and  Premier 
Mussolini,  of  Italy.  Going  to  Riga, 


editor  of  the  Atlantic  City  (N.  J.) 

irr»i  if«  u/oRxu  irivirvu/iNr  Gazette-Review  and  the  Sunday  Gazette, 
FOLKS  WORTH  KNOWING  succeeding  Donald  E.  Basenfelder. 

_  Joseph  J.  Shinn,  city  editor  of  the 

.\tlantic  City  Daily  Press,  has  been 

JOHN  C.  SHAFFER,  owner  of  the  elected  president  of  the  Atlantic  City 
Star  League  of  Newspapers  in  Scribes  Club,  which  has  succeeded  the 


and  visiting  newspaper  people  on  his  Indiana,  has  appointed  Ben  F.  Lawrence  Atlantic  City  Press  Club,  recently 

yacht  Lyndonia  at  anchor  off  Miami,  Fla.  Bolshevik  authorities  on  nj^n^ger  disbanded. 

Among  his  guests  were  Olin  W.  Ken-  ‘^e  grounii  that  he  ‘would  not  _see  or  , - -  ....  Mrs.  Rlizahi^th  H  !srhwar7  Hac 


nedy,  managing  editor  of  the  Miami  un^lffstand  Red  Russia  as  the  Bolshevik 
--  . ®  --  leaders  saw  her. 


Herald,  and  Mrs.  Kennedy. 


Col.  lames  Elverson.  Jr.,  publisher  of  *?a«aging  editor 

r»  iLTe-c  thc  Diiluth  N c ws-TriDUHe,  IS  on  the 


the  Philadelphia  Imiuirer,  and  Mrs.  ^ne  i^inum  incws- i  rinune 
Elverson.  are  in  Florida  waters  on  their  the  Minnea^lis  Star, 

houselx).-!*  Golden  Days.  Oiarles  H.  Gabriel,  Jr.,  has  resigned  as 


Franklin  A.  Merriam.  publisher  of  the  Automobile  Topics,  New  York, 

Mt.  Vernon  (N.  Y.)  Daily  Argus,  and  and  will  return  to  the  Chicago  Tribune 


family  are  in  Florida. 

Wallace  Odell,  publisher  of  the  Tarry- 
town  (N.  Y.)  Daily  News,  and  Mrs. 
Odell  are  visiting  relatives  in  Georgia. 

Col.  Clement  J.  Woodward,  treasurer 
and  manager  of  the  Keene  (N.  H.)  Eve¬ 
ning  Sentinel,  was  last  week  elected 


staff.  He  will  also  be  editorial  manager 
of  Musical  America. 

Moreton  Frcwen,  father  of  Mrs.  Clare 
Sheridan,  New  York  World  correspon¬ 
dent,  is  seriously  ill  at  his  country  place 
in  Sussex,  England. 

Edward  L.  Allen,  managing  editor  of 


Ben  F.  I.AWEENCE 


general  manager  disbanded. 

of  that  group.  Mrs.  Elizabeth  H.  Schwarz  has  been 
M  r .  Lawrence  appointed  society  editor  of  the  Atlantic 
went  to  the  In-  City  (N.  J.)  Daily  Press,  succeeding 
dianapolis  Star  Miss  Irene  Moore. 

twelve  years  ago  Ralph  Raymond,  former  city  editor  of 
as  mana^ng  edi-  the  Duluth  News-Tribune,  is  on  the  staff 
tor.  He  was  of  the  Minneapolis  Journal. 

manager  oT't  h*e  Robert  Coulson  has  resigned  from  the 

Star  ^eitrht  vears  Buffalo  Enquirer  staff  and  is  now  with 

Ln/rJ  ‘he  Buffalo  Times, 
ago,  and  general  , 

business  manager  ‘  nomas  G  r  ay,  former  state  editor 
of  the  Star  of  the  Duluth  Nevys-Tribune,  has  joined 
League  about  six  the  staff  of  the  Milwaukee  Sentinel, 
years  ago.  Lois  Payne  and  Charles  Haytcr, 

He  has  had  students  at  Oregon  .Agricultural  College, 
general  super-  have  joined  the  Corvallis  Daily  Courier 


president  of  the  Keene  National  Bank,  ^  ^  Morning  Post,  vision  of  both  the  editorial  and  staff.  Miss  Payne  as  city  editor,  and 

which  he  has  served  as  a  director  for  the  spending  several  business  ends  of  the  three  papers  at  Hayter  as  advertising  manager. 

past  thirty  years.  week.s  in  Plorida.  Muncie,  Terre  Haute  and  Indianapolis  _ _ 

.Allen  T  Spivey  editor  of  the  East  St  Berguson.  for  several  years  edi-  during  the  year’s  illness  of  Ernest  Bross, 

Louis  Daily  Journal,  and  Miss  Carey  ^^y  (Iowa)  who  died  about  two  weeks  ago.  The  defi-  THE  BUSINESS  OFFICE 

Briedy,  of  New  Orleans,  La.,  were  mar-  Avr'*\'  t  promotion  and  assumption  of  the  pvFRFTT  Bae  ar>r.r.;n»pri 

ried  recently  in  St.  Louis,  departing  for  Milwaukee  (Wis.)  Journal.  title  of  general  manager  will  therefore  E^HveTt;  f  appointed 


a  honeymoon  tour  of  the  South.  The 
first  Mrs.  Spivey  died  a  year  ago. 


W.  L.  Graham,  formerly  night  police  not  affect  the  Star  League  organization 
reporter  for  the  Sioux  City  (la.)  in  any  way. 


Edwin 'Gordon  Lawrence,  formerly  on  ^ 

/i7i«  \  Omaha  bee. 


title  of  general  manager  will  therefore  J’B)  EVERETT^  has  been  appointed 
not  affect  the  Star  League  organization  advertising  director  of  the  San 
in  any  way.  .Antonio  Express  and  San  Antonio  News. 

_  succeeding  F'red  R.  Colgan,  who  has 


the  Miami  (Fla.)  Herald,  and  on  Wo¬ 
men’s  Wear,  is  the  author  of  a  text-book, 
“Rudiments  of  Speech,”  to  be  issued  in 
March  by  Charles  Scribner’s  Sons. 

Eugene  Lorton,  publisher  of  the  Tulsa 
Daily  World,  accompanied  by  Mrs.  Lor- 


Omaha  Bee.  resigned  to  purchase  an  interest  in  the 

Allen  O.  Brophy  has  become  the  new  the  fire  department  and  then  turned  to  Advertising  Agency, 

sporting  editor  of  the  Rockford  (Ill.)  assist  the  reporters  detailed  to  cover  "  /vntonio. 

Register-Gazette.  the  blaze,  in  which  several  lives  were  Samuel  Zuckerman.  for  some  time 


Register-Gazette.  the 

George  A.  Barton,  sporting  editor  of 


Daily  World,  accompanied  by  Mrs.  Lor-  Minneapolis  Daily  News  became  day  Ralph  C.  Hdlgren  has  joined  the 
ton  and  son  Robert  Euirene  will  sail  ?=porting  editor  of  the  Minneapolis  Minneapolis  Tribune,  after  a  stay  of  six 
Sm  New  York?  F^brJSy  24  C  a  trip  Tribune  Febr,«.ry  17.  suceeedinp  Earl  month,  in  Europe. 

to  the  Mediterranean  Sea  and  Conti-  A.  Arnold,  who  became  night  sporting  E.  C.  Comfort,  formerly  of  the  Wash- 


e  me  ueyaiimem  ctiiu  men  luiiieu  p  A  p  '  -  - -c - w, 

sist  the  reporters  detailed  to  cover  Antonio. 

e  blaze,  in  which  several  lives  were  Samuel  Zuckerman,  for  some  time 
5t.  acting  advertising  manager  of  the  Day, 

Ralph  C.  Hillgren  has  joined  the  Jewish  daily  has  been  given 

inneajwlis  Tribune,  after  a  stay  of  six  position  permanently, 

onths  in  Europe.  Henry  Allen  Brainerd,  advertising 


to  the  Mediterranean  Sea  and  Conti-  Y  Arnold  who  became  night  sporting  E.  C.  Comfort,  formerly  of  the  Wash-  ‘nf  T  ii“ 

nental  Europe.  Mr.  Lorton  will  make  editor  of  the  same  paper.  ington  Star,  and  Charles  Perrigo,  for-  j  ’  Painfully 

a  special  study  of  economic  and  indus-  John  Ashenhurst,  feature  writer  for  merly  of  the  Erie  (Pa.)  Dispatch-Herald 

w  thn  rv-iraom  Ampriran  pphirnpd  frnm  have  oined  the  BuflFa  o  Even  me  News.  auRrricb  !e  at  Omaha.  February  7.  Mr. 


solicitor  for  the  Midwest  Printer  & 
Publisher  of  Lincoln,  Neb.,  was  painfully 


trial  conditions  and  expects  to  write  for  the  Cliicago  American,  has  returned  from  have  joined  the  Buffalo  Evening  News 


me  v.mcaKii  rviiiei  lean,  iias  reiurncu  iruiii  na**.  jvjiih,u  me  uunaiu  •  ---p  w,  u‘.l  p  f 

towns  in  Indiana  where  he  went  to  write  J.  A.  Shanahan,  assistant  city  editor  .  P''e-'dein  ot 


John  H  Fahev  oronrietor  of  the  Wor-  special  stories  aout  the  activities  of  the  Omaha  (Neb.)  Daily  News,  has 

ce£  (M^sf’S  and.  MLch«t^  of  ‘he  Kii  Klux  Klan.  joined  the  staff  of  the  Omaha  World- 

^N.  H.)  Mirror  and  American,  sailed  E.  D.  Akers  has  resumed  his  work  on  Herald. 

■  '  c  Chicago  Daily  News,  after  an  illness  Delbert  Dark  has  joined  the  Baltimore 


February  10  on  the  Caronia  for  the  the  Chicago  Daily  News,  after  an  illness 
Rome  convention  of  the  International  of  several  weeks. 


(Continued  on  page  28) 


VISITORS  TO  NEW  YORK 


Chamber  of  Commerce,  starting  March 
17. 


J.  R.  Parry,  formerly  with  the  Kansas 


Sun  staff. 
Morley  B. 


J.  U.  Eldredge,  Jr.,  co-publisher  of  the  News. 


City  Post,  has  joined  the  Chicago  Daily  Winnipeg  and  other  Canadian  news- 


William  S.  Cady — Hutchinson  (Kan.) 
formerly  with  News. 

...anadian  news-  Walter  S.  Webb — Birmingham  Age- 


Ogden  (Utah)  Standard- Examiner,  has  O.  L.  Hall,  dramatic  critic  of  the  Tribune. 


pajiers,  has  joined  the  Minneapolis  Herald  and  Mobile  Register. 


gone  to  Washington  as  a  member  of  the  Chicago  Journal,  is  filling  the  place  of  R.  W.  Felton  has  become  city  editor  Stockman. 


Williams — Oklahoma 


United  States  Mint  Commission. 


Whit  Burnett,  former  Salt  Lake  on  account  of  illness. 


Finnegan,  managing  editor,  home  of  the  Seattle  (Wash.)  Star,  succeeding 


George  Channing,  who  has  become  x-  p  ’ 

vt-_ai _ A. _ _r  a.1.^  c*,px4.^«  A>twb-x  rcbb 


Louis  T.  Golding — St.  Joseph  (Mo.) 


(Utah)  newspaper  man,  is  the  author  Mrs.  India  Moffett,  society  editor  of  Northwest  manager  of  the  United  States 
of  a  novelette  appearing  in  a  recent  is-  thc  Chicago  Tribune,  has  returned  to  Chamber  of  Commerce  editorial  depart- 


sue  of  the  Smart  Set. 

John  H.  Wheeler,  head  of  the 
Bell  Syndicate,  and  H.  C.  (“Bud”) 
Fisher,  the  cartoonist,  were  passengers 


work  after  a  serious  attack  of  pneumonia,  ment 
In  her  absence,  Mrs.  Claire  Page  filled  Fr 
in  as  societv  editor.  are  : 


T.  R.  Williams — Pittsburgh  Press. 

C.  W.  Danziger — Pittsburgh  Gazette- 


Frank  Dooley  and  Beverley  C.  Webster  Times  and  Chronicle-Telegraph. 


are  new  members  of  the  Buffalo  Eve- 


Henry  Allen,  formerly  sports  editor  ning  News  city  Staff. 


on  the  Olympic  when  it  left  New  York  of  thc  Macon  (Ga.)  News,  has  joined  .Arthur  Grossman  is  the  new  sports  Times. 


R.  E.  Stout — Kansas  City  Star. 

J.  M.  Stephenson — South  Bend  News- 


for  Southampton,  February  10. 


thc  sports  staff  of  the  Atlanta  Const! tu- 


Albert  W.  Mason,  managing  editor  of  *mn. 
the  Bakersfield  (Cal.)  Morning  Echo  Robert  M.  Gamble,  sports  editor  of  the 
and  Republican  postmaster,  is  now  in  Macon  Telegraph,  becomes  general  secre- 
Washington  to  see  if  he  can  hasten  the  tary  of  the  Macon  Chamber  of  Corn- 


coming  of  the  postoffice  building. 


merce  on  February  27.  His  place  as 


Mr.  and  Mrs.  Willard  E.  Carpenter,  sports  editor  of  the  Telegraph  will  be 
publishers  of  the  Lincoln  (Ill.)  Courier,  T'Hcd  by  Harry  C.  Robert.  Jr. 
are  receiving  the  sympathy  of  their  many  Carl  F.  Prescott,  managing  editor  and 
friends  on  the  death  of  their  first  born  proprietor  of  the  Weymouth  (Mass.) 
and  only  child.  They  are  now  at  Excel-  Gazette,  and  Mrs.  Prescott,  are  receiving 
sior  Springs,  Mo.  congratulations  upon  the  birth  of  twin 


Frederick  A.  Hazeltinc,  publisher  of  daughters  February  9. 
the  South  Bend  (Wash.)  Journal,  and  Mrs.  G.  D.  Lindsay  and  Miss  Jeannette 
the  man  who  as  president  of  the  Wash-  Lindsay,  wife  and  daughter  of  George 
ington  Press  Association  made  the  annual  D.  Lindsay,  editor  and  publisher  of  the 
banquet  of  the  organization  “dry,”  has  Marion  (Ind.)  Chronicle,  are  now  on  a 
been  appointed  prohibition  enforcement  cruise  on  the  Mediterranean. 


chief  of  the  division  comprising  eastern 
Pennsylvania  and  southern  New  Jersey. 


W.  L.  Carver,  formerly  of  the  Marsh¬ 
field  (Oregon)  Daily  News,  is  recovering 


George  S.  Mandcll,  president  of  the  after  an  operation. 

Boston^  Transcript  ^mpany  and  manag-  Columbus  P  Winstead,  who  has  been 
ing  editor  of  the  Transcript,  has  been  telegraph  editor  of  the  Macon  (Ga.) 
made  a  Chevalier  of  the  Legion  of  Honor  for  two  years,  has  gone  to 

of  France.  Chicago. 

_ _ Russell  J.  White,  formerly  with  the 

IN  THE  EDITORIAL  ROOMS  .Associated  Press,  lias  joined  the  Min- 
(^TIS  PEABODY  SWIFT  and  Mrs.  neapolis  Tribune. 

Swift  sailed  from  London  on  the  Cecil  L.  Clark,  Wichita  (Kan.)  news- 


IN  THE  EDITORIAL  ROOMS 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service: 

The  Fort  Worth  Star-Telegram 
The  Columbia  State 
The  Arkansas  Gazette 
The  Augusta  Chronicle 
The  Newark  (Ohio)  Advocate 


'IS  PEABODY  SWIFT  and  Mrs. 
Swift  sailed  from  London  on  the 


United  States  liner  President  Van  Buren  paper  correspondent,  had  the  unusual 
February  10,  arriving  in  New  York  experience  last  week  of  witnessing  a 
February  20.  Mr.  Swift  has  been  in  disa.strous  fire  from  start  to  finish.  He 
Europe  for  two  and  a  half  years,  at  first  was  awakened  by  the  smell  of  smoke  in 
attached  to  the  London  bureau  of  the  his  room,  saw  the  four-story  building 
New  A’ork  Tribune,  and  later  to  the  across  the  street  burst  into  flames,  called 
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Nebraska  Press  Association  and  secre¬ 
tary  of  the  Lincoln  Typographical  Union. 

Roy  Vance  has  resigned  as  display 
advertising  manager  of  the  St.  Paul 
Daily  News,  to  take  up  similar  work 
with  the  Dcs  Moines  Capital.  He  has 
been  succeeded  by  E.  M.  Meyers. 

Charles  M.  Best,  formerly  eastern 
representative  of  the  American  Lumber¬ 
man  and  later  with  the  Erie  (Pa.) 
Dispatch,  has  taken  charge  of  the  adver¬ 
tising  department  of  the  El  Dorado 
(Ark.)  News.  He  also  edits  a  column, 
“Dixie  Ipsit.’’ 

George  R.  Agate,  treasurer  of  the 
Cleveland  Plain  Dealer  Publishing  Com¬ 
pany,  is  spending  a  few  weeks  in  St. 
Petersburg,  I'la.  .\gate  has  been  with 
the  P.  D.  nearly  40  years. 

Frank  E.  Katterjohn  has  returned  to 
the  display  advertising  staff  of  the 
Rockford  (Ill.)  Register-Gazette  after 
nine  months  spent  on  daily  papers  at  El 
Paso,  Tex. 

John  A.  Raker,  formerly  with  the  St. 
Louis  Star,  has  been  made  promotion 
director  of  the  San  Francisco  Examiner. 

Ralph  S.  Morrison,  formerly  of  the 
Kansas  City  .Star  and  the  Portland 
Oregonian,  was  recently  appointed  busi¬ 
ness  manager  of  the  Western  Farmer 
of  Portland.  D.  L.  Carpenter,  formerly 
business  manager,  remains  as  president 
of  the  company. 

James  .\.  O’Xeil  recently  resigned  as 
business  manager  of  the  Tacoma 
(Wash.)  Ledger  to  take  up  his  duties 
as  vice-president  of  the  Pacific  Savings 
&  Loan  Association,  Tacoma. 

H.  h.  Baker,  circulation  manager  of 
the  Knoxville  (Tenn.)  Sentinel,  cele¬ 
brated  his  32(1  anniversary  as  a  member 
of  the  Sentinel’s  business  staff  January 
24,  He  is  its  oldest  employee  in  years 
of  service.  Beginning  as  a  carrier,  he 
is  now  a  stockholder.  He  was  promoted 
to  office  boy,  then  to  mailing  clerk  and 
up  successive  steps  until  twelve  years 
ago  he  was  made  general  circulation 
manager. 

A.  J.  Trucsdell  has  resigned  as  city 
circulation  manager  of  the  St.  Paul 
Daily  News  to  take  charge  of  the 
Columbus  (Ohio)  branch  of  the 
Crowell  Publishing  Company.  He  is 
succeeded  by  Phil  M.  Knox. 

MARRIED 

^  E.  NEVIN,  publisher  of  the 
Laurel  (Neb.)  Advocate  and  well 
known  in  National  Editorial  .Association 
circles,  and  Mrs.  Eliza  E.  Kenofick,  of 
Belle  F'ourche,  S.  D.,  have  been  married. 

Capt.  C.  B.  Howard,  U.  S.  A.,  and  Mil¬ 
dred  Elizabeth  Yule,  daughter  of  Editor 
E.  B.  Yule,  of  the  Alexandria  (S.  D.) 
Herald,  were  married  January  30  at 
Brookings,  S.  D.  Miss  Yule  is  a  gradu¬ 
ate  of  the  Pulitzer  School  of  Journalism. 
Capt.  Howard  served  with  the  old  Chi¬ 
cago  Inter-Ocean  and  later  with  the  Chi¬ 
cago  Tribune  and  Cincinnati  Enquirer, 
and  resigned  as  news  editor  of  the  Chi¬ 
cago  Journal  to  enter  the  army. 

William  Phelps,  of  the  national 
advertising  dtpartment  of  the  Chicago 
Tribune,  and  Miss  Alice  F'orest  were 
married  February  14  in  River  Forest,  Ill. 

Malcolm  Little,  of  the  advertising  de¬ 
partment  of  the  Chicago  Tribune,  and 
Miss  Florence  Mason  were  recently 
married  in  Chicago. 

Miss  Nona  Fortner,  society  editor  of 
the  Butler  (Mo.)  Daily  Democrat,  and 
H.  W.  Moudy.  of  .Xclrian,  Mo.,  were 
married  recently. 

John  Hartman,  an  employee  of  the 
Kingston  (N.  Y.)  F'reeman,  and  Miss 
Bertha  Parkes  were  married  February 
11. 


S.  H.  Davies  has  been  appointed 
advertising  manager  of  the  H.  O.  Cereal 
Company,  of  Buffalo,  succeeding  Warner 
Bates,  who  has  resigned  to  open  a  trade 
news  service  bureau. 

Mary  Marston  Kinsey,  formerly  with 
the  Omaha  (Neb.)  Bee,  has  been  appoint¬ 
ed  advertising  manager  of  the  Burgess- 
Nash  Company,  Omaha. 


WITH  THE  SPECIALS 

U  W.  CLARKE,  for  five  years  with 
^ '  the  Chicago  T ribune  and  later  with 
the  Chicago  Herald,  the  John  Glass  Spe¬ 
cial  Agency  and  I.  A.  Klein,  has  joined 
the  Chicago  staff  of  the  S.  C.  Beckwith 
Special  .Agency. 

F'rank  W.  Miller,  secretary  of  the 
Kelly-Smith  Company,  New  York,  and 
Mrs.  Miller  are  receiving  congratulations 
on  the  arrival  of  a  son,  Frank  W.  Miller, 
Jr. 

Carpenter  &  Co.  have  been  appointed 
national  advertising  representatives  of 
the  Conneant  (Ohio)  News  Herald  and 
Owen  Sound  fOnt.)  News-Herald  and 
Western  representatives  of  the  Bl(K)m- 
ington  (Ind. )  World.  Joseph  .A.  Mc- 
Longhlin  has  resigned  as  Western 
manager  of  Carpenter  &  Co.,  to  become 
connected  with  the  Kankakee  (Ill.) 
Daily  News.  He  is  succeeded  by  Arthur 
\\ .  Cooley,  formerly  with  Critchfield 
Ki  Co. 


The  Chappelow  Advertising  Company, 
St.  Louis,  has  opened  a  district  office  in 
Cincinnati  under  the  management  of 
Charles  W.  Moss,  for  the  last  four 
years  secretary  and  salesmanager  of  the 
Paradise  Spring  Company,  Brunswick, 
Me.,  the  executive  offices  of  which  are  in 
Cincinnati.  The  Paradise  Spring  Com¬ 
pany  is  a  client  of  the  Chappelow  Ad¬ 
vertising  Company. 

KNICKERBOCKER  '  IN  PATERSON 


dent,  P.  S.  \'an  Kirk  of  the  P.  S.  Van 
Kirk  Company,  builders ;  treasurer. 
Mayor  Frank  J.  Van  Noort,  now  serving 
his  second  term ;  Dr.  Andrew  F.  Mc¬ 
Bride,  former  mayor ;  William  H.  Kearns, 
a  member  of  the  board  of  education  M(1 
director  in  the  National  Silk  I^eing 
Company;  Samuel  H.  Aronsohn,  silk 
manufacturer;  Joseph  H.  Martin,  box 
manufacturer;  I>aniel  Dowling,  coal  mer¬ 
chant;  Charles  H.  Roemer,  city  attorney 
of  Paterson. 


Dok  U.  Bkidgf. 


WITH  THE  AD  FOLKS 

YERNON  BROOKS  of  the  national 
^  advertising  department  of  the  Chi¬ 
cago  Tribune,  and  Mrs.  Brooks,  are  re¬ 
ceiving  congratulations  on  the  birth  of 
a  son,  Vernon,  Jr. 

Gecr.ge  L.  McCoy  has  been  appointed 
advertising  manager  of  Stewart  &  Co., 
New  York  specialty  shop. 

Calvin  Satterfield  has  been  appointed 
advertising  manager  of  J.  B.  Mosby  & 
Co.,  Richmond,  Va. 


NOTES  OF  THE  AD  AGENTS 

TAON  U.  BRIDGE,  for  five  years 
^  merchandising  manager  of  the 
Indianapolis  News,  has  been  elected  first 
vice-president  of 
F'red  Millis,  Inc., 
Indianapolis  ad¬ 
vertising  agency. 
He  will  be  in 
charge  of  the 
marketing  phase 
of  the  Millis  Ad¬ 
vertising  Agency 
work.  Under  his 
supervision,  fac¬ 
tors  which  have 
brought  about  the 
success  or  failure 
of  practically 
every  marketing 
campaign  in  In¬ 
diana  in  the  last 
five  years,  have  been  collated  and  studied. 

Paul  W.  Fowler  has  joined  the 
Qiicago  office  of  the  H.  E.  Lesan 
Advertising  Agency.  Mr.  Fowler  was 
formerly  vice-president  and  secretary  of 
Critchfield  &  Co.,  and  has  also  been  with 
Lord  &  Thomas  and  other  agencies. 

P.  P.  Willis  has  become  associated 
with  the  United  States  Advertising  Cor¬ 
poration,  Toledo,  in  an  executive  capac¬ 
ity.  He  recently  resigned  as  vice-presi¬ 
dent  of  the  Martin  V.  Kelley  Company. 

N.  A.  Winter  has  opened  offices  in  the 
Des  Moines  Register  and  Tribune  Build¬ 
ing.  to  conduct  a  general  advertising 
business.  He  was  at  one  time  advertis¬ 
ing  manager  for  Ginsberg  &  Bros.,  Des 
Moines,  and  also  with  the  Bucks  Stove 
&  Range  Company,  St.  Louis. 

The  name  of  Persons-Leeb,  Inc.,  Cleve¬ 
land  advertising  agency,  has  been  cha  iged 
to  Hubert  C.  Persons,  Inc.  The  interest 
of  M.  H.  Leeb,  who  was  vice-president 
and  treasurer,  has  been  taken  over  by 
Mr.  Persons. 

Miss  Nellie  Dolores  Prendergast,  who 
recently  resigned  as  president  of  the  Seth 
Kamsler  Advertising  Agency,  is  now 
associated  with  the  World  Wide  Adver¬ 
tising  Corporation,  New  York. 

Cleveland  A.  Chandler,  of  Qeveland 
.A.  Chandler  &  Co.,  Boston,  has  been 
elected  a  director  ancl  member  of  the  ex¬ 
ecutive  committee  of  the  Roosevelt  Club 
of  Massachusetts. 

W.  H.  Marsh,  formerly  advertising 
manager  of  the  Burroughs  Adding  Ma¬ 
chine  Company,  has  joined  the  Brother- 
ton  Company. 

The  George  Batten  Company,  New 
York  advertising  agency,  located  for 
13  years  at  381  4th  avenue,  will  move 
May  1  into  the  new  building  at  379  Mad¬ 
ison  avenue.  The  tenth  and  half  of  the 
ninth  floor  has  been  leaiied,  amounting 
to  30,000  square  feet  of  space. 


Will  Be  General  Manager  of  Recently 
Established  Morning  Paper 

H.  H.  Knickerbocker,  until  recently 
business  manager  of  the  New  York 
Globe,  has  been  api)<)inted  general  man¬ 
ager  of  the  Pat¬ 
erson  (N.  J.) 

.Morning  Times, 
effective  today. 

The  Times  was 
first  issued  as  a 
daily  newspaper 
on  November  1, 

1922.  It  is  pub¬ 
lished  by  the  Pas¬ 
saic  County  Pub¬ 
lishing  Company, 
which  is  made  up 
of  250  stockhold¬ 
ers,  men  and 
women,  many  of 
them  prominent 
in  the  political, 
business  and  social  affairs  of  Paterson. 
The  board  of  directors  is  composed  of : 
President,  Elsworth  M.  Lee,  of  Lee  & 
Hewitt,  architects;  first  vice-president, 
Louis  F,  Braun,  a  member  of  the  board 
of  finance  of  Paterson ;  second  vice-presi¬ 


Anutroc  News  Profit  to  Charity 

Major  General  Henry  T,  Allen,  for¬ 
mer  commander  of  the  American  troops 
in  Germany  has  approved  using  the 
10,0(X),0()0  marks  profit  made  by  the 
-Amaroc  News,  the  .American  soldiers’ 
newspaper,  for  the  German  Children’s 
Milk  Fund. 


Trenton  Times  Starts  Hospital  Fund 

James  Kerney,  editor  of  the  Trenton 
(N.  J.)  Times,  has  announced  that  that 
newspaper  will  start  a  fund  for  the  estab¬ 
lishment  of  a  children’s  hospital.  The 
Times  propipses  to  take  $4,000,  now  re¬ 
maining  in  its  “Kiddies”  and  Ice  funds, 
and  aild  a  contribution  of  $500.  This 
amount  will  be  turned  over  to  the  Times 
Civic  Cup  Board  of  Award,  as  trustees 
and  custodians  of  the  hospital  fund. 


H.  H.  Knickerbocker 


Issue  Wanderers’  Edition 

The  Wayne  County  Press,  Fairfield, 
Ill.,  has  issued  a  “wanderers’  edition”  of 
sixteen  pages.  It  is  devoted  to  messages 
from  former  residents  of  Wayne  County, 
who  now  live  in  all  parts  of  the  country, 
but  who  continue  to  read  the  “home” 
paper. 


Tell  Your  Churches 
about  the 
Orange  Growers 

Suppose  each  orange  grower  in  California 
took  an  inch  in  the  classified  column  to  urge 
the  eating  of  more  oranges,  or  the  purchase 
of  his  own  brand — 

They  don’t.  They  j'oin  their  appropria¬ 
tions,  take  full  pages  in  newspapers,  sell  more 
oranges  than  ever  before  and  get  a  steady 
price  for  their  entire  crop  every  year. 

Tell  your  churches  about  the  orange  grow¬ 
ers.  Show  them  the  path  of  united  effort  to 
reach  the  entire  community.  Fill  the  vacant 
pews  in  every  church  with  big  space  used 
jointly. 

We  have  copy  which  is  being  used  in  this 
way  in  thirty  or  more  communities.  Ask  the 
St.  Cloud,  Minn.,  Times,  the  Kokomo,  Ind., 
Tribune,  or  Kansas  City  Kansan  how  they  are 
getting  money  out  of  series  No.  3  issued  by 
this  Department.  There  are  52  ads,  and  the 
cost  is  a  trifle. 

Better  send  for  the  proofs  before  you  turn 
this  page. 

Herbert  H.  Smith,  518  Witherspoon  Bldg., 
Philadelphia. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

The  lead  of  the  Editor  &  Publisher  is  worth  following.  This  space  is  donated 
for  the  good  of  the  churches  and  the  newspapers  of  the  country.  Do  likewise  to 
illustrate  bow  church  advertising  might  be  done. 
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Over  64,000 
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IN 

IOWA 
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THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  threc-ccnt  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 
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NATIONAL  REPRESENTATIVE 
John  M.  Brnnham  Co. 


YOU  USUALLY  FIND 
THAT  THE  PROGRESS- 
IVE  NEWSPAPER  IN  A 
CITY  IS  AN— 

NEA  CLIENT 


EVERY  FEATURE  NECESSARY 
FOR  THE  UP-TO-THE-MINUTE 
PAPER  IS  INCLUDED  IN  THE 
DAILY  NEA  FULL  SERVICE. 

Ask  for  Samples  and  Rates 


NEA  SERVICE,  INC. 

1200  W.  Third  St.,  Cleveland,  Ohio 


Beware  of  Fake  Newsdealer* 

WHAT  OUR  READERS  SAY 

Peobia,  Ill.,  February  3,  1923. 

To  Editob  &  Publisher:  I  don't  know 
whether  or  not  you  are  familiar  with  the 
Mexican  newsdealer  or  so-called  newsdealer 

IF 

Mr.  Clarke  Replies 

Philadelphia,  Feb.  IJ,  192J. 

To  Editoe  &  Publishes:  It  was  eminently 
proper  that  Editor  &  Publisher  should  give 
such  full  treatment  to  the  Washington  con¬ 
troversy.  Editor  &  Publisher  can  always  be 
depended  upon  to  represent  adequately  the 
journalistic  profession.  As  an  old  newspaper 
man  I  am  always  sorry  when  any  newspaper  or 
iroup  of  newspapers  is  accused  of  news  suppres¬ 
sion  because  of  “interests.”  and  I  rejoice  when 
ever  a  newspaper  is  able  to  acquit  itself  of  such 
charges.  I  know  as  well  as  you  do  that  the 
news  integrity  of  most  newspapers  is  beyond 
question.  Occasionally,  however,  there  crop  up 
incidents  that  cause  grave  public  suspicion 
against  some  publishers.  It  seems  to  me  that 
you  are  fulfilling  your  province  in  investigating 
such  matters  and  publishing  the  results. 

Permit  me  to  take  issue  with  your  editorial 
■statement  that  “The  first  duty  of  the  press  agent 
is  to  add  bias  that  will  rob  the  f.icts  of  their 
true  significance  and  deceive  the  reader.”  1 
believe  it  to  be  the  first  duty  of  the  press  agent, 
or  of  anybody  connected  with  the  press,  to  pre¬ 
sent  nothing  but  f,acts  without  distortion.  It 
h.is  been  the  consistent  aim  of  the  Presbyterian 
Department  of  Publicity  to  send  nothing  to  an> 
new.spaper  or  press  agency  except  what  had 
actual  news  value.  We  have  never  attempted 
to  put  over  any  propaganda.  There  is  an  honest 
difference  of  opinion  among  editors  as  to  news 
values,  but  I  submit  tb,at  there  is  real  news  in 
the  fact  that  a  conference  is  being  held  by 
officials  representing  several  large  national  re¬ 
ligious  and  welfare  bodies  for  the  purpose  of 
effecting  motion  picture  reform  ami  possible 
federal  censorship. 


situation,  but  for  some  time  past  there  have  been 
organizations  in  Mexico  representing  themselves 
as  news  agencies  that  are  nothing  more  than 
junk  dealers  and  are  working  newspapers  in  the 
Vnited  St.ates  for  what  they  could  get  out  of 
them.  Their  business  is  intended  for  no  other 
purpo.se  than  to  collect  newspapers  for  junk. 
One  of  the  agencies  known  as  Raoul  Gonzales 
has  written  a  number  of  papers  throughout  the 
United  States  ordering  from  25  to  125  dailies 
and  a  similar  order  for  the  Sunday  edition. 

Through  the  good  offices  of  L.  B.  Palmer, 
of  the  A.  N.  P.  A.,  there  h.is  been  issued  a 
fraud  order  against  this  party.  Their  order 
was  published  in  the  Postal  Bulletin  under  date 
of  January  26th.  I  am  (mblishing  the  fraud 
order  in  the  Official  Bulletin,  which  is  now  on 
the  press  together  with  correspondence  which 
we  have  had  with  Mr.  Palmer. 

CL.\RE.\CE  M.  EYSTER. 
.Secretary-Treasurer,  International  Circulation 
Managers’  Association. 


What  Has  Become  of  Editorial  Fighting 
Spirit  and  Individuality? 

New  York,  January  9,  1923. 

To  Editor  &  Publisher;  I  have  been  on 
the  outside  of  the  newsp;iper  office  now  for 
something  like  ten  years,  and  the  experience  of 
these  years  has  brought  home  to  me  the  Let 
that  inste.id  of  the  newspaper  editor  seeing  life 
as  it  really  is,  it  comes  to  him  these  days 
sifted  through  the  mesh  of  the  many  news¬ 
gathering  organizations.  It  has  come  to  be  the 
line  of  least  resistence  to  lean  upon  this  great 
mass  of  canned  news,  with  the  result  that  we 
have  precious  little  individuality,  and  not  much 
left  of  the  fighting  spirit  that  makes  a  real 
editor. 

This  is  all  the  more  serious  when  we  realize 
the  direct  primary  law  places  responsibility  of 
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YEAR  BOOK  CORRECTIONS  AND  ADDITIONS 

Next  week  EDITOR  A  PUBLISHER  will  print  a  number  of  ccrrectiana  and 
additioiu  properly  arranged  for  easy  paating  in  their  proper  place  in  the  INTER¬ 
NATIONAL  YEAR  BOOK  NUMBER.  Every  user  of  the  Year  Book  should  make  sure 
that  all  changes  are  made  in  his  copy. 

Watch  for  these  change*  NEXT  WEEK. 
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Application 


CLIFFORD  YEWDALL 

33  We*t  42nd  Street 
New  York  City 


The 


Thomas  .\.  Edison  in  an  interview  in  the 
New  York  dailies  today  lakes  the  newspapers 
to  task  for  ignoring  or  minimizing  many  of 
the  serious  concerns  of  human  affairs.  Re¬ 
form  of  the  movies  is  a  serious  affair  concern 
ing  every  .American  home.  The  movie  mag¬ 
nates  fear  federal  censorship.  They  hired  Mr. 
Hays  at  a  large  salary  to  avert  such  a  censor¬ 
ship.  A  group  of  religious  officials,  whose  sole 
aim  is  the  welfare  of  the  public,  met  in  Wash- 
ington  and  formulated  a  bill  to  be  pushed  in 
Congress  for  federal  censorship.  Is  not  that 
fact  news?  One  of  the  VYashington  editor- 
admits  that  he  regarded  such  matter  as  propa- 
g.inda  and  excluded  it  from  his  paper  because, 
as  he  says,  his  paper  was  opposed  to  federal 
censorship.  Is  it  not  the  duty  of  a  news¬ 
paper  to  print  the  news  of  such  a  gathering, 
reserving  its  policy  in  the  matter  for  editorial 
discussion  ? 

Ignoring  the  news  in  such  matters  is  to 
ignore  the  march  of  events.  It  was  because  of 
similar  conferences  held  by  groups  of  leaders 
of  religious  and  welfare  organizations  that  na 
tional  prohibition  became  embodied  in  the  Con 
stitution.  Some  of  the  very  men  who  led  in 
this  motion  picture  conference  were  leaders  in 
these  prohibition  conferences.  They  almost 
succeeded  in  securing  a  prohibition  amendment 
even  more  drastic  in  its  language  than  that 
which  was  enacted.  Much  of  this  prohibition 
work  was  accomplished  through  conferences  in 
the  national  capital.  Washington  newspapers 
were  among  those  that  were  “surprised"  when 
they  woke  up  to  find  prohibition  a  winner 
Had  they  kept  tabs  on  such  conferences,  they 
would  have  been  wiser  to  what  was  going  on 

This  letter  is  not  designed  for  publication, 
but  merely  to  acquaint  you  with  my  personal 
viewpoint.  However,  you  are  at  liberty  to 
make  such  use  of  it  as  you  wi.sh. 

WALTER  I.  CLARKE. 
Manager  Publicity,  Presbyterian  Church  in  the 
United  States  of  America. 


Absolutely  IndiRpensable 

New  Yobk,  Feb.  5,  1923. 
To  Editor  &  Publisher;  I  want  to  add  mine 
to  the  heap  of  other  congratulations  you  must 
he  receiving.  The  Year  Book  is  just  like 
Editor  &  !*urlisher  itself — absolutely  in- 
disiten  sable. 

BERT  N.  GARSTIN, 

Local  .Advertising  Manager,  New  York  Evening 
Post. 


leadership  upon  the  newspaper.  Real  leader¬ 
ship  is  impossible  without  individuality. 

The  thing  in  your  publication  which  tempts 
me  are  your  advertisements  of  newspapers  for 
sale. 

BALLARD  DUNN. 

Supervisor,  Group  Insurance  Service,  Equita¬ 
ble  Life  .Assurance  Society  of  the  Unitetl 
States. 


A  Whole  Year’s  Study 

Plainfield,  N.  J.,  Feb.  5,  1923. 

To  Editor  &  Publisher:  A  thorough  cover¬ 
ing  of  the  newspaper  field  is  accomplished  in 
your  International  Year  Book  number  issued 
under  date  of  January  27.  We  always  learn 
something  from  each  edition  of  Editor  &  Pub¬ 
lisher,  but  there  is  enough  in  your  Year  Book 
issue  to  keep  us  studying  it  and  referring  to 
it  until  the  next  A’ear  Book  is  issued.  It  is 
an  achievement  which  can  be  understood  .and 
appreciated  only  as  times  gives  us  an  oppor¬ 
tunity  to  study  it.  We  congratul.ite  you  upon 
such  an  issue. 

COURIER-NEW.S  PUBLISHING  COMPANY, 
Charles  H.  Frost,  Manager. 


In  Alexander’s  Fix?  Not  Yet! 

West  Milton,  Ohio,  Feb.  2,  1923. 

To  Editor  &  Publisher:  Editor  &  Pub¬ 
lisher  has  again  placed  the  entire  publishing¬ 
managing-printing-advertising-circulation  world 
under  grateful  obligations,  through  its  remark¬ 
able  International  Year  Book  Number. 

Even  without  the  new  features  which  have 
been  added  to  the  1923  book,  it  is  worth  the 
price  of  ten  years  subscription,  and  it’s  just 
thrown  in — for  Service. 

The  advertising,  too,  is  valuable,  in  that 
these  pages  have  been  prepared  for  service,  and 
ihe  absence  of  “cards”  is  refreshing. 

I  wonder  what  is  left  for  you  to  do  in  the 
next  numhrr 

J.  R.  K.VTHRENS. 

Highly  Valuable  Compendium 

New  A'ork,  February  6,  1923. 

To  Editor  St  Publisher:  The  Year  Itook 
for  1923  is  a  highly  valuable  compendium  of 
information  for  publishers  and  advertisers.  The 
d.ata  IS  that  required  day  by  day  in  the  busi¬ 
ness  of  advertising,  and  its  form  is  convenient 
for  quick  reference.  1  congratulate  you  upon 
the  excellence  of  the  production. 

LOUIS  WILEY. 

Business  Manager,  New  York  Times. 


Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

roretfn  Advertlslnt  BepresenUUvM: 

I.  A.  KLEIN 

50  East  42Bg  St.,  Nm  Ygrk 
76  Wsit  MBurtt  St..  Ckltaft 
A  J.  NSRRIS  HILL  Meant  •Mf..  Srr  FraocISM 


“The  African  World” 

AND 

“Cape^o^iro  Express” 


Published  every  Saturday  in 
London. 


First  in  National 
Advertising 

In  1922  The  New  York  Times 
(>uhlished  4,880,310  agate  lines  of 
national  advertising,  a  gain  over 
1921  of  954,170  lines  and  nearly 
twue  as  much  as  the  next  New 
York  newspaper.  The  Times  Pub¬ 
lished  15.7%  of  the  national  adver¬ 
tising  appearing  in  all  New  York 
newspapers,  morning  and  evening. 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  TuthiU 
and  others 

Tkt  IcNufhl  Syidicalc,Iic. 

Time*  Building,  New  York 


W  eatchester  County*  a 
Greatest  Advertising 
Medium 


DAILY  ARGUS 

Mount  Vernon,  N.  Y. 
Carried 

Over  7,000,000 

Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


Introducing 

“PUTNAM  OHVER” 


Charles  Gordon  Saxton 

Formerly  Cartoonist  of 

N.  Y.  WORLD 

DAILY  &  SUNDAY 
COMICS 


C-V  Newspaper  Service 

Borden  Bldg.  New  York  City 


From  nothing — to 

185,000 


in  six  months 


DETROIT 


SUNDAY 


TIMES 


'  count  for  Wing  &  Son,  New  York,  {nano 

manufacturers;  placing  account  of  the  Mal> 

TIPS  FOR  THE  AD  MANAGER  ' 

O.  J«  McClure  Agency,  111  West  Monroe 
stieet.  Chicago.  Placing  account  of  the  May* 
^  ■  "  *  tag  Company,  Newton,  Iowa,  manufacturers 

of  washing  machines. 

AlexMder  Advising  ^ency,  3^  South  Mitchell-Faust  ComiMny.  7  South  Dearborn 
La  stre^,  Chicago.  Issuing  orders  and  street,  Chicago.  Placing  contracts  on  Armour 

contracts  on  Stat  &  Star  (mail  order.)  Grain  Company. 

C.  J.  OHendorf  Company,  7  South  Dearborn 
^rk.  Making  2.5(»-hne  contracts  for  the  street.  Chicago.  Placing  some  copy  on  Charles 


Security  Cement  &  Lime  Company. 

Earl  E.  S.  Barber  Sc  Co.,  Wrigley  Bldg. 


Company  (mail  order  dresses). 
Patterson-Andress  Company,  1  Madison  ave- 


^icago.  Making  3^-line  contracts  (or  New  York.  Making  5,000-line  contracts 

Charles  Kaufman  &  BVos.  (or  Franklin  Automobile  Company. 

George  Batten  Company,  381  4th  avenue. 


New  York.  Making  9  464-line  contracts  for  street,  ^  New  York. 


the  Armstrong  Cork  Company. 


Harry  Porter  Company,  15  West  44th 
reet.  New  York.  Making  1,000-line  con- 


Biow  Company,  116  West  32d  street.  New  Company. 


tracts  for  the  Associated  Radium  Chemists 


York.  Making  1,000-line  contracts  for  S. 
Glemby’s  Sons  Company. 

Brotherton  Company,  10  Peterboro  street, 
Detroit.  Placing  copy  for  the  Lincoln  Motor 
Company. 

Bumett-Kuhn  Company,  609  North  Michi- 


F.  J.  Ross  Comply,  110  West  40th  street. 
New  York.  Making  yearly  contracts  for 
I>utch  Master  Cigars. 

Hermon  W.  Stevens  Agency,  Globe  Bldg., 
Boston.  Making  S.OOO-line  contracts  with  the 
New  York  World,  St.  I.ouis  Post-Dispatch, 


gan  avenue,  Chicago.  Placing  1500-line  copy  l.os  Angeles  Herald  and  Detroit  News  for 


for  Satuiday  insertion  for  (Chicago  Tribune. 
Calkins  Sc  Holden,  250  5th  avenue.  New 


Farr’s  Gray  Hair  Restorer. 

Stewart-Davis  Advertising 


Making  lO.OOO-line  contracts  for  the  North  Michigan  avenue,  Cliicago. 


Sherwin-Williams  Company. 

Cecil,  Barreto  Sc  Cecil,  1121  Rank  street, 
Richmond,  Va.  Making  5,000- line  contracts 
for  the  Cheek  Neal  Coffee  (,V>mi>any. 

Chambers  Agency,  Maison  Blanche  Bldg., 
New  Orleans.  Placing  account  for  the  Colos- 


2,00n-line  yearly  cfrtitracts  for  Santa  Fe  Rail¬ 
road. 

Sweet  Sc  Phelps,  608  South  Dearborn  street, 
CTiicago.  Placing  copy  in  Southern  papers  on 
■Milbume  Puncture  Proof  Tire  Company. 

J.  Walter  Thompson  Company,  244  Madison 


sus  Company,  Shicveport,  La.,  m.inufacturers  avenue.  New  York.  Placing  account  for  a 


of  metallic  rod  packings. 

Nelson,  Chesman  Sc  Co.,  .5CK)  North  Dear¬ 
born  street,  Chicago.  Contracts  and  orders 


new  water  softener  manufactured  by  the 
Wanier  Chemical  Company. 

J.  Walter  Thompson  Company,  14  East  Jack- 


by  Newspaper’s  Advertising 

$20,000  damage  .suit  was  filed  in 


issuing  to  Southern  pajiers  on  Herb  Juice  son  blvd.,  Chicago.  Will  start  Match  1  new 
Company.  schedules  on  School  Mfg.  Company  (Zeno 

Nelson  Chesman  Sc  Co.,  42  East  11th  street,  P-tds.) 

Chattanooga,  Tenn.  Making  2,(IOO-line  con-  Wells-Ollendorf  Company,  7  South  Dearborn 
tracts  for  the  Chattanooga  Medicine  Oxmiiany.  street,  Chicago.  Placing  copy  on  International 
Collins-Kirk,  Inc.,  400  North  Michigan  ave-  newspapers  generally. 

nue,  Chicago.  List  on  John  F.  Jelke  0>m-  - - 

pany  to  come  up  next  week.  “NON-ADVERTISER”  SUES 

Conover-Mooney,  111  West  Monroe  stieet,  _ 

CTiicago.  Placing  copy  for  Saturday  insertion, 

280  lines  by  6  columns  for  Oiicago  Herald  Miami  (Okla.)  Grocer  “Embarrassed” 
&  Examiner.  , 

Dauchy  Company,  9  Murray  street.  New  Newspaper  s  Advertising 

sou' Miiu“'‘'"^  $20,000  damage  .suit  was  filed  in 

George  L.  Dyer  Company,  42  Broadway,  the  Miami  (Okla.)  district  court  FebfU- 
New  York.  Making  10,000-line  contracts  for  ary  8  by  ti.  \V .  Grant,  groccr,  against 
the  Allen  “A”  Company.  the  Miami  District  Daily  News,  as  the 

Oorge  L.  Dyer,  76  West  Monroe  street,  result  of  an  advertisement  published  by 
Chicago  Issuing  contracts  on  Edison  Ap-  (he  News  February  1,  in  which  the 
phance  (^>mt)any.  Copy  to  stait  m  February.  ,  i  r  sl  j  • 

Erwin,  Wasey  &  Co..  58  East  Washington  ‘  ^  advertising 

street,  (Tiicago.  General  contracts  and  orders  *’*,  local  merchants,  using  the  name 
going  out  on  Goodyear  Tire  &  Rubber  Cem-  “(irant”  to  illustrate  the  difference  be- 
P-'”'y-  tween  merchants  who  advertise  and 

Ferry-Hanly  Company,  6  North  Michigan  (llo.se  who  do  not 
mcdasl;, The  petition  charges  that  “the  facts 
Albert’  Frank  Sc  Co..  14  Stone  street.  New  'J'  jaid  publication  are  wholly 

York.  .Making  2,500  line  contracts  for  San-  false  and  that  the  plaintiff  was  injured  in 


mcdasl;, The  petition  charges  that  “the  facts 
Albert’  Frank  Sc  Co..  14  Stone  street.  New  'J'  jaid  publication  are  wholly 

York.  .Making  2,500  line  contracts  for  San-  false  and  that  the  plaintiff  was  injured  in 
derson  &  Son  (Royal  Mail);  making  yearly  hi.s  reputation,  business  and  Standing  in 
contracts  for  the  International  Mercantile  community,  and  humiliated  by  divers 

Mai  me  (  ompany.  ,  ,  t  • 

r  ~  T  c  11  .  ,  r-u-  sundry  persons,  asking  questions 

Albert  Frank  Sc  Co.,  332  I-a  Salle  street,  CTii-  ,  -  _  A  i  a  ,  u-  u  • 

cago.  Placing  account  for  I’aul  C.  Dodge  &  embarrassing^  the  plaintiff,  as  to  his  busi- 
Co.  Placing  account  for  TTiompson  Ross  &  IICSS  and  business  methods.” 

Co.,  (Tiicago.  _ 

Charles  H.  Fuller  Company,  629  South  Wa-  Acts  Against  Hosiery  Frauds 

bash  avenue,  Chicago.  Orders  and  contracts 

being  issued  in  general  on  F.  A.  Stuart  (xan-  The  Federal  Trade  Commission  has 
.  .  taken  action  against  two  hosiery  con- 

Glidden  A  Evers,  225  Noith  Michigan  ave-  cprns  Tt  has  ordered  the  F.scn  Hosiery 


Charles  H.  Fuller  Company,  629  South  Wa-  Acts  Against  Hosiery  Frauds 

bash  avenue,  Chicago.  Orders  and  contracts 

being  issued  in  general  on  F.  A.  Stuart  (xan-  The  Federal  Trade  Commission  has 
.  .  taken  action  against  two  hosiery  con- 

Ghd^  A  Ei^rs,  225  Noi  th  Michigan  ave-  cerns.  It  has  ordered  the  Esco  Hosiery 
nue,  (  nicago.  Placing  copy  with  Ohio  papers  xi  v  i  ..  i-  j 

on  Arcady  Farms  Milling  Company.  Company,  New  \ork,  to  discontinue  ad- 

J.  R.  Hamilton,  326  West  Madison  street,  vertising  and  selling  Certain  of  its  prod- 
Chicago.  Has  selected  some  Michigan  papers  UCtS,  labels  and  brands  that  do  not  prop- 
(?r  of  Webb  coffee  (Puhl  ei-jy  describe  the  materials  used.  It  found 

u  cr  that  the  word  silk  was  used  in  conj'unc- 

New  York.  Making  yearly  contracts  for  the  t"’"  With  Other  words  SO  as  tO  give  the 
Piatt  Fixid  Company.  impression  that  the  goods  were  made 

Hicks  Advertising  Agency,  52  Vanderbilt  entirely  of  silk.  Harry  Freedman,  trad- 
avenue,  New  York.  .Sending  out  copy  gen-  ing  under  the  name  of  the  Rex  Hosiery 
trally  for  the  ‘•H.mse  of  Swansdown."  Company.  Cleveland,  Ohio,  has  had  a 

James  Advertising  ^mey,  IM  cease  and  desist  order  issued  against  him. 

street.  New  t  ork.  .Making  2,800-hne  con-  ,  ,  .i  .  i  i  i  ii 

tracts  for  William  A.  Wanier  &  Affiliated  the  Commi.ision  found  that  he  had  sold 
Companies.  hosiery  made  entirely  of  mercerized  cot- 

Wylie  B.  Jones  Advertising  Agency,  l(J7  ton  Under  the  label  .\mcrican  silk,  and 
(Tieiiango  stieet,  Binghamton,  N.  Y.  Mak-  ordered  him  iiot  to  mark  his  goods 

«ill<  they  arc  ma*  ctirdy  of  silk 

ents  Products.  of  the  Silk  worm  or  unlcs.s.  where  the 


(liciianjfo  stieet,  HinRhamton,  N.  Y.  Mak-  Ordered  him  not  to  mark  his  goods 

«ill<  O-ICSS  they  arc  n,.,k-  entirely  of  silk 
ents  Proilucts.  of  the  Silk  worm  or  unlcs.s.  where  the 

H.  w.  Kastor  A  Sons,  14  Fxist  Jackson  liosiery  is  made  partly  of  silk  the  word 
Blvd.,  Chicago.  Ilacing  some  mail  order  copy  truthfully  qualified, 

in  Northwest  paitCi  s  on  Shanxid  Company.  _ 

Kirtland-Engel  Company  646  North  Michi  Foreign  Trade  Meeting  May  2-4 

gan  avenue,  Chicago.  Issuing  orders  to  "  “  _ 

Soutbern  papers  on  ,\nco  Sales  Company.  “European  Conditions  as  Relating  to 
(.Mail  order.)  \Yorld,”  will  be  the  central  theme  at 

&  Thomas,^  Madison  avenue.  New  ,,  ^  National  Foreign  Trade  Con- 

lork.  Making  .'•.OOO  line  contr.icts  for  the  ..  .  x*  'i a 

Van  Ess  Laboi atories.  Makinp  3,000-line  cmi-  \ untion ^  ir^ \cw  Orleans  May  2,  3  and 

tracts  for  the  Auto  Strop  Safety  Razor  0>m-  4.  .Xii  invitation  to  attend  the  conference 

pany-  was  extended  by  Chairman  James  H. 

Lord  A  Thomas,  400  North  Michigan  avenue,  j-'.-irrcll.  of  the  National  Foreign  Trade 

(Tiicago.  Issuing  copy  on  Brunswick  Phono-  o.ii  AmpHratu!  rnoaoed  in 

graph  Company,  60  line  copy  to  run  2  or  3  '  to  all  .\mericans  engaged  in 

times  a  week;  placing  copy  with  some  II-  foreign  trade  or  connected  with  anj’  lac- 
linois  papers  on  Oliver  Typewritei  ;  have  (or  of  international  commerce.” 

secured  account  of  the  Bankers  Supply  Com-  _ 

pany,  Chicago.  Newspapers  will  be  used  later  ,  iijd  i-  amda 

on  this  account;  have  issued  schedules  on  Long  Island  rress  Joins  A.  IN.  r.  A. 

(alifomia  Fruit  Growers  (Orange  Week).  xVip  Tamaira  (N.  V.)  l.onc  Island 


Hauen 

is  Now  Hovon’o 
Dominant  Paper 

Circulation  over  35,000  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

^puf  Haupn 

Tkm  Mmthtwa  Sp^ial  Agmtgy 

Boston  —  Nom  York  —  DotroU  Chiem^o 


81|i  l^itUburgli 

A  newspaper  of  eharac- 
ter,  integrity  and  enter- 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*e  greatest 
industrial  district. 

DAILY  aid  SUNDAY 


The 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer- 


F«w  Pwe  — (if  or)  —  surpms  the 

TRENTON 

NEW  JERSEY  L  UVJ-CiO 

AS 

A  Food  Medium 

A  recent  rsader  snrvcy  indicates  that 
smoQg  the  hooaewives  of  the  dty  oer 
Thareday  Pood  Feature  Depaftment— 
upmrd  of  lour  pagee  devot^  to  food 
rccipos  and  news  sad  food  advertiaiag 
—is  the  best  feature  carried  by  the 
Ttasea 

CSreuIation  30.2S7  Ifcnber  A  B.  C 
KELLY-SMrm  CO. 
Maihrldgu  BMg.  Lytteai  BUg. 

New  YeA  Chleagu 


LED  THE  WORLD  IN 
ADVERTISING  GAINS, 
1922  OVER  1921 

'3,493,854“ 

REPRESENTATIVES 


H.  W.  Meloney.  604 
TImn  BlSf.,  New 
Ysrk. 


A.  J.  Norrlt  HIM, 
710  Nearrt  Biff.. 
San  Franciws,  Cal. 


G.  Lofm  Payae  Cs.,  401  Tmnr 
6  N.  MIchlian  A««.,  Chleaio. 


Itiiny,  c-ntcHgu.  ivcwspapcrs  win  uc  uscu  luicr  ,  IIJD  1-  AAIDA 

on  this  account;  have  issued  schedules  on  Long  Island  rresa  Joint  A.  IN.  r.  A. 

(•alifomia  Fruit  Gmwers  (Orange  Week).  Jamaica  (N.  Y.)  Long  Island 

“"“'"k  Pro,,  uVarmor  ha,  bcoa  cloolrf  to  active 
Matteson,  Fogarty- Jordan  Company.  215  mem^rship  in  the  .American  Newspaper 
North  Michigan  avenue,  Hiicago.  Placing  ac-  Publishers  Association. 
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CIRCULATION 
s  BUILDING*-^ 
SUPREMACY 

Start  1923  with  a  Big 
Gain 


U2Z  CAMPAIGNS 
Lew  Anfele*  Times  3rd 
San  Francisco  Chronicla 
Indianapolis  News 
Baltimore  American 
Louisville  Herald 
Now  Conducting 
Washington  Post 


2nd  Campaign 


l^yiOLUI 

i  300  Mean 

— 


HOLUSTERS  ORCUIATION 
1  ORGANIZATIGN 

m  ik*  Umf«^  Statm 

300  Memrrr  Dlpq^  Los  AM«Ei.n,CAL. 


Syracuse  Herald 

SYRACUSE,  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Representatives 

PRUDDEN,  KING&PRUDDEN.Ioc. 


2M  Fifth  Ava. 
N.  Y.  aty 


Steger  Bldg. 
Chicago,  IlL 


isaorio. 


Tho  World  and  the  Eve¬ 
ning  World  have  a  com- 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 
gross,  subject  to  contract 
discounts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combination. 

Advertise  i»  Newspapers 
by  the  Yew 


PuUtzer  Building,  New  York 

liar’s  BsMIiw.  Fard  MUh 

Chlaaga  Dalrall 


pOLLAR  PULLER3  f  The  Daily  News 


Globe  Bldg. 
Boston,  Mass. 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twdfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  popular,  home  news- 
paper-A,  B.  C  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Lyttna  BUg. 

New  York,  N.  Y.  Chicago,  llL 


ffjtsr  lit  pvauc  SEnricE 


Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  adi’ertising  receipts  and  tinn  nerv  circulation.  Your 
idea  for  increasing  adi'ertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Editor  &  Pub¬ 
lisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 

the  ictea  is  now  being  used  tn  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollar  Puller  Editor.  Wnen  they  ; 

appear  dtp  them  and  mail  them  in  and  receii'e  payment.  Unavailable  ideas  -  .  i 

wtll  not  be  returned. 

^  HE  Quebec  (P.  Q.)  Daily  Telegraph  last  He  always  had  his  goods  attractively  displayed, 
^  week  published  a  double-spread  of  adver-  the  greatest  bargains  being  where  they  could  be 
tisements  secured  through  a  contest  to  deter-  sure  to  catch  the  eye  of  all  who  came.  Can’t 
mine  the  most  beautiful  woman  in  the  city  who,  you  get  some  merchant  in  your  town  to  try 
as  “Miss  Quebec,”  competed  with  seven  other  out  the  scheme?  It’s  worth  the  effort,  for  a  lot 
beauties  for  the  title  of  “Miss  Canada.”  The  of  advertising  is  carried  on  in  connection  with 
Quebec  contest  was  under  the  auspices  of  the  it.  Besides,  it  is  likely  to  result  in  increased 
Telegraph,  and  the  day  the  winner  left  for  the  advertsing  from  other  merchants  who  wish  to 
national  contest,  her  photograph  and  a  letter  of  overcome  the  advantage  gained  by  the  first  one. 
congratulation  from  the  Mayor  were  displayed  — C.  E.  L. 

in  the  center  of  a  double-truck.  Around  them  - 

advertisements  of  local  firms  ^  special  eight-p.age  section  in  the  Sundav 
which  had  equipped  the  lady  for  her  contest.  Canton’s  two  newspapers  contained 

Among  the  goods  advertised  as  those  on  her  advertisements  of  about  twenty  of  the  Ohio 
person,  m  her  wardrobe  and  otherwise  dis-  merchants.  The  supplement  was 

posed  for  the  contest  were  skis,  skates,  face  reproduction  of  the  ads 

powder,  skating  boots,  hosiery,  candy,  photo-  ^-hjeh  were  first  used  by  the  merchants  25  or 
graphs,  shoes,  corsets,  opera  cloak  hats,  fur  jq  connection 

coat  evening  gowns,  per  umery,  underwear  and  the  special  section  told  of  the  progress 

incidentals,  ^ch  as  preliminary  beauty  parlor  the  city  during  the  p.ast  h.alf  century 

attention.  One  of  the  largest  spaces  was  sold  the  stores  stressed  their  age  and  their 

to  the  local  automobile  agency  which  supplied  reliahilitv _ H  F  H 

the  automobile  to  take  her  to  the  station.  The  '  ' _ 


feature  ran  under  a  two-puge-wide  box  head 
and  carried  no  editorial  matter  pertinent  to  the 


A  unique  contest  was  conducted  by  one 


contest,  except  the  winner’s  picture  and  the  Each  week  it  placed  $2  in  a  local 

Mayor’s  letter. _ A.  R.  bank,  showing  the  sum  on  deposit  with  interest 

' _  in  a  column  in  which  it  was  explained  that 

.\  unique  way  of  advertising  has  been  re-  local  child  would  get  the  total  at  the  end 


ceived  at  Omaha  from  a  fruit  cake  firm  at  year.  “Watch  for  details.”  Curiosity 

Fruit  Cake,  Cal.  A  few  days  ago  a  few  women  aroused  to  a  high  pitch  by  the  move.  Three 

of  Omaha  received  communications  from  Hazel  •tooths  before  the  end  of  the  year,  the  news- 
F.  Titus,  of  Fruit  Cake.  Cal.,  with  their  own  I’-’P*’’  announced  that  the  deposit  would  go  to 
photos  pasted  on  the  envelope  of  the  letter.  child  who,  by  the  end  of  the  period,  had 

These  letters  contained  fruit  cake  advertising,  turned  in  the  greatest  number  of  subscriptions 
Charles  R.  Gardner,  a  husband  of  one  of  the  announcement  was  made.  Others  were 

women  receiving  a  letter,  has  it  ail  figured  receive  so  much  for  each  subscription  turned 
out  now  how  Titus  obtains  the  photos.  Titus  'f-  ***  ®  success,  too.  B.  A.  T. 


reads  the  society  columns  of  all  the  news¬ 
papers  in  that  part  of  the  country  and  from 


Some  extra  advertising  could  be  secured  by 


the  pages  he  clips  the  photos  of  women.  Each  the  paper  from  a  live  wire  clothing  store  by 

of  these  women  gets  a  sales  letter  with  their  suggesting  to  the  store  th.-it  it  put  one  of  its 

own  photo  pasted  on  the  envelope.  Does  he  all-woni  suits  on  the  top  of  a  tali  building  in 

sell  his  fruit  cake?  Mr.  Gardner  says,  “It’s  the  city  where  it  would  he  exposed  to  all  the 


the  best  I  ever  tasted.” — A.  R.  D.  elements  and  that  it  keep  the  suit  there,  d.ay 

-  and  night,  for  a  week  or  two,  and  then  hake 

At  the  spring  of  the  year  it  would  be  a  splen-  it  down,  cle.an  it  and  press  it  and  show  how 

did  stunt  for  the  paper  to  arrange  with  the  unhurt  it  was  by  such  exposure.  Such  a  stunt 

actors  appearing  at  some  popular  local  vaude-  as  this  would  he  a  splendid  selling  stunt  for 
ville  theatre  to  wear  special  costumes,  furnished  the  store  if  it  w.as  properly  advertised  and  so 
them  by  local  stores,  and  to  then  get  the  stores  it  should  Oring  more  advertising  to  the  paper 
to  supply  these  costumes  and  advertise  this  th.at  went  after  the  business. — F.  II.  W. 
vaudeville  theatre  “style  show”  quite  extensive-  - - 


ly.  The  theatre  would  co-operate  quite  gladly 
in  putting  this  stunt  over  tn  a  big  success,  be¬ 
cause  it  would  mean  a  lot  of  worth-while  pub- 
licity  for  it  and  the  stores  would  see  the  ad- 


To  ascertain  the  average  number  of  re.aders 
of  advertisements  in  its  pubIic.ation,  one  news¬ 
paper  inserted  a  small  coupon  in  the  display 
adverli.sement  of  a  local  newspaper  (with  the 


vantage  of  demonstrating  their  alert  progres-  approval  of  the  .advertiser)  to  he  filled  out  by 
siveness  in  this  way.  And  so  the  newsp.aper  the  reader  with  the  name,  address,  age  and  sex. 
could  easily  get  a  lot  of  extra  advertising  which  ^nd  mailed  to  the  newspaper,  which  gave  $50 
otherwise  it  wouldn  t  h.ive  gotten.— h.  H.  W.  ,„’,he  person  who  bore  the  name  shown 

_  .  on  a  slip  drawn  in  a  public  drawing.  The  re- 

Quite  recently  the  Huick  Motor  Company  aults  were  then  t.ahulated  and  turned  over  for 


published  a  book  containing  question^  and  an-  „se'i,y  the  solicitors.— B.  A.  T. 
swers  about  the  Buick.  There  arc  several  ' 

hundreds  of  these  questions  and  answers,  many  ,,,,  , ,  ,  .  .  , .  , 

of  which  are  interesting  for  reasons  other  than  T®"  y®*"’  "‘■'Khhot  » 

pertaining  to  the  mechanic.il  side.  The  dealer  advertisement  in  which 

in  this  city  has  picked  about  100  of  these  facts  •‘Standard-Examiner  went  on  to  explain  that 

and  is  publishing  them  in  the  Classified  columns,  "’•'‘"y  subscribers  would  just  as  soon  go  with- 
One  each  day  under  the  classification  of  “Spe-  as  without  their  newspaper,  and 

cial  Notices.**  In  this  way  he  Rcts  approxi-  pr.actice  of  bfirrowinR  a  newspaper  was 

mately  the  same  position  each  day.  .Attached  Petty  and  decidedly  disagreeable  to  the  neigh- 
are  a  couple  of  samples  showing  the  typography  bor  who  b.iught  and  paid  for  it  for  his  own 
used  by  the  Post-Crescent.  Note,  too,  that  the  "sc-  "’e  do  not  know  if  this  eventually  made 

dealer  has  not  used  his  name  in  the  ads.  That  *be  borrower  a  subscriber,  but  we  received  com- 

suggests  to  me  that  other  well-known  products  tuents  from  subscribers  who  said  they  were 

might  be  handled  in  the  same  way  if  there  is  P'cased  that  someone  h.id  made  the  newspaper 

only  one  dealer  in  the  city.— D.  M.  S.  -  borrower’s  conscience  hurt.— M.  H.  B. 


An  advertising  idea  which  the  Birmingham 
News  has  recently  found  very  profitable  is  that 
of  having  the  stores  and  business  houses  in 
certain  sections  of  the  city  co-operate  and  buy 
a  page  of  advertising  to  build  up  their  section 
in  a  business  way.  A  group  of  men  are  now 
pushing  Fifth  Avenue  in  Birmingham  as  a  busi¬ 
ness  center.  They,  together  with  the  business 
houses  on  that  street  took  a  page  of  advertising. 
They  were  charmed  with  the  results  and  the 
News  got  a  new  idea  which  it  expects  to  de¬ 
velop  extensively  in  various  sections  of  the 
city.— H.  W.  B. 

A  merchant  in  a  mid-western  town  made 
arrangements  to  serve  free  coffee  to  his  cus¬ 
tomers  Saturday  afternoon.  He  was  located  in 
a  small  town  where  a  karge  percentage  of  his 
Saturday  trade  came  from  farmers,  and  his  idea 
was  that  providing  a  rest  room  and  meeting 
place,  with  free  coffee,  he  would  attract  a 
great  many  of  these  farmers  to  his  store  and 
many  of  them  would  buy,  even  though  they  did 
not  come  in  with  that  intention.  He  carried 
on  a  vigorous  advertising  campaign  in  the  news¬ 
papers  circulating  throughout  that  territory,  and 
the  results  more  than  justified  his  expectations. 


Liquor  stories  are  always  in  season,  now. 
Try  getting  some  dope  on  the  amount  of  liquor 
being  legally  sold  through  your  local  druggists. 
They  will  doubtless  let  you  know  all  about  it 
on  condition  that  no  names  are  used.  Tell 
your  readers  about  the  doctors’  prescriptions 
that  can  be  legally  issued.  We  found  here 
that  not  more  th.an  fifty  per  cent  of  liquor 
that  might  be  legally  sold  under  the  Volstead 
Act  through  druggists  is  being  disposed  of. 
Druggi.sts  said  that  the  bootlegger  undersells 
them  and  many  don’t  want  to  risk  being 
railed  down  by  a  physician  when  applying 
for  a  liquor  prescription. — W.  A.  M. 

When  should  flower  seeds  be  planted  in  your 
city  in  the  spring  to  get  the  best  results?  How 
should  they  be  planted  and  how  should  the 
gardens  be  taken  care  of?  How  should  lawns 
be  taken  care  of  in  order  to  show  up  the  best 
during  the  Summer  time?  The  answer  to  these 
and  similar  questions  could  be  secured  from  the 
local  seed  dealers  and  could  be  woven  into  a 
very  interesting  story.  And  around  the  story 
you  could  group  ads  of  a  number  of  seed  and 
shrub  dealers.  Such  a  page  ought  to  go  over 
well  about  this  time  of  the  year. — F.  H.  W. 


Laada  the  aecond  paper  In  Passaic  * 
in  Adyertlsing  Lineage  for  the  year 
1989,  aa  follows:  j 

Local  AdTcrtlslng  .  1,639.936  : 

National  Advertising  .  26,008  ; 

Clasained  Advertising  .  e3fiU  | 

Total  Advertising  . 1,728,463  j 

hineaga  Figurat  tp  ! 

Da  Lister  Brothers.  j 

DAILY  NEWS  j 

Passaic,  New  Jersey  ' 


NEW  ORLEANS  STATES 

In  two  years  has  increased 
Daily  over  17,000 
Sunday  over  41,000 
Present  averages  are 

Daily  over  54,000 
Sunday  over  77,000 
Rate  12c  flat  Daily 

I  5c  flat  Sunday 
Advertising  gain  for  1922 
1,025,432 — Greatest  in  the  South 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


**ln  Boston  IPs  the  PosP*  ■ 

Circulation  Averages 

for  1922  i 

BOSTON  DAILY  POST  j 

396,902  ! 

Copies  Per  Day 

BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday  ! 

First  in  Local,  General  and  J 
Total  Display  Advertising  | 


NEW 


Multi-Mailer  Adaptation  at  Installation 
and  Maintsnance  Cost  of  4c  to  9c  a 
Subscribsr  a  ysw. 

For  mail  lists  of  1,500-5,000.  Imprints 
addresses  direct.  Provides  for  daily 
correction  of  mail  list.  Eliminates  pr» 
ventable  complaints.  Makes  Circnlatioa 
Manager  independent  of  Onnpoaing  sad 
Galley  Rooms.  Permits  use  of  time  and 
labor-saving  methods.  Gives  subaeribcfe 
infinitely  ^tter  mail  delivery  service. 
Write  today  for  details. 


Compang 

/AANUPACruntNO 

THE  MULTI -MAILER  SYSTEM 

9  WASHINGTON  BtVQ. 

CHICAGO 
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PLANT  IMPROVEMENTS 


PHE  Wilkes-Barre  (Pa.)  Times 
■*-  Leader  has  purchased  the  Grand 
Opera  House  and  will  take  possession 
April  1,  using  it  wholly  or  partly  for 
newspaper  purposes.  The  property, 
which  abuts  on  the  paper’s  present 
home,  will  give  it  a  frontage  of  37 
feet  with  a  depth  of  110  feet.  A  Hoe 
superspeed  octuple  has  been  ordered 
and  will  be  installed  in  the  new  home, 
which  will  house  the  job  printing 
plant  as  w'ell  as  the  newspaper. 

The  Monroe  (Wis.)  Evening  Times 
January  6  moved  into  its  new  home,  a 
three-story  brick  building,  40  by  100  feet, 
John  P.  Bruecker,  architect.  That  eve¬ 
ning  the  paper  held  a  reception  in  its 
new  quarters  with  the  members  of  the 
staff  acting  as  hosts. 

The  Jackson  (Miss.)  I>aily  News  has 
installed  a  new  press  and  two  new  lino¬ 
type  machines.  An  extension  of  60  feet 
has  been  added  to  the  present  building. 

The  Abilene  (Tex.)  Morning  Re¬ 
porter  has  awarded  a  $10,000  contract 
for  the  remodeling  of  the  building  oc¬ 
cupied  by  its  business  office  and  circula¬ 
tion  department. 

Work  on  the  new  Little  Rock  plant 
of  the  Western  Newspaper  Union  has 
been  started.  It  will  be  a  two-story 
structure,  to  cost  alwiit  $40,000. 

The  Shreveport  (La.)  Journal  has  pur¬ 
chased  building  site  for  $30,000,  and  will 
soon  begin  the  erection  of  a  modern 
newspaper  building. 


THE  MECHANICAL  SIDE 


^  EORGE  BAUDE,  of  the  compos- 
ing  room  of  the  Chicago  Tribune, 
is  spending  a  mf)nth  in  Miami.  Fla. 

T.  Burr  Catlin.  who  has  been  asso¬ 
ciated  with  the  Chicago  Tribune  coni- 
])osing  ri'f)m  for  the  past  48  years 
celebrated  his  73d  birthday  recently  and 
was  givtii  a  present  by  his  fellow 
workers. 

fiwrge  1.  1  yon,  sui)erintendent  of  the 
Px-stou  P(  st  cemposing  room,  where  he 
has  been  employed  for  20  years,  was 
tendered  a  reception  in  celebration  of 
his  .57th  birthday,  February  7.  He  was 
presmted  a  iiur.se  of  gold. 


Reorganizing  Amarillo  Tribune 

The  .\marillo  Publishing  Company 
has  been  organized  at  .Amarillo,  Tex.,  to 
take  over  the  publication  of  the  Amarillo 
Tribune,  an  afternoon  newspaper.  The 
Tribune  Publishing  Company,  which 
published  The  Tribune  since  its  estab¬ 
lishment  more  than  a  year  ago,  was  re¬ 
cently  sold  under  foreclosure  proceed¬ 
ings.  The  new  company  is  capitalized  at 
$100,000  and  the  incorporators  are;  \\. 
O’Brien,  T.  E.  Durham  and  C.  H.  Wells. 
It  is  announced  that  the  publication  of 
The  Tribune  will  be  continued  under  the 
same  active  managiment. 


Bill  to  Prevent  Fa'.ie  Advertising 

.\  bill  has  been  intrtKluced  in  the  Dela¬ 
ware  legislature  making  it  unlawful  to 
issue  deceptive  or  misleading  advertise¬ 
ments  of  any  chararter.  The  bill,  if  it 
losses,  will  imjiose  a  fine  ranging  from 
$20  tJ.  $100. 


Knapp  Suspends  His  Weekly 

The  Springwater  (N.  Y.)  Enterprise, 
which  has  been  published  for  the  past 
year  by  B.  H.  Knapp,  publisher  of  the 
bansviile  ( N.  Y.)  Breeze,  has  suspended. 


Scherer  Buys  Port  Jefferson  Echo 

Henry  Scherer  has  purphased  the  Port 
Jefferson  (N.  Y.)  Echo  from  A.  Jay 
Tefft.  The  sale  was  negotiated  by  Pal¬ 
mer,  DeWitt  &  Palmer. 


Loomis  Buys  Lebanon  Criterion 

Glenn  W.  Loomis,  who  has  been  em¬ 
ployed  by  the  Albany  (Ore.)  Herald  has 


bought  the  Lebanon  Criterion  from  W. 
C.  DePew. 


Buys  Interest  in  Warren  Chronicle 

William  .■\.  Reitzel,  managing  editor  of 
the  Warren  (Ohio)  Chronicle,  has  pur¬ 
chased  Col.  F.  S.  Van  Gordon’s  interest 
and  is  now  joint  owner  with  his  father. 
Col.  Frank  M.  Reitzel.  The  Chronicle 
was  founded  in  1812. 


The  Dalles  Chronicle  Re-Organized 

Ben  R.  Litfin  has  purchased  William 
P.  Merry’s  interest  in  the  Chronicle,  The 
Dalles,  Ore.,  and  the  company  has  been 
reorganized.  The  present  officers  are ; 
Ben  R.  Litfin,  puresident;  A.  K.  Litfin, 
vice-president ;  L.  Schassen,  secretary- 
treasurer. 

Roe  Sells  Interest  in  Newspaper 

Herman  Roe,  president  of  Country- 
Newspapers,  Inc.,  has  sold  an  interest  in 
his  Austin  (Minn.)  Press  to  A.  R.  Buck¬ 
ingham,  managing  editor  of  the  Parsons 
(Kan.)  Sun.  Mr.  Roe  continues  as 
owner  of  the  Northfield  (Minn.)  News. 


Utah  Papers  Change  Page  Size 

Daily  newspapers  of  Ogden  and  Salt 
I^ke,  Utah,  will  go  on  a  12-em,  eight- 
column  basis,  beginning  March  1.  Pa¬ 
pers  affected  are  the  Ogden  Standard- 
Examiner,  the  Salt  Lake  Tribune,  Tele¬ 
gram.  and  Deseret  News. 


New  Forestry  Magazine 

The  New  Nature  Magazine,  with  P.  S. 
Risdale  as  editor,  will  be  brought  out  by 
the  .American  Forestry  .Association  at 
Washinptton  to  further  the  association’s 
campaign  in  behalf  of  forest  conserva¬ 
tion. 


Davenport  Times  Increases  Stock 

The  Davenport  (Iowa)  Daily  Times 
has  increased  its  capital  stock  to  $3f)0.0(X) 
from  $1.5().0(K).  Officers  named  in  the  ar¬ 
ticles  filed  with  the  state  are  E.  P.  .Ad¬ 
ler,  Davenport,  president,  and  James  T. 
Powell.  Ottuma.  secretary. 


NEW  CORPORATIONS 


New  York— O'lei-iis  Hiillis  I’nbUshing  Com- 
I>any.  Inc.,  Oueens,  capit.-il  $1,000;  directors, 
E.  M.  Collin*,  9139  91st  street,  Woodhaven, 
\.  Y.;  fJeorire  Jnnker,  Diamond  avenue,  Rich- 
mimil  Hill,  N.  Y.;  11.  McGrane,  Helen  avenue, 
Wwidhaven,  N.  Y. 

Elias  Press,  Inc.,  capital,  $500;  directors,  R. 
I.ipnick,  982  Whitlock  avenue.  New  York; 
M.  M.  Proujansky,_  12  Bell  place,  Woodhaven, 
X.  Y.;  M.  V.  Kane,  1119  Calhoun  avenue. 
New  York. 

I'rench-Esmnnd,  Inc.;  capital,  $30,000;  direct¬ 
ors,  R.  II.  Gay,  36  Washington  square.  New 
York;  C.  P.  I-attin,  126  Ritchie  avenue.  Yonk¬ 
ers,  N.  Y.;  R.  F.  l.cCount,  64  Sound  View 
avenue.  New  Rochelle.  N.  Y. 

Ilunilda  Publishing  (lorporation ;  capital, 

$10,000;  directors,  Bela  Green,  519  West  147th 
street;  E.  H.  Neuwald.  130  East  93rd  street; 
Willi,am  Wessely,  532  West  145th  street.  New 
York. 

Women’s  Bureau  I-eeal  Publicists,  Inc.; 

capital,  $10,000;  directors,  R.  F.  Bres  and  L 
I..  lawifishore,  291  Broadway,  New  York;  Mary 
Wood,  New  Lebanon  <  enter,  N.  Y. 

Talking  PHiblicity  Corporation;  capital, 

$5,000:  directors,  Ruth  Voyel.  Etta,  lamdon 
and  L.  I.  Fink,  1451  Broadway.  New  York. 

Mason  &  Jones,  Inc.;  capital,  $20,000;  direct¬ 
ors,  M.  E.  Matthews,  526  Madison  street, 
Brooklyn;  T.  L.  Masson,  Jr.,  and  Melzar  A. 
Jones,  Glen  Ridge,  N.  J. 

McKennee  &  Taylor.  Inc.;  capital,  $10,000; 
directors.  O.  W.  McKennee,  J.  I.  Taylor,  350 
Madison  avenue;  II.  II.  Keefe,  342  Madison 
avenue.  New  York. 

O’NeilDnulbcrry  Company,  Inc.;  capital, 
$10,000;  directors,  William  Gitskey,  403  West 
31st  street;  Joseph  11.  O'Neil  and  F.  R.  Doul- 
herry,  145  East  42nd  street.  New  York. 

.\rtway  .\d  Service,  Inc.,  lithographers  and 
.advertising;  capital,  $10,000;  directors,  Meyer 
Bayles,  1765  Vyse  avenue,  Solomon  Swerbilov, 
and  M.  J.  Moree,  Brooklyn. 

Skywriting  Corporation  of  America,  general 
advertising;  capital,  $500;  A.  J.  Cameron, 
Vanderbilt  Hotel,  New  York,  J.  C.  Savage, 
I-ondon,  Eng.,  William  Schneider,  Brooklyn. 


Garage  Protective  Review,  Inc.,  publishers 
and  general  advertising;  capital,  $25,000;  di¬ 
rectors,  James  J.  Cotter,  M.  Cotter  and  A. 
•M.  Scagne,  51  Greenwich  avenue.  New  York. 

Buffalo,  N.  Y. — Local  News  Publishing 
Company,  publish  chain  of  community  papers; 
capital,  $500;  directors,  F.  11.  Butehorn,  Robert 
MacLean,  H.  B.  Holland,  G.  J.  Ferric  and 
lames  L.  Watson,  all  of  New  York. 

Watervliet,  N.  Y.  —  Carhart  -Advertising 
Company,  Inc.,  has  changed  its  name  to  Carhart 
.Advertising  Corporation. 

Wasmesville,  N.  C.  —  Hay  woo<l  Journal, 
publishing  and  printing;  capit.al,  $10,000;  di¬ 
rectors,  Horace  Sentelle,  W.  C.  -Allen  and  T- 
G.  Miller,  of  Waynesville. 

Ranger,  Tex- — Times  Publishing  Company; 
amendment  to  charter  increasing  capital  stock 
frem  $20,000  to  $31,000. 

Fort  Worth,  Tex. — Petroleum  Publishing 

(.'ompany;  capital,  $5,000;  incorporators,  T.  M. 


-Arnild,  formerly  city  editor.  Fort  Worth  Rec¬ 
ord;  F.  P.  Fields  and  M.  L.  Arnold. 


CHARTER  CHANGES 

Oklahoma  City — Oklahoma  Live  Stock  News,, 
capital  stock  increased  from  $10,000  to  $20,000. 

Fort  Worth,  Tex. — Wortham -Carter  Publish¬ 
ing  Company,  publisher  of  the  Fort  Worth 
Star-Telegiam,  capital  st<Kk  increased  from 
$600,000  to  $750,000. 

Houston,  Tex. — Houston  Press  Company,  pub¬ 
lisher  of  the  Houston  Press,  capital  stuck  in¬ 
creased  from  $10,tX)0  tc  $70.000. 

El  Paso,  Tex. — Heller  Printing  Company, 
capital  stock  increased  from  $5,500  to  $15,000. 

Mineral  Well,  Tex. — Index  Printing  Company, 
publishei  of  the  l>aily  Index,  capital  stock 
increased  from  $20,000  to  $25,000. 

Beaumont,  Tex. — The  Enterprise  Company, 
publisher,  the  Beaumont  Enterprise;  capital 
increased  fiom  $50,000  to  $300,000. 


SUPPLIES  &  EQUIPMENT 

_ For  Newpap  •  r  M  a  k  i  n  c 


We  can  incraase  your  bsiiinees 
you  want  it  incraasad. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tall  you  how  press 
clippings  can  he  made  a  businass- build- 
er  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Establishad  a  Qnartar  of  a  Ceatnry 


USED  NEWSPAPER  PRESSES 

SCOTT  QUADRUPLE  FOUR  DECK  PRESS 
Prints  four  to  thirty-two  pages.  Can  be 
seen  in  operation  every  afternoon  in  the 
week  at  Hoboken. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  tapdess  folders  and 
in  excellent  condition.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPLE  PRESS 
available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  Yeek  Cl^ 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER’S  Colors  In 
uaa  al  no#  1780 


0;^*Vlubei'‘ 

Main  Otrioo 

es  W.  HOUSTON  ST..  NEW  YORK 

<St  ftuit  to 


Bulletin  Machine  for  Sale 

electrically  operat^  from  distance.  Further 
details  and  low  price.  Write  Ehilletin  Machine 
25,  News  office,  Buffalo,  N.  Y. 


■  Niwipapai  Plaat  Bonipmasils  ■ 

I  BataWslMd  hi  UU  I 


PECKHaM  MaCHINEBYCO. 

MAR8RIDQK  SLDQ,  S4tta  S  Bway 
NEW  VOSN  CITY 

24-page  Straightline  Web,  with  25  h.  p. 
motors,  press  erected  on  your  founda¬ 
tion  . $12,500.00 

64-page  multi-color,  22  in.  cot  off, 

erected  . |17,500J>0 

2-16  page  Tabloid  size  webs  $3,0004)0 

Get  our  List  No.  27 — 16  pages 


Composing  Room 
Steel  Equipment 

We  manufacture  in  steef 
everything  in  the  way  of 
equipment  for  the  compos¬ 
ing  room,  such  as  Makeup 
Tables,  Galley  Dumps,  Cor¬ 
recting  Banks,  Type  Cab¬ 
inets,  Galley  Cabinets, 
Pressed  Steel  Galleys,  Port¬ 
able  Page  Trucks,  etc.,  etc. 
Write  us  when  in  the  mar¬ 
ket. 

Chicago  Metal  Mfg.  Co. 
3724  So.  Rockwell  Street 
Chicago,  Ill. 


HAVE  YOU  TRIED 
HOE  PRESSROOM 
SUPPLIES? 

In  the  field  of  Small  Supplies  as  well 
as  Large  Machinery,  Hoe  Quality  is 
Supreme. 

We  carry  a  complete  line  of  Plate 
Making  Machinery,  small  tools  and 
supplies,  including 

Blanketing  Chemlesls 

Matrix  tissna  Eouter  bits 

Pasta  powder  Jig  saw  blades 

Brushes  MstsI  saws 

Ganges,  sto. 

Writt  for  pricn 

R.  HOE  &  CO. 

504-520  Grand  Street 
New  York,  N.  Y. 

7  Water  St.  137  Tribune  Bldg. 

Bostos^  Mass.  Chlcage,  lU. 


Editor  &  Publisher  for  February  17,  1923 


33 


SITUATIONS  WANTED 

O.  A  WORD  for  advertueinmta  undar  tUa 
clastificadion.  Cash  with  order.  For 
those  unemployed  one  insertioa  (adv.  not  to 
exceed  Sd  words)  FREE. 

Accountant  and  Auditor 

Experienced  newspaper  accountant  and  auditor 
desires  position  in  charge  of  cost  and  general  • 
accounting.  Married  man,  31  years  of  age, 

2  children.  Will  consider  $4,000,  providing 
connection  offers  advancement,  based  on  merits 
of  services  rendered.  Locate  anywhere.  A-872, 
Editor  &  Publisher. 

Advertisinf  Man, 

aged  thirty-two,  fourteen  years’  experience,  last 
four  years  advertising  manager  large  Southern 
daily,  open  for  position  March  1.  Address 
A-8S7,  Editor  &  Publisher. 

Advertising  or  Business  Manager 
Nineteen  years  at  it  on  the  larger  dailies. 
Record  for  creating  and  producing.  Have 
trained  and  handled  hundreds  of  men  for  sales 
campaigns.  Also  experienced  in  merchandise 
and  bond  sales.  Odlege  education.  Married, 
splendid  health.  Want  connection  in  New 
York,  New  England  or  any  Atlantic  Ojast 
States.  Salary  and  bonus  or  profit-sharing 
basis.  A-8&3,  Editor  &  Publisher. 

Advertising  Solicitor 

would  like  to  connect  with  any  U.  S.  news¬ 
paper,  preferring  classified.  Four  years’  ex¬ 
perience,  including  three  years  on  classified 
and  display.  .Age  24,  good  education,  backed 
by  A-1  credentials,  ^lary  no  object.  A-886, 
Editor  &  Publisher,  . 

Agricultural  Editor 

Graduate  middle  western  agriculture  college, 
thoroughly  familiar  with  farm  publicity  meth¬ 
ods,  desires  newspaper  connection  as  farm 
editor.  Raised  on  farm.  Editor  farm  school 
weekly  one  year.  Now  reporter  on  city  news¬ 
paper.  A-871,  Editor  &  Publisher. 

Assistant  Grculation  Manager 
of  leading  newspaper  in  city  of  125.000  popu¬ 
lation,  desires  to  form  connection  in  Central 
States.  The  applicant  is  30  years  of  age.  9 
years’  active  circulation,  organization  and  pro¬ 
motion.  Applicant  desires  new  connection  be¬ 
cause  future  on  this  newspaper  has  been 
reached.  No  time  to  sit  down  and  wait.  .Ad¬ 
dress  A-881,  Editor  &  Publisher. 

Circulation 

Some  publisher,  desiring  to  quickly  and  perma¬ 
nently  increase  the  circulation  of  his  newspaper, 
can  secure  the  services  of  a  man  having  had 
large  experience  in  developing  circiflation  upon 
both  established  and  new  newspapers.  Address 
.A-877,  care  Editor  &  Publisher. 

Service  and  Promotion  Work 
Two  young  men,  university  graduates,  thOT- 
oughly  exjierienced  in  this  field,  wish  t<>  in¬ 
stall  and  operate  permanently  advertising 
service  and  promotion  department  on  wide¬ 
awake  daily.  Best  of  leferences.  Salaries 
commensurate  with  results.  Would  work 
separately.  Available  May  1.  Communicate 
with  A-889,  Eilitor  &  Publisher. 

Circulation  Director  at  Liberty 
Experience  in  stimulating  circulation  for  (arm 
journals  and  country  dailies.  A  producer,  a 
worker.  Go  anywhere.  Prefer  Middle  West. 
Salary,  your  limit.  A-858,  Editor  8i  Publisher. 

Copy  Writer— Reporter 

2  years’  newspaper  experience,  1  year  asso¬ 
ciate  editor  of  weekly  magazine.  Qualified  for 
reporter,  copy  writer,  or  house  organ  work. 
24.  college  graduate.  At  present  employed. 
Addiess  A-8^,  Editor  &  Publisher. 


SITUATIONS  WANTED 

Country  Printer-Operator, 
with  speed  of  3,000  to  3,500  per  hour,  wants 
position  in  western  town  of  about  3,000.  Good 
references.  H.  S.  W.,  825  Poplar  St..  Pine 
Bluff,  Ark. 

Desk  Man  or  Reporter 

seeks  connection  with  good  daily  where  initia¬ 
tive.  ability  and  energy  count.  Capable  re¬ 
porter;  feature  writei.  ’ITioroughly  familiar 
with  news  end.  Reliable  desk  man.  Can  as¬ 
sume  responsibility  if  necessary.  A-879, 
Editor  &  Publisher. 

Editor 

Graduate  university,  ten  years’  experience,  re¬ 
porter  to  managing  editor,  wishes  connection 
with  good  daily.  References.  A-855,  Editor  & 
Publisher. 

Editor, 

not  34,  excellent  record  achievements,  at  pres¬ 
ent  employed,  will  consider  oppoitunity  of¬ 
fering  expansion.  Doer  of  big  things;  not  a 
talker  of  big  talk.  Box  M,  Newspaper  Club, 
133  West  41st  St..  New  York  Qty. 

Editor, 

editorial  writer,  managing  editor  or  feature 
writer,  on  daily  in  small  or  medium  sized  city; 
33,  married,  experienced  all  editorial  positions, 
cub  to  editor;  thorough  knowledge  of  business; 
good  news  sense;  write  well;  agreeable  person¬ 
ality;  high  character;  gilt  edge  references,  in¬ 
cluding  present  employer.  Here  five  years,  pro¬ 
moted  three  times.  A-880,  Editor  &  Publisher. 

Expert  Editor, 

journalist  and  newspaper  man  at  your  service. 
Formerly  on  staff  of  New  York  afternoon 
daily,  assistant  Sunday  editor  of  morning  daily 
same  city,  editor  several  popular  fiction  maga¬ 
zines  and  trade  publications.  Fluent,  versatile 
writer  with  strong,  vigorous  style 
imlitics,  finance,  economics,  all  pnas 
and  newspaper  work.;  38,  Columbia  graduate; 
reasonable  salary  at  start.  A-876,  Editor  & 
Publisher. 
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HELP  WANTED 

A  WORD  far  advai  tiaainaiita  mdor  this 
classificstioD.  Cash  sritb  ordsr. 


Advertising  Solicitor. 

Wi-  need  rii  ailvcrtisiiig  solicitor  who  will 
eventually  be  capable  of  becoming  an  adver¬ 
tising  manager.  'ITie  man  we  want  is  now 
employed  as  a  salesman  and  copywritei  who 
has  had  two  or  three  years’  ext>orience  on  a 
l>aper  in  a  city  of  around  IDO.OOil  population. 
.•All  replies  confidential.  Give  us  information 
of  yourself,  your  exi>erieiice  and  leference. 
•Also  state  salary  expected  to  start.  Box 
A-890,  Editor  &  f’ublisher. 

Immediate  Opening 

on  copy  desk.  New  England  evening  newspaper. 
Competent  New  England  man.  now  employed, 
preferred.  Address  A-859.  Editor  &  Publisher. 

Editorial  Work. 

The  publisher  of  a  first-class  Southwestern 
daily  newspaper  wants  to  stren^hen  the  edi¬ 
torial  staff  with  a  man  about  thirty-five  years 
of  age.  Piefer  one  who  is  a  native  of  and 
fiamiliar  with  the  Southwest;  one  who  has  a 
goml  education,  good  health,  gocxl  judgment 
and  who  tiossesscs  character,  diqiendability 
and  the  other  necessary  qualifications  either 
ileveloped  or  undeveloiied.  This  is  an  excep¬ 
tional  opportunity  for  a  man  of  the  right 
kind.  No  one  need  answer  unless  he  has 
the  capacity  to  measure  up  to  the  stated 
requiiements.  The  advertiser  is  not  look¬ 
ing  for  a  paragon,  but  is  looking  for  an 
exceptional  man  who  is  willing  to  take  advan¬ 
tage  of  an  exceptional  opportunity  to  grow  and 
develop  with  a  good  newspaper.  Correspond¬ 
ence  confidential.  Those  who  reply  should  give 
full  information  in  first  letter.  .Address  A-875, 


by  numerous  technicians  for  its  wealth  of 
FamTlVar  detail  and  accuracy.  He  feels  protid  that 
imlitics,  finance,  economics,  all  pfiascs  editorial  George  Ade  was  One  of  his  earliest  as¬ 
sociates  in  police  reporting.  In  1891,  Mr. 
Ade  came  to  Chicago  from  Indiana’s 
cornfields.  He  and  John  worked  to¬ 
gether  as  reporters  on  the  old  Record 
Herald. 

Kelley  also  was  closely  as.sociated  for 
some  years  with  F'inley  Peter  Dunne, 
writer  of  famous  Irish  stories.  Brand 
Whitlock,  former  minister  to  Belgium, 
and  John  R.  Ra thorn,  editor  of  the 
Providence  (R.  I.)  Journal. 

“I  believe  the  greatest  newspaper  story 
I  ever  read  was  John  Rathom's  lead  on 
the  Iroquois  fire  disaster,”  Mr.  Kelley 
said.  “So  far  as  the  newspain-r  profes¬ 
sion  is  concerned,  I  have  one  great  wish. 
I  wish  to  stay  in  it. 

“I  have  been  in  it  more  than  half  of 
my  life.  If  I  were  to  get  out  of  it  I 
do  not  know  what  I  could  do.  I  don’t 
believe  I  could  get  along  without  its 
fascinations.  The  longer  I  remain  in  it 
the  better  *1  like  it.” 

Mr.  Kelley  married  Elizabeth  Bauer, 
an  Erie  (Pa.)  girl.  He  says  she  has 
been  his  joy  and  inspiration.  They 
have  laid  to  rest  three  children,  two  girls 
who  died  in  infancy,  and  a  boy,  who  died 
at  the  age  of  8  month*. 


Marager 

Man,  qualified  by  years  of  practical  experience 
in  every  department,  open  for  engagement  as 
general  manager  of  a  daily  newspaper.  Develop 
advertising,  build  circulation,  su)>er\ise  editorial 
department,  handle  business  details,  o|>erate  plant 
and  business  in  general  economically  and  syste¬ 
matically  so  as  to  make  utmost  profit  for  owner. 
.Address  .A-878,  care  Editor  &  Publisher. 

Newspaper  Foreman, 

assistant  foreman  and  head  make-up.  would  like 
to  correspond  with  publisher  needing  composing 
room  foreman.  Address  A-835,  Editor  &  Pub¬ 
lisher. 

Reporter 

On  small  town  daily  or  weekly.  General  expe¬ 
rience  in  Chicago  on  news  and  editorial  page, 
('.an  conduct  editorial  column.  Willing  to 
work  fni  a  nominal  salary.  A-87P,  Editor  & 
Publisher. 

Want  Connection 

with  large  publisher  as  understudy  to  busy  ex¬ 
ecutive.  L’nderstands  mechanical  departments 
from  A  to  Z,  and  practical  all-rmiiia  printer, 
1hirty-two  years  old.  honest  and  ambitious. 
.'A-874,  Editor  &  Publisher. 

News  Writer 

seeks  New  York  connection  as  publicity  man. 
Many  years’  experience.  A-8^.  Eilitor  & 
Publishei. 


KELLEY  GATHERS  FIRST 
EDITIONS 


(Continued  front  page  5) 


he  worked  from  7  p.  m.  until  4  a.  m. 
Then  the  shift  was  changed  from  5  p.  m. 
to  I  a.  m. 


ments.  The  Tribune  devoted  great  space 
to  his  story.  The  swindlers  fled  into 
Canada.  There  they  were  caught.  The 
story  ran  for  nine  months. 

•  Kf‘»and  disaster  yp^E  Superior  (Wis.)  Evening  Tele- 

m  w^hich  hundreds  were  dr^med  at  the  1  attractive  special 

(.lark  street  bridge  and  the  Chicago  river,  7 

identifving  many  of  the  dead  himself  and  ‘  °  ^  1  •  ^  ^ 

tagging  the  bglies  with  identification 
slips,  and  the  Iroquois  fire  in  1904,  in 


which  some  seven  hundred  men,  women 
and  children  perished.  He  helped  solve 


In  the  old  days,  the  night  police  re-  many  of  the  city’s  most  famous  murder 
porters  wrote  their  stories  in  the  re-  mysteries. 

porter’s  room  in  the  City  Hall  liefore  Kelley  never  attended  _a_  hanging.  He 
midnight,  and  the  stories  were  carried  preferred  not  to  be  a  visitor  to  such  a 
W  messenger  to  the  newspaper  offices,  scene.  Dozens  of  times  he  received 
The  news  written,  they’d  go  out  again  passes  to  the  execution  charnber.  But 
on  another  hike  or  horse-car  journey  to  he  passed  them  along  to  friends.  At 
the  different  stations.  the  same  time  his  fearlessness  has  been 

Kelley’s  greatest  achievement  as  a  established  by  the  fact  that  he  never  car- 
police  reporter  was  his  expose  in  the  ried  a  weapon  through^  all  his  travel  for 
Chicago  Tribune  of  the  notorious  De  thirty-three  years  at  night. 

Luxe  book  swindlers.  John  went  after 


them  following  a  “tip”  from  a  Pinker¬ 
ton  man. 

’Fhey  had  gotten  up  elaborate  “sam¬ 
ples”  to  lure  their  victims  and  had 
cleaned  up  more  than  $1,000,000  in  Chi¬ 
cago  and  suburbs  and  other  cities.  Kel¬ 
ley  gathered  a  wealth  of  detail  concern- 


CALIFORNIA 

NEWSPAPER 

An  unusual  opportunity  to  buy  a  daily 
in  California  city  of  30,000.  doing  a 
business  of  $120,(X)0  a  year.  Making 
large  profits.  Only  A.  P.  franchise  in 
county.  Buyer  must  act  at  once  as 
owner  will  advance  price  in  two  weeks. 
For  further  particulars  write  or  wire 

PALMER  DEWin&  PALMER 

Newspaper  Properties 
225  Fifth  Avenue  New  York 
Business  Founded  1S99 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magasine 
Properties 

Times  Building,  New  York 

Establishtd  1910 


I  WE  CONNECT  THE  WIRES  1 


Can  you  write  straightaway 
English  graphically!  Or  ian  you 
edit  news  copy  and  write  head¬ 
lines  t  If  yes,  do  you  want  a 
newspaper  job,  east  or  west,  at 
around  $1,500  to  $3,0001  .Con¬ 
vince  us  by  letter,  giving  age. 
training,  positions,  references. 
Our  registration  offer  calls  for  no 
advance  fee. 


Fernald’s  Exchangc.Inc 

TMino  NatI.B’Lo'*-.  SAAiN«rigLD- Mas*. 


Talented,  experienced,  and  highly  effi¬ 
cient  men,  each  a  specialist  in  hia  own 
line,  ready  to  solve  your  problems. 


When  the  nineteen  Methodist 
churches  in  the  city  of  Houston,  Tex., 
decided  to  inaugurate  a  three  weeks’ 
revival  under  the  leadership  of  Dr. 
Goodell,  the  Houston  Post  issued  a 
special  section  consisting  of  twenty 
pages  two  days  before  the  opening. 
The  entire  work  was  handled  by  H. 
L.  Millis,  church  editor,  and  A.  M. 
Cohen,  member  of  the  advertising 
staff. 

Special  automobile  show  editions  of 


John  has  written  many  ballads,  sonnets  Raul  Pioneer-Press  and  St.  Paul 

and  poems.  He  was  credited  years  ago  Daily  News  were  issued  for  the  St.  Paul 
with  having  written  the  lyric,  “Dear  Mid-  automobile  show,  February  4. 

night  of  LoA’e,”  which  attracted  wide-  - 

spread  favor.  The  real  author  was  •  rk  1  .l  m  t  -l 

.Mderman  John  Coughlin,  better  known  Change,  m  Duluth  New.-Tnbune 

as  “Bath  House  John.”  James  E.  Rockwell,  who  has  recently 

He  wrote  a  complete  history  of  the  become  associated  with  the  Duluth 
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l)cr  of  changes  in  the  editorial  department. 
The  staff  as  now  completed  is  composed 
of  John  X.  Nagle,  managing  editor;  B. 
T.  Campbell,  news  editor ;  Ilerbert  M. 
Israel,  city  editor;  Joy  Libby,  state  ed¬ 
itor  ;  1  >avid  Silverman,  copy  desk ;  D.  E. 
Jones,  telegraph  editor ;  I^uis  Gollop, 
sjxirts  editor;  Fred  Weinberg,  financial 
editor;  James  Keefe,  desk  man;  Horace 
Lee,  John  Wagner,  Paul  Shiely.  Earl 
.Mmciuist,  Joseph  Wolfe,  Sam  Davis, 
Philo  Brockway  and  Ephraim  Gomberg, 
reixirters. 


ing  their  identity,  methods  and  move-  printing  industry  which  was  commended  (Minn.)  News-Tribune,  has  made  a  num- 


Stamp.  Permitted  in  Kentucky 

The  Court  of  .Appeals  of  the  State 
of  Kentucky  has  declared  unconstitu¬ 
tional  the  state  law  which  prohibits 
the  giving  of  trading  stamps  or  cash 
discounts  by  retail  merchants  to  cusr 
tomers. 
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Having  tried  in  succession  three 
short  fiction  services,  including 
ours,  The  Cincinnati  Enquirer 
has  settled  on  The  Metropolitan 
Weekly  Short  P'iction  Service, 
and  has  sent  in  an  annual  sub¬ 
scription. 

This  is  just  one  more  sample, 

“The  Metropolitan 
for  Fiction.” 

Send  for  samples. 
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hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will^  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  IVhen  they  appear,  clif  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

TN  olden  times,  every  home  had  in  the  cellar  sold  stock.  Nobody  will  go  to  sleep  reading 
great  bins  for  potatoes  and  other  vegetables,  your  story  on  this  subject. — J.  L.  B. 

many  barrels  of  apples  and  a  cider  barrel  and  - 

vinegar  barrel.  No  family  thought  of  buying  Are  there  any  relatives  of  prominent  people 
potatoes,  apples,  etc.,  except  in  a  large  quantity  in  your  community?  A  surprising  amount  of 
— a  sack  or  a  barrel,  at  the  least.  Find  local  information  and  good  stories  may  be  obtained 
families  who  still  buy  in  this  old-fashioned  way  if  there  are.  Often  celebrities  associated  with 
(local  retailers  can  give  you  good  leads),  and  these  relatives  in  their  youth.  People  are 
get  their  opinions  on  how  much  they  save,  usually  proud  of  being  related  to  those  in  the 
Get  the  opinion  of  wholesalers  and  retailers  on  public  eye,  and  often  Christian  their  sons  and 
the  extent  to  which  present-day  buying  in  very  daughters  after  the  “Who’s  Who”  individual 
small  amounts  is  responsible  for  the  wide  spread  related  to  them.  Even  although  the  celebrity 
between  farm  and  city  consumer.  Compare  may  be  dead,  sidelights  on  his  character  told 
local  prices  on  large  purchases  (a  hundred  by  someone  in  the  community  even  slightly 
pounds  of  potatoes,  a  barrel  or  box  of  apples),  related  to  him,  will  m.Tke  a  feature  story, 
and  on  the  same  potatoes  or  apples  when  Recently  it  was  found  that  the  middle  name 
bought  by  the  “25  cents’  worth”  or  “SO  cents’  of  a  young  woman  was  the  same  as  that  of  a 
worth,”  in  the  case  of  apples  when  bought  two  great  English  bard.  An  investigation  revealed 
or  three  at  a  fruitstand.  Ask  retailers  whether  that  she  was  not  only  related,  but  was  talented 
the  trend  to  small  purchases  is  increasing  all  in  art. — J.  A.  W. 
the  time. — J.  T.  B.  - 


dompang^ 

deneral  Offices’ 

Memphis,  —Term. 

^  — 

We  increase  t^our 
Local  Displaii* 
10,000  lines  Monlhlu 
HY/A  Our 

PGi^'m  an  ey? 
Weekli^  Business' 
Review  Pa^e 

Looh  us  up  ill 
Dun  on  Bnadsfne^i's 


(By  Science  Service) 


Every  community  has  its  persons  who  are 
phenomenally  skillful  in  hunting  for  small  ob¬ 
jects.  Visit  local  opticians  and  get  opinions 
on  the  particular  eyesight  characteristic  of 
the  persons  exceedingly  successful  in  finding 
four-leaf  clovers,  pins,  etc.  The  writer  of  this, 
for  example,  never  found  a  four-leaf  clover  in 
his  life.  He  has  one  boy  who,  during  his 
fourth  summer,  found  dozens  on  the  front 
lawn — sometimes  as  many  as  half  a  dozen  a 
day.  A  little  investigating  by  an  alert  re¬ 
porter  among  average  people  will  locate  the 
persons  who  are  unusually  successful.  See 
and  “write  up”  the  champion  four-leaf  clover 
finder,  the  champion  lost  money  finder,  etc. — 
J.  T.  B. 


What  are  the  favorite  local  names  for  girl 
babies?  What  are  the  favorite  local  names  for 
boy  babies?  It  would  be  a  good  stunt  for  the 
paper  to  call  up  the  parents  of  newly  born  chil¬ 
dren — say  two  weeks  or  so  after  the  children 
were  born — and  find  out  what  names  were 
given  the  children  and  it  would  then  be  a 
splendid  stunt  to  publish  these  names  in  groups, 
so  that  all  the  babies  bearing  the  name  of 
“John,”  for  instance,  would  be  in  one  group 
and  all  bearing  another  iidiuc  in  another  group. 
The  list  might  be  published  once  a  week  or 
once  a  month  and  around  the  list  and  the 
story  telling  about  the  affair  the  paper  might 
group  the  ads  of  stores  handling  nursery  and 
juvenile  goods. — F.  H.  W. 


lias  a  history  of  your  county  ever  been 
written?  The  Brownwood  (Texas)  Bulletin  is 
co-operating  with  the  local  chapter  of  the 
Daughters  of  the  American  Revolution  in  the 
preparation  of  such  a  history  for  its  county. 
The  paper’s  files  will  be  used  and  in  addition 
the  Bulletin  will  send  out  questionnaires  and 
solicit  letters  from  all  persons  in  the  county 
or  elsewhere  that  are  likely  to  have  any  his¬ 
torical  information  regarding  the  county.  The 
paper  will  use  such  m.aterial  as  it  finds  suit- 


One  Kentucky  newspaper  announces  that  it 
plans  to  print  the  picture  of  each  girl  and 
each  boy  who  hold  the  highest  average  grades 
in  each  school  grade,  at  the  end  of  the  year, 
and  to  present  each  of  these  with  $5  in  cash. 
The  grades  are  to  be  averaged  over  the  entire 
school  year  and  for  each  study  taken.  The 
idea  is  to  stimulate  the  pupils  to  greater  ef¬ 
fort,  and  the  plan  has  been  given  the  com¬ 
mendation  of  local  educators  and  others  in¬ 
terested  in  the  children’s  welfare. — B.  A.  T. 


Does  the  Lenten  season  increase  the  volume 
of  conscience  money  received  by  your  depart¬ 
ment  stores,  tax  collectors  and  others?  The 
pangs  of  guilty  consciences  prompted  remis¬ 
sion  to  the  Canadian  Finance  Department  of 
more  money  during  Lent  than  at  any  other 
time  last  year.  All  were  anonymous  and 
without  explanation  or  clue  to  the  manner  in 
which  the  conscience-stricken  ones  defrauded 
the  government  of  sums  ranging  for  $2  to  $200. 
— O.  J.  H. 


prominent  old-timer  of  our  city  in  a  re¬ 
cent  interview  disclosed  the  fact  that  during 
the  course  of  his  life  he  had  smoked  tobacco 
to  the  value  of  $4,500.  What  is  the  value  of 
the  tobacco  used  by  a  well-known  old  timer  of 
your  town?  How  many  estimated  puffs  or 
chews?  How  did  he  learn  to  use  tobacco? 
.‘Ml  this  information  will  make  a  mighty  read¬ 
able  feature. — G.  C.  C. 


If  there  is  a  college  in  your  neighborhood 
you  have  an  unlimited  source  of  news.  In 
every  college  there  is  a  large  number  of  boys 
who  earn  their  own  way  through  school.  The 
methods  they  employ  and  interviews  with  the 
boys  will  make  a  good  story,  along  with  sta¬ 
tistics  and  a  statement  from  the  college  presi¬ 
dent  on  his  attitude,  towards  boys  who  work 
their  way  through  school.  The  story  also  af¬ 
fords  a  good  opportunity  for  a  lay-out  of  pic¬ 
tures  as  some  of  the  boys  likely  milk  cows, 
wait  on  the  table,  etc. — J.  H.  B. 
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able  for  its  columns  and  will  turn  it  all  over 
to  the  historian  selected  by  the  organization, 
who  will  prepare  all  the  collected  data  for 
publication  in  book  form.  The  publication  is 
to  be  free  from  any  commercial  tinge.  There 
is  much  local  enthusiasm  over  the  proposal. — 
W.  H.  M. 


How  names  originated  and  changed  could 
he  the  heading  of  a  column  once  a  week  for 
some  little  time.  Many  of  the  surnames  of 
families  are  spelled  far  different  from  what 
they  were  in  the  beginning.  How  did  this  name 
originate?  Then,  too,  some  families  have  the 
same  name,  but  spell  it  differently,  for  in¬ 
stance,  Smith,  Smyth,  Smythe,  Smithe,  Smiths, 
Smithers,  Smither.  A  little  research  in  the  li¬ 
brary  will  get  you  a  lot  of  information  and  then 
try  calling  up  some  of  the  people  of  whom  you 
are  writing  and  perhaps  they  can  offer  some 
valuable  information.  Enough  material  on  this 
subject  could  be  gotten  together  for  several 
small  articles. — J.  W.  H. 


One  of  the  most  interesting  things  in  the 
world  to  the  writer,  and  he  believes  he  is 
“average,”  is  what  the  retired  minister  does. 
Every  place  has  its  one  or  more  men  who  were 
ministers  once,  for  greater  or  shorter  periods. 
Why  did  they  give  up  the  ministry?  In  what 
respects  does  ministerial  experience  help  them 
in  their  present  occupation,  business,  etc.?  The 
writer  recently  interviewed  an  ex-minister  now 
the  proprietor  of  a  country  general  store.  His 
conception  of  the  Golden  Rule  causes  him  to 
mechandise  on  a  cut-price,  rapid-turnover  and 
small  profits  basis.  In  his  advertising  he  often 
takes  up  religious  questions.  Another  minister 
left  the  work  to  bead  a  concern  in  which  he 


How  much  money  does  Uncle  Sam  spend  in 
your  community  per  annum?  Run  a  short 
series  of  news  articles,  telling  of  how  many 
are  employed  in  each  department,  what  the 
payroll  is,  and  what  the  Government  pays  out 
for  rent,  heat,  lights,  etc.  If  there  is  need 
of  a  larger  appropriation  in  each  department 
and  if  there  is  a  likelihood  of  it  being  asked 
for,  is  an  angle  that  must  not  be  overlooked. 
The  postoffice,  office  of  the  U.  S.  Veterans’ 
Bureau,  Weather  Bureau,  Customs,  Internal 
Revenue,  Government  reservations,  etc.,  etc., 
will  aid  is  supplying  the  information. — W.  A. 
M. 


One  of  our  judges  says  he  can  very  ac¬ 
curately  gauge  a  prisoner’s  chances  of  reform 
by  observing  his  attitude  as  sentence  is  pro¬ 
nounced.  The  ones  who  accept  it  cheerfully 
and  with  the  feeling  that  they  are  only  getting 
deserved  punishment  will  usually  travel  pretty 
straight  after  they  are  released,  while  those  who 
exhibit  a  feeling  of  resentment  and  are  led 
out  of  the  court  room  cursing  at  their  fate 
are  the  ones  who  will  be  out  of  prison  only 
a  short  time  before  they  commit  another  crime. 
What  do  the  judges  in  your  courts  say  on  this 
subject? — C.  E.  L. 


How  many  men  regularly  play  the  stock  mar¬ 
kets  through  the  stock  brokers’  offices  in  your 
city?  What  have  been  some  of  the  experiences 
of  these  men  in  recent  months  in  winning  and 
losing  money?  Some  very  interesting  human 
interest  stuff  could  be  picked  up  by  mingling 
with  the  men  in  the  stock  brokers*  offices  and 
this  would  make  a  fine  story  even  without  the 
use  of  any  names. — F.  H.  W. 
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Growth  of  Dry  Goods  Advertising 
in  New  York  Daily  Newspapers 

Comparison  of  Volume  in  the  Years  1904 
and  1922,  Showing  Marked  Tendency 
Toward  the  Evening  Newspaper 

(Compiled  from  figures  furnished  by  Statistical  Department,  N.  Y.  Evening  Post.) 


EVENING  NEWSPAPERS:  (161%  Increase). 


Globe  . . . 
Mail  .... 
Sun  .... 

Post . 

World  .. 
Journal  . 
Telegram 


YEAR  1904 
547,609 
539,525 
958,262 
383.802 
2.452,140 
2,318,330 
931.711 


YEAR  1922 
3,057,838 

2.644.656 
4,387,452 

378,460 

4,698,006 

4.926.656 
1,156,250 


8,131,379  21.249,318 


MORNING  NEWSPAPERS:  (Excluding  Sunday.  19.5%  Increase). 


Herald  . . . 
World  ... 
Tribune  . 
Times  . . . 
American 

*Sun  .. 
♦Press  . 


SUNDAY  NEWSPAPERS:  (83%  Increase). 

Herald . 

World  . 

Tribune  . 

Times  . 

American . 


♦Sun 

♦Press 


'Consolidated  with  Herald. 


YEAR  1904 
728,659 
610,999 
218,493 
1,461,792 
706.797 

’  3,726,740 
601,594 
348.085 

4.676,419 


YEAR  1904 
1.180.407 
1,144.448 
203.071 
180.969 
1.119.531 

3.828,426 

421.579 

158.700 

4.408.705 


YEAR  1922 
1,446,768 
745,950 
1.316,092 
1,853,572 
232,302 

5,594,684 


YEAR  1922 
1,272,190 
1,859,508 
1,096,152 
1,732,352 
2,103,658 

8,063,860 
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